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Not  only  has  The  Orange  County  Register  made  dramatic  strides  in  editorial 
improvement  and  circulation  growth,  it  has  steadily  grown  to  become  a 
national  advertising  leader. 

In  1984,  the  Register  ranked  sixth  in  the  nation  in  total  full-run  advertis¬ 
ing.  One  year  later,  we  had  jumped  to  fourth.  And  now.  The  Orange 
County  Register  is  the  nation's  third  largest  paper  for  full-run  advertising. 

During  the  same  period,  our  national  ranking  for  general  advertising  grew 
from  17th  to  11th  and  from  5th  to  2nd  for  classified  advertising,  just  further 
indications  that  The  Orange  County  Register  has  truly  arrived  on  the  national 
scene  as  a  newspaper  of  importance. 
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1986 

-  Rank  Newspaper 

ftrr'  1  Los  Angeles  Times 

2  Dallas  News 

3  The  Orange  County  Register 

4  San  Jose  Mercury  News 

5  Washington  Post 
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LOS  ANGELES 

MenKpajMKS 

FLYING  HIGH 


VENICE' 


•  3  in  1 

To  better  serve  the  Los  Angeles  Coast. 
One  big  newspaper  with  three  distinctive 
personalities. 


GRAND, 


JfCUNDOl 


#  Redesign 

To  give  you  IN  DEPTH  NEWS/MADE 
EASY.  Through  design  elements,  type 
styles  and  proper  use  of  color,  your  eyes 
move  to  your  interests  quicker  for  more 
information  in  less  time. 
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Quality  and  commitment 
The  best  in  pictures. 


“In  news  photography,  the 
moment  is  a  fragile  thing.  It’s 
fleeting,  sometimes  even  unseen  by 
the  naked  eye.  Our  job  as  AP 
photographers  is  to  make  sure  we 
do  not  miss  that  moment.” 

Bob  Daugherty  of  The  Associated 
Press  is  one  of  the  top 
photographers  in  the  Washington 
news  corps  and  has  spent  23  years 
at  AP,  capturing  fragile  moments  on 
film,  making  them  endure. 

“It’s  an  awesome  responsibility. 
Sometimes  you’re  the  only  AP 
photographer  on  a  particular 
breaking  story.  And  more  than  a 
thousand  newspapers  are 
depending  on  you  for  the  definitive 


Bob  Daugherty  at  the  Washington  bureau. 


picture.  There’s  no  room  for  being 
second  best.” 

Bob  Daugherty’s  dedication  is 
shared  by  AP  photographers 
everywhere  —  whether  covering  a 
dangerous  war,  a  routine  press 
conference,  or  illustrating  a  feature. 
Sixteen  Pulitzer  Prizes  attest  to  their 
skill  and  determination. 

Thanks  to  modern 
communications,  the  images  they 
shoot  are  shared  almost 
instantaneously  around  the  world, 
increasingly  in  color,  for  the  benefit 
of  the  thousands  of  member 


newspapers  and  broadcasters  who 
own  AP. 

Like  Daugherty,  the  2,850  people 
who  staff  AP’s  219  offices  around 
the  world  are  dedicated  to  giving 
these  members  the  highest  quality 
service  in  the  news  industry  —  a 
goal  that  is  a  continuing 
commitment  of  everyone  in  AP. 

“A  good  picture  is  like  a  well- 
written  story.  AP  photographers 
have  a  tremendous  amount  of  pride 
in  their  product.  They  are, 
regardless  of  the  assignment, 
shooting  their  best.” 


Associated  Press 

Quality.  Commitment. 


Suzanne  Vlamis 
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The  4th  Estate 

By  Doug  Borgstedt 


APRIL 

7- 10 — American  Society  of  Newspaper  Editors,  Fairmont  Hotel,  San  Fran¬ 

cisco. 

8- 11— Native  American  Press  Association,  Clarion  Four  Seasons,  Albu¬ 

querque. 

10-11— Iowa  Press  Photographers  Association,  Convention,  Black  Hawk 
Hotel,  Davenport. 

10-11— Louisiana  Press  Association,  Annual  Convention,  New  Orleans. 

12- 15 — Newspaper  Purchasing  Management  Association,  30th  Annual 

Conference,  Harbor  Court  Hotel,  Baltimore. 

13- 14 — Canadian  Press,  Westin  Hotel,  Toronto. 

14- 16— Canadian  Daily  Newspaper  Publishers  Association,  Westin  Hotel, 

Toronto. 

17-19— Midwest  Graphics  '87,  sponsored  by  Printing  Views  Magazine,  Con¬ 
vention  Hall,  Indianapolis. 

22-24 — Suburban  Newspapers  of  America,  Advertising  Conference,  Century 
Plaza  Hotel,  Los  Angeles. 

22- 25 — National  Hispanic  Media  Conference,  Hilton  Hotel,  Downtown  Los 

Angeles. 

23- 25— Southern  Circulation  Managers  Association,  Spring  Conference, 

Gatlenberg,  Tenn. 

25- 28— Inter-State  Circulation  Managers  Association,  Sheraton  Inner  Har¬ 

bor,  Baltimore. 

28— National  Conference,  Changing  Economics  of  News,  Gannett  Center 
for  Media  Studies,  Columbia  University,  New  York  City. 

MAY 

1-3— Graphics  '87,  Conference,  Sponsored  by  the  San  Jose  Mercury 
News,  Sunnyvale  Hilton,  San  Jose,  Calif. 

1-3 — National  Society  of  Newspaper  Columnists,  Annual  Meeting,  The 
Pointe  at  Tapatio  Cliffs,  Phoenix. 

3-6 — American  Newspaper  Publishers  Association,  Convention,  Waldorf- 
Astoria,  New  York. 

8-9— North  Carolina  Press  Association,  Advertising  Conference  Greens¬ 
boro.  N.C. 

8-10— Third  Annual  Pittsburgh  Interdisciplinary  Conference  on  Photojour¬ 
nalism,  sponsored  by  the  Pittsburgh  Press,  Holiday  Inn  at  Greentree, 
Pittsburgh. 

10-13 — International  Newspaper  Financial  Executives,  Marriott  Hotel,  Marco 
Island,  Fla. 

10-13— Organization  of  Newspaper  Ombudsmen,  Brown  Hotel,  Louisville. 
10-13 — Pacific  Northwest  International  Circulation  Managers’  Association, 
Inc.,  Annual  Sales  Conference,  Coeur  d'Alene  Resort,  Coeur 
d’Alene.  Idaho. 

10-17 — International  Press  Institute,  Buenos  Aires,  Argentina. 

17-20 — International  Newspaper  Marketing  Association,  Hilton  Harbour 
Castle,  Toronto,  Canada. 

24- 27— 40th  World  Congress  and  General  Meeting,  International  Federation 

of  Newspaper  Publishers,  Helsinki,  Finland. 

Seminars!  WorkshopsIClinics 

APRIL 

10— Newspaper  Antitrust  Seminar,  Co-sponsored  by  the  International 
Circulation  Managers  Association  and  the  law  firm  of  King  &  Ballow, 
Union  Station  Hotel,  Nashville. 

23/24 — Illinois  Press  Association  Workshop,  The  Paper  Chase:  Deciphering 
Local  Government  for  You  and  Your  Readers,  Workshop  Series 
being  repeated  April  30/May  1 ,  Eastern  Illinois  University,  Charles¬ 
ton;  May  7/8,  Northern  Illinois  University,  DeKalb,  and  Northwestern 
Illinois  University,  Chicago;  May  14/15,  Southern  Illinois  University, 
Carbondale. 

26-29— SNPA  Foundation,  Seminar,  Impact  of  Gramm-Rudman-Hollings  on 
State/Local  Governments,  George  Mason  University,  Fairfax,  Va. 

26- 5/1— The  Poynter  Institute  for  Media  Studies  Graphics  Center:  News 

Information  Graphics,  St.  Petersburg. 

26-5/6 — American  Press  Institute,  Sports  Editors,  Reston,  Va. 

MAY 

3-6 — SNPA  Foundation  Seminars,  Managing  the  Classified  Ad  Depart¬ 
ment,  Baton  Rouge  (La.)  State-Times/Advocate. 
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About  Awards 


IRE  winners.  Investigative  Reporters  and  Editors 
announced  the  winners  of  its  annual  reporting  competi¬ 
tion. 

The  newspaper  winners  in  the  over  75,000  circulation 
category  were  Leon  Dash,  Washington  Post,  for  a  series 
on  teen-age  pregnancies;  and  Alex  Beasly  and  Rosemary 
Goudreau,  Orlando  Sentinel,  for  their  investigation  of  the 
rewriting  of  liability  laws. 

In  the  under  75,000  circulation  category,  the  winners 
were  reporter  Ken  Kolker,  photographer  Steve  Jessmore 
and  editors  Paul  Chaffee  and  Curt  Leece  of  the  Saginaw 
(Mich.)  News  for  a  series  on  urban  blight;  and  Todd 
Oppenheimer  of  the  Durham  (N.C.)  Independent  for 
showing  how  a  tax  re-evaluation  created  tax  breaks  for 
affluent  homeowners. 

Paul  Miller  Fellows.  Fifteen  Washington,  D.C. -based 
reporters  have  won  the  Gannett  Foundation's  first  Paul 
Miller  Washington  Reporting  Fellowships.  The  fellow¬ 
ships  are  intended  to  help  journalists  assigned  to  Washing¬ 
ton  learn  “how  best  to  cover  hometown  news  from 
Washington  sources.” 

The  winners  are;  Frank  Bond  Jr.,  Gannett  News  Ser¬ 
vice/Television;  Robin  Goldstein,  Orange  County  Regis¬ 
ter',  Peter  Hardin,  Richmond  News  Leader:  Seth  Kantor, 
Austin  American-Statesman,:  Dian  Katz,  Detroit  News: 
Peter  Kelley,  Newhouse  Newspapers;  Acella  Livers, 
Gannett  News  Service;  Andrew  Mangan,  Robert  McHugh 
and  Kim  Mills,  AP;  Richard  Powelson,  Knoxville  News- 
Sentinel,  Jon  Shure,  The  Record,  Bergen  Co.,  N.J.;  Wil¬ 
liam  Sternberg,  Crain  Communications;  Clyde  Weiss, 
Donrey  Media;  Mary  Wessling,  Ottaway  News  Service. 

Kubiet  honored.  Leo  L.  Kubiet,  vice  president  and 
advertising  director  of  the  St.  Petersburg  Times,  was 
presented  the  first  annual  Award  of  Excellence  by  the 
Better  Bureau  of  West  Florida's  Suncoast,  Inc. 
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William  H.Rentschler 
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A  news  center 
in  its  own  right .  . 


...  the  Classified  Pages  of  EDITOR  & 
PUBLISHER,  where  thousands  of  newspaper 
people  get  together  every  week. 

Whether  you’re  looking  for  an  editor,  a  sales 
rep,  an  ad  manager,  reporter,  cartoonist, 
professor,  graphic  designer,  pressman, 
circulation  manager  .  .  .  you  will  reach  more 
and  better  prospects  with  an  advertisement  in 
EDITOR  &  PUBLISHER. 


CLASSIFIED 

IVs  your  people-to-people  meeting  place 

Rates  and  order  form  in  Classified  section  .  .  . 
All  mail  and  calls  go  to:  EDITOR  & 
PUBLISHER,  11  West  19th  St., 

New  York,  N.Y.  10011  •  212  675-4380 


Editorial  workshop 


By  Roy  H.  Copperud 


A  Word  or  Two  No.  640 

An  epitome  of  the  views  of  noted  scholar  Jacques  Bar- 
zun  on  language  is  contained  in  his  new  book,  A  Word  or 
Two  Before  You  Go  .  .  .  (Wesleyan,  Middletown,  Conn., 
190  pp.,  $14.96).  The  book  consists  of  reprints  of  brief 
essays,  first  published  in  periodicals  between  1943  and 
1986,  that  span  a  wide  range  of  subjects  from  spelling  to 
sense,  including  usage. 

In  point  of  usage,  particularly,  reprising  opinions 
expressed  over  more  than  40  years  has  its  hazards  because 
some  opinions  are  likely  to  have  become  passe,  and  thus 
may  give  an  impression  of  the  author  as  an  incurable 
diehard.  This  conclusion  would  be  mistaken,  for  Barzun 
readily  consents  to  some  changes,  even  startling  ones, 
such  as  acceptance  of  the  vernacular  ain’t  I?  and  oblivion 
for  whom.  As  is  true  of  any  dispensation  on  usage,  Bar- 
zun’s  book  offers  some  advice  that  can  be  intelligently 
challenged. 

One  of  his  most  diverting  essays  is  an  assault  on  copy 
editors  and  their  ignorance  and  arrogance  in  presuming  to 
change  what  the  author  has  written.  He  targets  publishers’ 
editors,  and  the  burden  of  his  complaint  applies  mostly  in 
reverse,  I  would  say,  to  newspaper  copy  editors.  That  is, 
where  publishers’  editors  are  presumptuous,  newspaper 
copy  editors  are,  oftener  than  not,  overindulgent;  or,  to  be 
less  charitable,  sloppy.  The  officious  editor  of  whom 
Barzun  complains  is  rarely  to  be  found  on  a  newspaper 
but,  when  one  is,  he  —  she,  or  it  —  is  equally  obnoxious. 

It  pains  me  to  report,  as  it  will  pain  Barzun  while 
corroborating  his  views  on  general  command  of  language, 
that  the  letter  accompanying  my  review  copy  referred  to  it 
as  “complementary.” 

It  was  heartening  to  find  Barzun  objecting  to  not  all 
that  —  “They  say  it’s  a  good  movie  but  it’s  not  all  that 
good”  —  as  a  “British  expression  .  .  .  one  of  those 
imports  that  this  country  could  do  without.”  Good  try,  sir, 
but  too  late,  too  late;  this  idiocy  —  and  not  too  for  not 
very  —  has  infected  prose  ranging  from  journalism  to  the 
turgid  language  of  academe. 

So,  too,  the  affectation  known  in  journalism  as  the  false 
title,  described  by  Barzun  as  ‘T/m^-style  vulgarity  [that] 
started  the  practice  of  labeling  people  in  this  servile 
way  —  Clarinetist  Beppo  Lento.” 

These  two  mannerisms  are  cited  in  a  chapter  on  vulgar¬ 
ism  whose  examples  are  particularly  applicable  to  news¬ 
writing.  In  his  own  words,  Barzun  recommends  what  may 
be  the  best  advice  on  writing  ever  given,  first  offered  by  Sir 
Arthur  Quller-Couch  in  a  lecture  at  Cambridge:  that  the 
writer  imagine  himself  in  the  place  of  the  reader,  and  put 
his  interest  and  comfort  first. 

Even  when  one  disagrees  with  Barzun’s  prescriptions, 
they  are  well  worth  considering  for  the  act  of  pondering 
them  will  sharpen  one’s  perceptions  of  language. 
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1986 

Mergers  and  Acquisitions 
Tombstone  Tally 

1986  M&A  ACTIVITY 
RANKED  BY  NUMBER  OF  DEALS 
ADVERTISED  AS  INITIATED  IN  1986 


Number  of 
transactions 
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1  Henry  Ansbacher 

2  Geneva  Companies 

3  Merrill  Lynch 

4  PaineWebber 

5  Drexel  Burnham  Lambert 

6  Kidder  Peabody 

7  Citicorp 

8  Prudential-Bache  Securities 

8  Salomon  Brothers 

10  Alex.  Brown  &  Sons 

10  Donaldson,  Lufkin  &  Jenrette 

10  Shearson  Lehman  Brothers 

13  Bankers  Trust 

14  Chase  Investment  Bank 

15  Smith  Barney,  Harris  Upham 
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Leaders  In  Mergers  and  Acquisitions 


Christopher  |.  H.  M.  Shaw  Peter  R.  Kent 

Managing  Drector  Managing  Director 


L.  Mark  Slone 
Vice  President 


Matti  A.  Prima  Hylton  Murrav-Philipson 

Managing  Director  Managing  Director 


Bruce  A.  Brown 
Vice  President 


Henry  Ansbacher  Inc. 
277  Park  Avenue 
New  York.  New  York  10172 
212-688-5544 


Henry  Ansbacher  A  Ca  Limited 
One  Mitre  Square 
London,  England  EC3A  5AN 
011-441-283-2500 
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A  good  place  to  work 

The  newspaper  business  has  been  bad-mouthed  so  much  for  being  a 
poor  place  to  work  because  of  low  salaries  (an  accusation  that  is  not  as 
valid  as  it  once  was)  that  very  little  has  been  said  about  the  good 
things  of  employment  on  newspapers.  The  International  Newspaper 
Financial  Executives  has  discovered  there  are  quite  a  lot  of  good 
things  to  say.  Acknowledging  the  absence  of  comparable  statistics 
for  other  industries,  we  think  the  following  figures  on  the  availability 
of  health  care  benefits  on  most  newspapers  are  impressive: 

73%  of  newspapers  offer  dental  care; 

70%  cover  psychiatric  care; 

65%  have  alcohol  and  drug-abuse  counseling; 

61%  provide  prescription  drug  riders; 

93%  offer  group  term  life  insurance  and  73%  pay  the  full  cost; 

63%  have  indemnity  medical  insurance  plans  and  57%  of  those  pay 
the  full  cost; 

93%  offer  group  term  life  insurance  and  73%  of  them  pay  the  full 
cost; 

84%  provide  pensions; 

60%  have  a  tuition  reimbursement  program; 

The  three-week  vacation  is  standard  and  60%  provide  a  fourth 
week  for  long  service. 

The  INFE  survey  was  made  among  its  271  member  newspapers 
about  half  of  which  are  under  50,000  circulation.  It  cannot  be  said, 
therefore,  that  these  benefits  are  provided  only  by  the  largest  news¬ 
papers.  It  is  the  nature  of  the  business  that,  in  general,  the  smaller 
the  newspaper  the  smaller  the  circulation  and  advertising  revenues 
and  the  lower  the  wages.  There  are  exceptions,  of  course.  But,  as  the 
largest  newspapers  increase  their  salary  levels,  they  have  had  a 
tendency  to  lift  the  salary  scale  of  the  entire  industry.  So  it  is  with  the 
payment  of  health  and  other  benefits  to  employees.  What  starts  at 
the  top  will  have  its  beneficial  influence  from  top  to  bottom. 

Terry  Anderson 

The  frustration  that  confronts  his  friends  and  associates  at  home  on 
the  second  anniversary  of  his  imprisonment  is  nothing  compared  to 
the  pain  and  suffering  Terry  Anderson  has  undergone  for  those  two 
years  as  a  hostage  in  the  hands  of  Arab  terrorists. 

The  frustration  is  compounded  by  the  lack  of  knowledge  of  what  if 
anything  is  being  done  to  bring  about  his  release.  One  is  put  in  the 
position  of  being  afraid  to  ask  questions  about  what  is  being  done  for 
fear  of  compromising  negotiations.  One  has  to  accept  on  faith  that 
something  is  being  done.  But  we  don’t  know.  No  one  talks  and  no  one 
asks. 

Someone  once  said  that  assassination  is  the  severest  form  of  cen¬ 
sorship.  We  would  put  this  form  of  kidnapping  and  hostage-taking 
right  up  there  with  it. 

We  are  told  that  Anderson  is  a  prisoner  of  an  extremist  religious 
group  —  Islamic  Jihad  (Holy  War).  It  is  difficult  to  understand  how 
any  group  that  calls  itself  “religious”  by  any  standard  could  count 
such  cruelty  as  one  of  its  commandments. 
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Letters  to  the  Editor 


Says  most  publishers  have  no  newsroom  background 


“Journalism  salaries  are  so  low 
they  threaten  the  future  of  the  indus¬ 
try,”  says  the  lead  article  in  E&P, 
Feb.  21.  Take  it  from  this  retired  old 
pro  after  60  years  on  newspapers, 
North  and  South:  that’s  only  part  of 
the  story,  the  smallest  part. 

Most  publishers  are  promoted  from 
advertising  and  if  I  learned  anything 
in  eight  years  on  the  display  ad  staff  of 
a  daily  of  25,000  circulation,  followed 
by  five  years  on  the  display  ad  staff  of 
a  daily  of  1 10,000  circulation  (after  17 
years  in  newsrooms),  it  is  that  there  is 


nothing  in  advertising  to  qualify  any¬ 
one  to  understand  the  newsroom.  On 
the  contrary,  it  creates  a  misunder¬ 
standing. 

Then  there  is  the  human  element. 
Newspaper  owners  don't  want  edi¬ 
tors  who  are  community  leaders.  If 
the  editor  is  Boy  Scout  commis¬ 
sioner,  president  of  Rotary,  president 
of  the  Great  Books  Club,  with  a  wife 
president  of  the  Music  Club  who  has  a 
coloratura  soprano  voice  in  demand 
for  renditions  of  operatic  selec¬ 
tions  —  while  the  publisher  is  never 


heard  to  mention  a  book,  and  whose 
conversation  shows  he  doesn’t  read  a 
newspaper  beyond  the  first 
paragraphs  —  that  editor  will  be  fired 
so  quickly  “it  will  make  your  head 
swim.” 

A  study  by  the  American  Society  of 
Newspaper  Editors  showed  that  the 
average  job  tenure  for  an  editor  is  five 
years.  1  would  add:  whether  a  crack 
editor  or  a  hack. 

Thorne  Lane 
Hogansville,  Ga. 


Community  papers  offer  favorable  national 


In  the  Feb.  28  issue  of  Editor  & 
Publisher,  a  story  concerned  an 
advertising  agency’s  recent  letter  to 
daily  newspapers  urging  a  “uniform 
rate  card.” 

The  agency  media  director  said  “he 
thinks  it  is  neither  responsible  nor  fair 
for  newspapers  to  be  charging  such 
enormous  differentials  between 
national  and  retail  advertising.” 

It  is  unfair  to  suggest  that  all  news¬ 
papers  charge  as  much  as  65%  more 
for  national  ads.  (At  other  times  we 
have  been  told  the  difference  may  be 
as  high  as  165%.) 

For  the  record,  there  are  some 
7,000  community  newspapers 
surveyed  periodically;  the  average 
differential  has  been  no  more  than  10 
to  12%.  In  our  data  base,  these  paid 

It  was  Cary, 
not  Cathy 

In  your  otherwise  excellent  cover¬ 
age  of  our  report  on  newspaper  cor¬ 
rections  policies  (in  your  Feb.  21 
issue),  you  made  one  error,  misiden- 
tifying  Cary  Brunswick  of  the 
Oneonta  (N.Y.)  Daily  Star,  as  Cathy 
Brunswick. 

But  we’re  not  perfect  either:  the 
editor  of  the  Flint  (Mich.)  Journal, 
Alfred  Peloquin,  points  out  to  us  that 
we  misread  a  decimal  point  in  one  of 
the  report’s  tables.  All  of  which  indi¬ 
cates  that  you  can  never  be  too  vigi¬ 
lant  when  studying  other  people’s 
errors  and  corrections. 

Everette  E.  Dennis 

(Dennis  is  executive  director  of  Gan¬ 
nett  Center  for  Media  Studies.) 
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and  free-circulation  newspapers  with 
their  TMC  products  offer  some  50 
million  circulation. 

As  with  so  many  other  trends  and 
innovations  in  this  business,  such  as 
offset  printing  in  the  ’60s  and  open 
makeup  with  elimination  of  column 
rules,  many  community  newspapers 
established  another  first  —  the  one- 
rate  system. 

Agencies  spend  thousands  of  client 
dollars  to  call  newspapers  direct  for 
non-commissionable,  local  rates.  If 
they  would  only  deduct  the  agency 
commission  from  listed  national 
rates,  they  would  find  in  thousands  of 
community  newspapers  a  rate  more 
favorable  to  their  clients.  And  often 


rates 

lower  than  a  local  rate. 

Gene  Carr 

(Carr  is  head  of  American  Newspa¬ 
per  Representatives,  Inc.) 

Correction 

A  story  in  the  Feb.  28  issue  of  E&P 
entitled  “Reaching  out  to  retailers” 
incorrectly  stated  the  amount  of 
money  each  sponsor  newspaper  was 
asked  to  donate  for  the  special  insert 
promoting  the  newspaper  industry  to 
retailers. 

The  correct  amount  is  $2,500,  not 
$25,000. 


FROM  WARSAW  .  .  . 

“Spread  across  makeshift  tables  at  the 
huge  flea  market  here .  .  .  and  selling  fast, 
were  cans  of  Hungarian  and  Soinet  de¬ 
odorant  Nearby  was  a  selection  of  Czech- 
made  candy.  East  Germany  offered  sturdy 
shoes  and  colorful  plastic  toys 

“None  of  these  East  Bloc  bargains  was 
accounted  for  in  the  formal  trade  agree¬ 
ments  Poland  made  with  its  communist- 
ruled  neighlxtrs .  .  . 

“The  booming  trade  .  .  .  shows  how 
Poles  hare  managed  to  create  an  under¬ 
ground  trading  system  despite  the  state- 
directed  economies  arul  tight  borders  of 
Eastern  Europe.  ” 

— -Jackson  Diehl  of  The  Washington  Post 

Outstanding  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW,  Washington,  DC  20071 
_  (202)  334-6173 _ 
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So  you  think 
youknow 

Newlfork  City ! 


this  N.Y.  market? 


rkderigem  enloys  the  unique  position,  within 
New  ^rk  City,  of  having  these  enviable  attributes: 


•  New  York  City’s  highest  median  EBI  income... $33, 263 

•  The  youngest  median  age... 32.3  years  old 

•  The  ONLY  county  in  N.YC.  that  is  growing 

•  Almost  1000  acres  of  prime  undeveloped  land 

•  Leads  all  New  York  State  in  building  starts 

•  Has  no  local  TV. 

•  Almost  70%  of  the  adults  are  homeowners 

•  A  two  billion  dollar  market 

•  53%  of  the  female  market  is  employed 
outside  the  home 


•  Has  only  one  local  daily  and  Sunday  newspaper... 
reaching  9  out  of  10  adults... one  of  the  highest 
readership  penetration  percentages  in  America. 

In  case  you  haven’t  already  guessed... the  market  is 
Staten  Island  (Richmond  County)  and  the  newspaper 
is  the... 

Salanb  Abuance 

Represented  nationally  by  Newhouse  Newspapers. 
For  more  on  this  gem  of  a  market  call  the  Advance’s 
marketing  dept,  at  (718)  981-1234. 
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Colombian  journalists  support  Patricia  Lara 

Say  the  U.S.  Immigration  and  Naturalization  Service  was  wrong  when  it 
denied  her  entry  into  the  country  to  attend  a  journalism  awards  banquet 


By  Stephen  F.  Jackson 

Politically  beleaguered  by  the  U.S. 
Immigration  and  Naturalization  Ser¬ 
vice,  Colombia  journalist  and 
businesswoman  Patricia  Lara  unequi¬ 
vocally  and  categorically  denies  that 
she  is  a  Marxist,  a  Communist  or  a 
terrorist. 

Her  words,  her  professionalism 
and  her  yuppie  trappings  all  seem  to 
bear  out  Lara’s  point  that  U.S.  Assis¬ 
tant  Secretary  of  State  for  Inter- 
American  Affairs  Elliott  Abrams  is 
promoting  a  “guilt-by-association” 
standard  and  is  far  out  in  the  field  for 
labeling  her  a  subversive  enemy  of  the 
United  States. 


“If  I  were  a  citizen  of 
the  United  States,  I 
would  consider  myself  a 
Franklin  D.  Roosevelt 
Democrat.” 


“I’m  liberal,”  Lara  admits 
unabashedly.  “In  Colombia  my 
political  party  is  that  of  Social  Demo¬ 
crat.  If  I  were  a  citizen  of  the  United 
States,  I  would  consider  myself  a 
Franklin  D.  Roosevelt  Democrat.” 

She  said  Colombia  is  presently  in 
economic  straits  similar  to  the  United 
States  in  the  early  Depression  years 
of  the  1930s.  Private  capital  and  a 
democratic  government  are  seen  as 
essential  partners  by  Lara  in  helping 
this  republic  of  22  million  break  a 
multi-generation  schism  between  the 
haves  and  the  have-nots. 

On  charges  as  yet  to  be  specified 


(Jackson  is  a  free-lance  writer  who 
recently  spent  some  time  in  Colombia, 
where  he  obtained  this  exclusive  inter¬ 
view  with  Lara  and  other  journalists.) 


Patricia  Lara 

but,  generally,  due  to  her  political 
leanings,  Lara  was  abruptly  detained 
by  U.S.  INS  officials  last  Oct.  13  after 
flying  from  Bogota  to  New  York  City. 
Lara’s  sole  purpose  for  the  trip  was  to 
attend  the  presentation  of  the  Maria 
Moors  Cabot  awards  at  the  Columbia 
University  Graduate  School  of  Jour¬ 
nalism. 

The  awards,  ironically,  are  pre¬ 
sented  to  journalists  who  make  “dis¬ 
tinguished  contributions  to  inter- 
American  understanding  and  freedom 
of  information.  Lara,  who  has  a  mas¬ 
ter  of  arts  graudate  degree  from 
Columbia,  was  not  attending  as  a 
prize  recipient. 

She  never  set  foot  in  the  lobby  of 
the  awards  banquet  hall. 

“We  cannot  tell  you”  was  the  only 
response  from  the  INS  to  Lara’s 
questions  about  why  she  was  first 
detained  in  New  York  City  at  a  hotel 
near  the  airport  and  then  for  two  days 
at  an  INS  detention  center  and  finally 
in  a  federal  prison  before  she  was 
expelled  from  U.S.  soil  on  Oct.  17. 

Lara  is  highly  respected  in  profes¬ 
sional  journalism  circles  in  Bogota  as 


a  political  affairs  writer.  Her  col¬ 
leagues  are  dismayed  at  her  treatment 
at  the  hands  of  the  Reagan  administra¬ 
tion. 

“Lara  is  by  no  means  considered  a 
Communist  or  a  terrorist  by  the  gov¬ 
ernment,  the  press  or  anyone  else  in 
Colombia,”  said  Fernando  Plata,  68, 
a  veteran  political  affairs  columnist 
for  El  Espectador,  a  215,000-circula¬ 
tion  daily  newspaper  in  Bogota. 

“I  know  she  has  been  and  is 
involved  in  politics  for  her  party,  the 
Social  Democrats,”  said  Plata. 
“Patricia  Lara  is  a  very  rich 
woman  .  .  .  she  is  an  intellectual  who 
likes  to  work  in  journalism  and  con¬ 
temporary  public  affairs.” 


“Lara  is  by  no  means 
considered  a  Communist 
or  a  terrorist  by  the 
government,  the  press  or 
anyone  else  in 
Colombia ...” 


“Patricia  Lara  has  been  a  colum¬ 
nist  for  us  for  five  years,’"  said  Fran¬ 
cisco  Santos,  an  executive  editor  with 
his  family-owned  El  Tiempo,  another 
daily  newspaper  in  Bogota  — 320,(X)0 
circulation  —  which  not  only  shares 
the  role  as  dominant  national  newspa¬ 
per  with  El  Espectador,  but  has  the 
reputation  of  being  to  the  right  of  El 
Espectador. 

Santos  indicated  his  strong  displea¬ 
sure  with  the  INS  treatment  of  Lara 
and  its  characterization  of  her  as  a 
threat  to  democracy. 

“I  do  not  see  how  they  can  paint  a 
picture  of  her  as  a  Communist  or  as  a 
terrorist,”  said  Santos.  “She  is  a 
wealthy  capitalist  who  inherited  a  for¬ 
tune  from  her  father  and  runs  a  pri¬ 
vate  business,  as  well  as  participates 
(Continued  on  page  34) 


Slugfest  in  Connecticut 

Two  competing  dailies  take  each  other  on  in  editorial  columns 
over  move  by  one  newspaper  to  subpoena  the  other’s  reporter 


By  Debra  Gersh 

Although  actual  court  dates  have 
been  repeatedly  postponed,  the  Hart¬ 
ford  Courant  and  the  Journal  Inquirer 
of  nearby  Manchester,  Conn.,  have 
taken  to  slugging  it  out  in  the  columns 
of  their  newspapers,  where  each  has 
put  forth  arguments  regarding  the  JI’s 
subpoena  of  a  Courant  reporter. 

The  issue  involves  the  desire  of 
three  newspapers  —  the  JI,  the  Cou¬ 
rant  and  the  Manchester  Herald  —  to 
have  grand  jury  transcripts  opened  in 
a  case  involving  bribery  charges 
against  several  area  land  developers, 
one  of  whom  is  Neil  H.  Ellis,  co¬ 
owner  of  the  JI  (E&P,  Feb.  28). 

Where  the  discord  begins  is  over 
the  JI  subpoena  of  Courant  reporter 
Lyn  Bixby,  who  reported  on  portions 
of  a  day’s  secret  grand  jury  proceed¬ 
ings  after  overhearing  testimony 
through  “thin  walls.” 

The  JI  contends  that  it  merely 
wants  to  put  Bixby  on  the  stand  in 
order  to  demonstrate  to  the  Hartford 
Superior  Court  that  the  proceedings 
were  compromised  and  thus  should 
be  open  to  the  public. 

The  Courant,  on  the  other  hand, 
maintains  that  putting  Bixby  on  the 
stand  is  a  dangerous  precedent  and  a 
situation  that  opens  the  reporter  up  to 
cross-examination  by  Ellis’  attor¬ 
neys,  who  are  arguing  against  releas¬ 
ing  the  transcripts  to  the  newspapers. 
The  Courant  has  filed  a  motion  with 
the  court  to  quash  the  subpoena. 

A  court  date,  originally  resched¬ 
uled  from  March  6  to  March  23,  was 
held  on  March  13.  At  that  time,  how¬ 
ever,  Superior  Court  Judge  John  M. 
Byrne  postponed  further  arguments 
pending  the  release  of  state  Supreme 
Court  opinions  on  a  new  grand  jury 
statute. 

Two  days  later,  on  Sunday,  March 
15,  a  column  penned  by  Courant  edi¬ 
tor  and  publisher  Michael  J.  Davies 
appeared  chastising  the  JI  for  subpoe¬ 
naing  Bixby,  and  noting  that  the  JI 
situation  was  like  one  where  “an 
underpowered  small  car  trying  to  pull 
a  heavy  load  up  a  mountain  some¬ 
times  will  sputter  and  blow  a  gasket.” 

In  his  column  Davies  further  wrote 
of  the  JI,  “The  newspaper  has 


enjoyed  a  deserved  reputation  over  “One  wonders  why,  if  the  Journal 
the  years  for  being  a  feisty,  although  Inquirer  wants  to  find  out  about  leaks 

not  always  accurate,  competitor  and  from  the  grand  jury,  it  doesn’t  sub- 

an  indefatigable  fighter  for  open  gov-  poena  its  own  reporters.  That  would 
ernment  and  press  freedom.  be  equally  bizarre  and  equally  point- 

“But  since  its  co-owner,  Neil  H.  less.  One  also  wonders,  in  light  of  the 
Ellis,  was  indicted  on  a  count  of  con-  newspaper’s  traditional  stand  on  such 
spiracy  to  commit  bribery  stemming  matters,ifEllisisn’tdictatingtoJour- 
from  a  grandjury  investigation  of  cor-  nal  Inquirer  editors  and,  in  effect, 
ruption  of  Enfield  town  officials,  the  using  his  newspaper  for  his  own 
Journal  Inquirer’s  engine  shows  signs  ends,”  Davies  wrote, 
of  overheating,”  Davies’  column  con-  He  concluded  by  noting,  “Regard- 

tinued.  less  of  the  outcome,  the  damage  prob- 

He  proceeded  to  tell  readers  that  ably  already  is  done.  The  Journal 

“one  of  the  basic  tenets  of  the  news-  Inquirer,  by  being  so  willing  to  sum- 

paper  business”  is  that  reporters  mon  a  reporter  as  a  witness,  has  made 
should  not  be  forced  to  testify  about  it  much  more  difficult  for  Connecticut 

how  they  got  stories  or  to  turn  over  newspapers  to  keep  their  reporters  off 

notes  and  other  unpublished  informa-  the  stand  in  the  future.  The  Journal 
tion.  Davies  noted  that  forcing  a  Inquirer  needs  to  cool  its  motor  and 
reporter  to  testify  would  “have  a  get  back  on  the  high  road.” 
chilling  effect  on  the  free  flow  of  infor-  But  far  from  sitting  back  and  cool- 

mation.”  ing  its  engines,  the  JI  responded  the 

“Openly  publishing  grand  jury  information  when  it 
is  still  supposed  to  be  secret,  and  then  resenting 
being  questioned  about  it. . .  suggests  an  arrogance 
that  may  be  possible  only  for  a  newspaper  that  thinks 
it  owns  Connecticut’s  courts.” 

Davies  told  how  Bixby,  while  sit-  following  day,  Monday,  March  16, 

ting  on  a  bench  outside  the  courtroom  with  an  editorial  headlined,  “Why 

one  day,  heard  some  of  the  testimony  should  only  the  Courant  hear  grand 

“because  the  walls  are  so  thin.”  juries?  Resenting  such  questions,  its 

According  to  the  column,  the  bench  publisher  seems  to  think  that  his 

was  subsequently  moved.  newspaper  owns  Connecticut’s 

“When  the  subpoena  was  served  courts.” 
on  Bixby,  we  complained  to  the  Jour-  The  editorial,  which  ran  about 
nal  Inquirer  that  the  action  violated  twice  as  long  as  the  paper’s  usual 

some  of  the  basic  principles  of  the  commentary,  refuted  Davies’  claim 

profession,”  the  column  read.  “The  that  the  JI  has  adhered  to  one  of  the 

Journal  Inquirer  said  that  there  had  “basic  tenets  of  the  newspaper  busi- 

been  a  mistake  and  that  Bixby  didn’t  ness”  by  fighting  attempts  to  keep 

need  to  bring  any  notes,  but  he  would  reporters  out  of  court, 

have  to  testify.”  “Tenet  of  journalism  or  not,  the  JI 

Davies  argued  that  although  the  JI  has  not  followed  it,”  according  to  the 

maintains  it  will  not  delve  into  Bix-  editorial.  “Over  the  years  the  Journal 

by’s  sources  and  other  information.  Inquirer  has  protested  some  subpoe- 

the  defendants  will  be  allowed  to  nas  for  its  reporters  and  editors,  but 

cross-examine  all  witnesses.  only  on  claims  of  irrelevance  and 

“So  we  have  the  Journal  Inquirer  inconvenience,  not  on  claims  of  jour- 

subpoenaing  another  newspaper’s  nalistic  or  constitutional  principle, 

reporter  and  opening  that  reporter  up  The  JI’s  position  on  requiring  testi- 

to  cross-examination  by  the  Journal  mony  from  newspeople  was 

Inquirer’s  indicted  owner,”  he  wrote.  described  by  its  managing  editor  to 
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the  Tolland  County  Bar  Association 
(and  published  a  few  days  later)  in 
1979.  The  newspaper  renounced  any 
First  Amendment  privilege  superior 
to  the  right,  conferred  by  the  Sixth 
Amendment,  to  compel  testimony. 

“The  First  Amendment  is  only  the 
right  to  say  what  one  pleases,  not  the 
right  to  refuse  to  give  evidence,  the  JI 
maintained  then  and  continues  to 
maintain.  So  the  Journal  Inquirer’s 
reporters  and  editors  frequently  have 
answered  subpoenas,”  according  to 
the  editorial. 

“Indeed,  just  last  September  a 
reporter  for  the  Courant,  Theodore 
Driscoll,  obtained  subpoenas  for  the 
Journal  Inquirer’s  managing  editor 
and  news  editor  and  for  a  former  JI 
reporter,  seeking  their  testimony  for 
his  libel  lawsuit  against  his  former 
girlfriend. 

“A  few  years  ago  the  woman  wrote 
that  Driscoll,  in  his  work  for  the  Cou¬ 
rant,  received  confidential  grand  jury 
information  from  the  chief  state’s 
attorney,  then  Austin  McGuigan, 
who  lately,  in  private  practice,  has 
represented  the  Courant.  McGui- 
gan’s  former  deputy,  former  Assis¬ 
tant  State’s  Attorney  Glenn  Coe,  also 
in  private  practice  lately,  is  handling 
Driscoll’s  libel  suit.” 

The  editorial  reported  that  the  JI 
managing  editor,  news  editor  and  for¬ 
mer  reporter  answered  the  subpoenas 
and  “were  questioned  for  hours  about 
both  published  and  unpublished 
material.  They  were  asked  for  and 
provided  unpublished  material  from 
the  JI’s  files.  They  were  questioned 
about  things  far  beyond  what  the 
Journal  Inquirer  had  published. 

“Complying  with  the  Courant 
reporter’s  subpoenas  was  inconve¬ 
nient  for  the  JI’s  editors  and  former 
reporter,  but  the  law  required  it,  and 
they  complied  fully  —  and  the  Cou¬ 
rant  wrote  nothing  about  any  danger 
to  press  freedom  caused  by  its  own 
reporter’s  compelling  a  competing 
newspaper  to  testify.” 

The  JI  editorial  also  reiterated  the 
newspaper’s  position  that  it  is  merely 
seeking  testimony  from  Bixby  to 
show  that  the  grand  jury  was  com¬ 
promised. 

In  addition,  the  editorial  took  issue 
with  Davies’  explanation  of  how 
Bixby  overheard  the  grand  jury  pro¬ 
ceedings. 

“If  one  believes  that  this  is  how  the 
Courant  reporter  heard  the  secret  tes¬ 
timony,  one  probably  will  believe  that 
the  removal  of  the  bench  in  the  hall¬ 
way  from  which  the  reporter  sup¬ 
posedly  heard  the  testimony  some¬ 
how  made  the  walls  thicker  —  thick 
enough  that  the  proceedings  no  longer 
could  be  heard  through  them,  thick 
enough  that  the  proceedings  them- 


Couront  editor  and  publisher 
(above)  Michael  Davies'  column  criti¬ 
cizing  the  Journal-Inquirer's  action, 
led  to  a  JI  response  equally  critical  of 
the  Courant. 

selves,  rather  than  the  bench  outside, 
didn’t  have  to  be  moved  to  restore 
secrecy,”  the  JI  editorial  read. 

“But  if  the  Courant’s  reporter 
really  heard  the  testimony  that  way, 
through  the  ‘thin’  walls  and  ‘one  day,’ 
why  is  Davies  concerned  that  ques¬ 
tioning  his  reporter  on  the  witness 
stand,  the  Journal  Inquirer  might 
‘delve  into  sources  or  other  areas’  or 
try  to  ‘find  out  about  leaks  from  the 
grand  jury’? 

“For,  according  to  Davies,  there 
was  no  confidential  source,  no  leak 
from  the  grand  jury  —  only  that  thin 
wall.  So  what  would  be  so  threatening 
about  his  reporter’s  merely  repeating 
in  court  what  Davies  has  just  pub¬ 
lished  in  a  Sunday  newspaper  with  a 
circulation  of  300,000  copies?” 

Further,  the  editorial  read, 
“Openly  publishing  grand  jury  infor¬ 
mation  when  it  is  still  supposed  to  be 
secret,  and  then  resenting  being  ques¬ 
tioned  about  it,  as  Davies  resented  it 
in  his  column  Sunday,  suggests  an 
arrogance  that  may  be  possible  only 
for  a  newspaper  that  thinks  it  owns 
Connecticut’s  courts.” 

The  “operating  principle”  for  the 
JI  is  “that  all  information  about  the 
conduct  of  government  should  come 
out,  and  be  available  to  all  equally, 
and  thus  be  less  vulnerable  to 
manipulation.” 

According  to  Davies’  office,  the 
only  comment  he  would  make  fol¬ 
lowing  the  JI  editorial  response  to  his 
column  was  that  the  Courant  consid¬ 
ers  the  Driscoll  lawsuit  to  be  a  private 
matter  that  the  reporter  conducted 
independently  of  the  newspaper. 

The  next  day,  Tuesday,  March  17, 
Chris  Powell,  JI  managing  editor. 


penned  a  letter  to  the  editor  for  publi¬ 
cation  in  the  Courant  reiterating  some 
of  the  points  made  in  the  JI  editorial. 

According  to  Henry  McNulty, 
Courant  reader  representative,  Pow¬ 
ell  called  him  after  reading  Davies’ 
column. 

“The  only  reason  I  got  involved 
was  because  he  called  me  as  ombuds¬ 
man,”  McNulty  said.  “As  ombuds¬ 
man  I  have  nothing  to  say  regarding 
letters,”  except  in  cases  where  peo¬ 
ple  take  exception  to  those  that  were 
printed.  “Chris  took  exception  to  his 
[Davies’]  column  and  in  discussing  it, 
one  thing  I  said  was  that  as  a  courtesy 
I’d  have  to  run  it  by  Mike,  but  he  was 
on  vacation.  I  suggested  he  write  a 
letter  and  he  said  ‘okay.’  ” 

McNulty  said  he  acted  as  a  “deliv¬ 
ery  boy”  bringing  the  letter  to  the 
editorial  editors. 

Courant  chief  editorial  writer  Rob¬ 
ert  Schrepf  —  who  made  the  decision 
about  Powell’s  letter  in  the  absence  of 
editorial  editor  John  Zakarian,  who 
was  out  sick  —  explained,  “I  said  the 
portion  of  the  letter  that  said  Michael 
Davies’  column  was  wrong  about  the 
JI  policy  on  subpoenas  we  would 
print.” 

There  were  two  additional  para¬ 
graphs,  Schrepf  continued,  that  dis¬ 
cussed  Driscoll’s  subpoenaing  JI 
staffers. 

“I  regarded  that  as  not  pertinent  to 
the  point  that  Chris  was  making  about 
our  publisher’s  column,”  he  said. 
“Ted  Driscoll  did  not  represent  the 
newspaper  and  it  is  not  newspaper 
policy  that  told  Ted  and  his  lawyer  to 
subpoena  the  JI.  It  was  something 
over  which  we  have  no  control.  I  told 
Henry  that  we’d  be  happy  to  print  the 
portion  of  the  letter  responding  to  the 
column,”  but  not  the  additional  para¬ 
graphs  about  Driscoll. 

Schrepf  further  noted  that  the 
newspaper  did  not  refuse  to  print  the 
letter,  and  that  it  reserves  the  right  to 
edit  letters  to  the  editor. 

Powell,  however,  refused  to  submit 
the  letter  unless  it  ran  in  its  entirety 
and  wrote  a  news  story  published  in 
the  JI  on  Thursday,  March  19,  about 
the  Courant’s  refusal  to  publish  the 
information. 

Schrepf  said,  “I  wish  we  really 
knew  the  best  way  to  handle  it.  Our 
policy  is  to  let  someone  who  feels 
wronged  to  express  a  complaint  on 
the  letters  page.  That’s  the  bottom 
line  for  us.  He  chose  not  to  do  that 
because  every  word  would  not  go  in. 
We  reserve  the  right  to  edit  letters  and 
showed  him  a  special  courtesy.  We 
don’t  call  everyone  who  is  edited.” 

Powell,  however,  maintained  that 
mentioning  the  Driscoll  subpoenas 
was  too  important  to  be  left  out. 

(Continued  on  page  23) 
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ADVERTISING 


Parade,  USA  Weekend  get  sizable  home  video  ad  campaigns 


By  Debra  Gersh 

Although  Parade  magazine  won 
out  over  USA  Weekend  and  Metro 
Sunday  Newspapers  for  a  S  14-mil- 
lion,  year-long  home  video  advertis¬ 
ing  campaign  from  one  home  video 
distributor,  USA  Weekend  has  been 
chosen  by  another  distributor  for  a 
similar  campaign. 

On  Sunday,  May  10,  the  Commtron 
Corporation,  which  claims  to  be  the 
nation’s  largest  home  video  distribu¬ 
tor,  and  1 1  video  software  suppliers 
will  begin  a  campaign  in  Parade  pro¬ 
moting  rental  and  sale  of  home  vid¬ 
eos. 

Ingram  Video  of  Nashville,  Tenn., 
another  major  home  video  distribu¬ 
tor,  has  chosen  USA  Weekend  as  its 
vehicle,  with  a  full-year  campaign 
slated  to  begin  in  June. 

More  than  1 ,000  retailers  are  parti¬ 
cipating  in  “Video  Preview  Now 
Playing”  ad  campaign  to  run  in 
Parade,  which  Gary  Rockhold, 
Commtron  president  and  chief  execu¬ 
tive  officer,  called  the  largest  home 
video  ad  campaign  to  date. 

Participating  home  video  software 
suppliers  in  this  campaign  are  CBS/ 
FOX,  HBO/Cannon,  I.V.E.,  Karl 
Lorimar,  MCA  Video,  Media  Home 
Entertainment,  MGM/UA,  New 
World  Video,  Vestron,  Walt  Disney 
Home  Video  and  Warner  Home 
Video.  Each  will  promote  at  least  two 
titles  per  month  in  ads  that  will  be  in 
color,  describe  the  movies,  list  the 
day  they  become  available  and  the 
suggested  retail  price  if  offered  for 
sale. 

Like  movie  ads,  each  “Now  Play¬ 
ing”  ad  will  list  the  names  and 
addresses  of  local  retailers  where  the 
tapes  can  be  rented  or  bought. 

The  first  ad  is  slated  to  appear  as  a 
two-page  centerfold  in  Parade.  It  will 
be  followed  by  a  spread  on  the  second 
Sunday  of  each  month  and  a  one-page 
ad  on  the  fourth  Sunday,  beginning 
May  24. 

Ed  Grafke,  corporate  advertising 
manager  for  the  West  Des  Moines, 
lowa-based  Commtron,  said  that 
retailers  will  sign  a  quarterly  agree¬ 
ment  to  be  listed  in  the  ad,  and 
although  some  concessions  have  been 
made,  there  is  no  exclusivity. 

Grafke  declined  comment  on  the 
monetary  setup  between  the  video 
software  suppliers,  the  distributor 
and  the  retailers,  but  he  did  say  co-op 
funds  are  used  in  part,  as  are  other 


arrangements  he  declined  to  detail. 

The  video  suppliers  will  advertise 
two  titles  per  month  unless  Comm¬ 
tron  gives  them  feature  space,  in 
which  case  they  are  allowed  two  addi¬ 
tional  titles,  Grafke  explained,  adding 
that  feature  space  is  a  cooperative 
thing  depending  on  the  video  software 
suppliers’  programs,  such  as  new 
releases. 

Videos  advertised,  however,  will 
not  necessarily  all  be  new  releases. 
The  program  is  designed  to  promote 
whatever  the  video  software  sup¬ 
pliers  want  to  promote,  he  noted. 

According  to  Grafke,  Commtron 
chose  Parade  because,  “We  felt  like  it 
could  deliver  the  saturation  that 
meshed  with  our  markets.”  The  avail¬ 
ability  of  four-color  was  also  a  deter¬ 
mining  factor,  as  was  Parade’s  CPM 
efficiency,  he  said. 


“We’re  looking  forward 
to  this  being  successful,” 
he  said.  “Next  year  we 
may  expand  it.” 


“We’re  looking  forward  to  this 
being  successful,”  he  said.  “Next 
year  we  may  expand  it.”  Other  devel¬ 
opments  are  also  in  the  works  for 
more  home  video  promotion,  he  said. 

Commtron  created  this  advertising 
concept  around  last  Christmas  with 
its  “Video  Wishbook”  program  that 
promoted  94  videocassettes  in  a 
national  advertising  and  newspaper 
insertion  campaign. 

“We  made  some  great  inroads  last 
November  .  .  .  using  Sunday  enter¬ 
tainment  magazines,”  Grafke  noted. 
“This  is  a  furthering  of  that  concept. 
We  wanted  to  establish  a  focal  point 
for  the  [home  video]  industry  that  the 
consumer  could  rely  on,  much  like 
movie  listings,  the  TV  Guide  or  the  tv 
listings  in  the  newspaper.” 

Brian  Woods,  Ingram  vice  presi¬ 
dent  of  marketing  and  advertising, 
explained  that  his  company  has  con¬ 
tracted  to  be  the  exclusive  home 
video  distributor  advertising  in  the 
home  video  section  that  appears  the 
first  week  of  every  month  in  USA 
Weekend. 

The  four-color  ads,  which  will  run 
on  the  back  page  of  the  video 
reviews,  will  be  divided  into  quarters, 
with  four  home  video  software  sup¬ 


pliers  in  each  issue.  Participating 
retailers  in  each  market  will  be  listed 
at  the  bottom  of  the  page. 

The  ads  will  consist  of  high-profile 
videos,  those  that  are  more  popular 
and  well-known,  from  six  different 
suppliers  —  Paramount,  CBS/Fox, 
Warner  Brothers,  MGM/UA,  Karl 
Lorimar  and  HBO/Cannon.  Space 
will  be  rotated  throughout  the  year, 
which  has  been  sold  out,  he  said. 

The  video  software  suppliers  can 
advertise  a  group  of  videos  in  their 
space  or  just  one,  although  Ingram 
will  maintain  control  over  what  is 
advertised  and  how  many  are 
included  in  the  space.  Woods  con¬ 
tinued. 

The  idea  behind  Ingram’s  campaign 
is  to  create  consumer  demand  and 
pull  those  consumers,  for  both  purch¬ 
ase  and  rental,  into  the  stores.  Those 
retailers  listed  are  Ingram  customers, 
but  there  is  no  purchase  minimum 
buy-in.  Woods  said.  Retailers  will 
pay  $50  per  month  for  listing. 

He  declined  to  say  how  much 
Ingram,  a  division  of  the  Ingram  Dis¬ 
tribution  Group  —  the  largest  whole¬ 
saler  of  books,  videos,  computer  soft¬ 
ware,  audio  tapes  and  periodicals, 
according  to  Woods  —  will  be  paying 
for  the  space.  He  did  say,  however, 
that  many  of  the  video  suppliers  are 
viewing  the  space  as  national  adver¬ 
tising,  rather  than  co-op,  although 
each  has  its  own  way  of  categorizing 
the  funds. 

“We  will  start  with  one  page  and 
possibly  expand,”  Woods  continued, 
explaining  that  the  company  wanted 
to  start  with  an  achievable  goal  and 
grow  from  there. 

Ingram  chose  USA  Weekend 
because  it  wanted  to  develop  a  pro¬ 
gram  where  independent  stores  will 
get  a  high  level  of  exposure  in  markets 
that  are  hard  to  reach  in  the  larger 
metropolitan  newspapers.  Woods 
noted.  By  purchasing  space  in  the 
Gannett  Co.  Inc. -owned  magazine, 
Ingram  can  reach  the  “pockets”  that 
are  not  touched  by  Parade  and  the 
larger  newspapers. 

“It’s  a  move  we  are  making  basi¬ 
cally  to  reach  out  to  the  consumers,” 
he  explained,  noting  that  much  of  the 
home  video  advertising  to  date  has 
been  directed  toward  distributors  and 
retailers. 

Woods  sees  both  campaigns  as 
being  successful,  as  there  should  be 
very  little  overlap,  except  in  some 
larger  cities. 
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Plaintiffs  rest 

Attorneys  for  four  black  Journalists  suing  the  New  York  Daily  News  for 
racial  discrimination  rest  their  case;  trial  to  last  several  more  weeks 


By  Andrew  Radolf 

Attorneys  for  the  four  black  jour¬ 
nalists  suing  the  New  York  Daily 
News  for  racial  discrimination  in  pay, 
promotions  and  assignments  rested 
their  case  after  presenting  statistical 
evidence  to  buttress  the  charges. 

The  trial  began  Feb.  9  before  Judge 
Miriam  Cedarbaum  in  federal  district 
court  in  Manhattan  and  is  expected  to 
last  several  more  weeks. 

The  News,  in  denying  the  charges, 
contends  that  the  plaintiffs  had  an 
inflated  sense  of  their  talents  and 
were  not  deserving  of  promotions. 

One  set  of  statistics  showed  that 
whites  as  a  group  were  paid  more  than 
blacks,  that  whites  were  more  likely 
to  get  merit  increases  and  that  the 
increases  they  received  were  likely  to 
be  higher  than  those  given  blacks, 
testified  Vincent  Donato,  a  former 
Equal  Employment  Opportunity 
Commission  manager. 

In  his  testimony,  Donato  said  his 
statistics  showed  that  from  1979  to 
1981  the  News  hired  for  or  promoted 
into  management  positions  47  people 
from  1979  to  1981;  none  of  them  was 
black. 

Earlier  in  the  trial,  the  plaintiffs 
established  that  from  the  late  1940s 
through  1981,  only  36  blacks  were 
hired  by  the  News’  editorial  depart¬ 
ment  and  only  one,  in  1981,  was 
promoted  into  a  management  posi¬ 
tion. 


Morrison  said  that  two 
of  the  plaintiffs  were 
paid  $48,000  a  year, 
another  received 
$49,000,  and  the  fourth, 
$51,000. 


Labor  economist  Larry  Killings- 
worth  testified  that  his  statistical 
study  covering  1975  to  1983  showed 
whites  were  more  likely  to  be  in 
higher-paying  positions  at  the  News 
and  blacks  in  lower-paying  ones. 

However,  under  cross  examination 
Killingsworth  said  statistics  did  not 
reflect  other  factors  such  as  education 


Richard  Oliver,  former  Daily  News 
metro  editor,  denied  accusations  of 
racism. 


and  job  experience  and  that  within 
each  job  classification,  the  pay  differ¬ 
ences  between  blacks  and  whites 
were  not  statistically  significant. 

News  attorney  Thomas  Morrison, 
a  partner  with  Patterson,  Belknap, 
Webb  &  Tyler,  told  the  six-member 
jury  in  his  opening  statement  that  the 
plaintiffs  had  actually  been  “treated 
well”  by  the  News.  Morrison  said 
that  two  of  the  plaintiffs  were  paid 
$48,000  a  year,  another  received 
$49,000,  and  the  fourth,  $51,000. 

The  plaintiffs,  who  all  still  work  at 
the  News,  are  assistant  news  editor 
Steve  Duncan,  Manhattan  cultural 
affairs  editor  Joan  Shepard,  copy  edi¬ 
tor  Causewell  Vaughn  and  reporter 
David  Hardy. 

They  have  charged  that  in  addition 
to  being  denied  promotions  and 
receiving  less  pay  than  whites,  they 
were  the  victims  of  racial  insults  at  the 
Daily  News,  and  that  their  superiors 
had  at  times  referred  to  blacks  as 
“niggers.” 

Shepard  also  charged  that  she  was 
called  a  “streetwalker”  by  then  assis¬ 
tant  metro  editor  Richard  Blood  after 
returning  from  a  walking  tour  with 
Mayor  Abraham  Beame. 

Blood  testified  that  he  had  made  the 
remark  as  a  joke,  saying  that  the 


News  was  a  “rough  and  tumble 
place  .  .  .  with  a  lot  of  black  humor.” 

Duncan,  63,  who  held  supervisory 
positions  when  he  worked  for  the 
Afro  American  black  newspaper 
group,  is  the  only  one  of  the  plaintiffs 
holding  a  union-exempt  position  at 
the  News.  He  testified  that  his  promo¬ 
tion  in  1983  came  after  he  had  already 
filed  discrimination  charges  and  that 
previously  he  had  been  passed  over 
several  times  in  favor  of  whites,  some 
of  whom  he  had  trained. 

At  the  beginning  of  the  trial,  the 
plaintiffs’  attorneys  had  a  witness 
read  to  the  six-person  jury  a  1969 
letter  by  a  former  assistant  managing 
editor  stating  that  Hardy  had  been  the 
victim  of  “bigotry”  at  the  News. 

The  letter  by  Rolfe  Neil,  presently 
publisher  of  the  Charlotte  Observer, 
was  written  to  Washington  Post 
executive  editor  Benjamin  C.  Bradlee 
in  support  of  Hardy’s  efforts  to  join 
the  Post. 

The  letter  said  “bigotry  has  fre¬ 
quently  come  his  way  at  the  office” 
and  that  Hardy’s  “responsibilities” 
at  the  News  “have  not  given  him  a 
chance  for  leadership.” 

Hardy  worked  at  the  Post  from 
1969  to  1972  and  rejoined  the  News 
after  former  managing  editor  Michael 
O’Neill  told  him  the  situation  had 
improved  and  asked  him  back. 


Shepard  also  charged 
that  she  was  called  a 
“streetwalker”  by  then 
assistant  metro  editor 
Richard  Blood . . . 


Hardy  has  charged  that  despite 
O’Neill’s  claim,  he  continued  to 
encounter  racism  at  the  News  and 
that  in  1980,  when  he  covered  New 
Jersey  for  the  newspaper,  his  career 
was  damaged  when  he  was  taken  off 
the  Abscam  political  corruption  scan¬ 
dal  as  the  story  was  breaking  and  it 
was  given  to  a  white  reporter. 

In  mounting  its  defense,  the  News 
has  sought  to  portray  Hardy  as  a  vola¬ 
tile  and  unreliable  reporter  who 
(Continued  on  page  35) 
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A  weekly  dies  in  Miiwaukee  among  disputes 

Owner  blames  distributor  for  paper’s  demise; 
distributor  calls  the  accusation  ‘nonsense’ 


By  Mark  Fitzgerald 

Who  killed  the  West  Side  Indepen¬ 
dent! 

Co-owner  Douglas  A.  Rossi  says 
the  Milwaukee  weekly  folded 
because  the  city’s  largest  shopper 
newspaper  distributor  reneged  on  his 
contract.  He  says  he  is  preparing  a 
$58,000  breach  of  contract  lawsuit  to 
that  effect. 

But  Henry  S.  Albert,  president  of 
the  distributor.  Badger  Advertising 
Company  Inc.,  says  that’s  nonsense. 

Albert  says  he  was  willing  to 
deliver  all  but  a  very  small  percentage 
of  the  Independent’s  circulation. 

The  Independent’s  problems,  he 
continued,  stemmed  from  the  week¬ 
ly’s  location,  Rossi’s  negative  adver¬ 
tising  campaign  and  simple  econom¬ 
ics  of  weeklies. 

“He’s  beating  a  dead  horse,’’ 
Albert  said  in  a  telephone  interview. 
“The  guy  was  running  an  eight-page 
paper  with  maybe  20%  or  30%  adver¬ 
tising,  distributing  40,000  copies. 

“Where’s  the  money  to  come 
from?  I  don’t  think  you  have  a  story.” 

To  Rossi,  however,  the  story  pits 
his  hard-news  paper  against  a  tradi¬ 
tional  shopper  and  a  big  distributor. 

That  story  began  last  June  when 
Rossi,  who  said  he  helped  invent  the 
News  Finder  computer  data  base  for 
AgriData  Resources,  and  publisher 
Leanne  Rupp  Dillingham,  another 
former  AgriData  employee,  founded 
the  Independent. 

“This  is  something  I  had  trained 
since  high  school  to  do,”  Rossi  said. 

The  Independent  would  concen¬ 
trate  on  hard  news,  in  contrast  to 
copy-lean  shoppers  in  surrounding 
areas. 

And,  indeed,  the  issues  promi¬ 
nently  featured  police  blotters,  parish 
news,  reports  on  neighborhood 
businesses  and  other  very  local  top¬ 
ics. 

The  tabloid  had  some  editorial 
problems,  however,  notably  a  con¬ 
tinuing  confusion  over  whether  the 
headline  style  was  up  or  down,  and 
typos  frequent  enough  to  get  com¬ 
ment  from  several  letters  to  the  edi¬ 
tor. 

But  Rossi  said  the  pair  had  not 
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Interlude  Slowly  Paying 
Off  Debts  Stemming 
from  Mismanagement  ““ 


The  now-defunct  West  Side 
Independent 

ignored  economics,  either. 

“This  was  not  any  of  that  alterna¬ 
tive,  hippie  newspaper  stuff.  This  was 
business,”  he  said. 


publication  south  of  Burleigh,” 
Albert  said.  “It’s  like  starting  a  paper 
in  the  desert.” 

Nevertheless,  Albert  said.  Badger, 
the  city’s  largest  distributor  of  shop¬ 
pers,  agreed  to  deliver  the  great  bulk 
of  its  papers  door-to-door  throughout 
the  neighborhood.  And  the  Indepen¬ 
dent  was  distributed  at  a  discounted 
“ride-along”  rate  of  40  per  paper 
because  it  would  be  delivered  with 
another  publication. 

However,  a  smaller  company  dis¬ 
tributed  in  another  area  of  the  West 
Side,  where  the  Bargain  Express,  an 
85,000-distribution  shopper,  was 
dominant. 

Because  of  problems  with  the  small 
distributor,  the  Independent’s  Rossi 
said,  there  were  continual  problems 
getting  those  papers  delivered. 

In  September,  when  the  Bargain 
Express  decided  to  expand  further 
south,  and  into  what  Rossi  considered 
the  heart  of  his  territory,  Rossi  sent  a 
letter  to  Badger  saying  that  the  distri¬ 
bution  contract  required  the  distribu¬ 
tor  to  distribute  in  what  might  be 
called  Bargain  Express  territory. 

In  January,  Badger  notified  the 
West  Side  Independent  that  his  com¬ 
pany  would  no  longer  distribute  the 


“He’s  beating  a  dead  horse . . .  The  guy  was  running  an 
eight-page  paper  with  maybe  20%  or  30%  advertising, 
distributing  40,000  copies.” 


The  Independent  was  to  be  deliv¬ 
ered  free  to  about  40,000  homes  in 
Milwaukee’s  West  Side,  a  collection 
of  neighborhoods  that  are  over¬ 
whelmingly  residential  with  a  high 
percentage  of  homeowners. 

It  was  a  neighborhood  the  Indepen¬ 
dent  would  have  basically  to  itself. 

“The  [Milwaukee]  Journal  doesn’t 
cover  that  little  neighborhood,  they 
couldn’t,”  Rossi  said. 

But  Badger  Advertising’s  Albert 
said  there  was  a  reason  the  Indepen¬ 
dent  would  be  all  alone  in  the  neigh¬ 
borhood. 

“There’s  no  hope  for  a  decent 


paper  in  the  northern  area. 

To  Rossi,  that  was  the  paper’s 
deathblow. 

Nonsense  again,  says  Albert:  “We 
distributed  28,000  of  his  40,000 
papers,  and  alt  we  said  was  we 
wouldn’t  distribute  the  7,000  papers 
[in  the  north]  on  the  same  day  [as  the 
Bargain  Express]. 

“So  that’s  7,000  papers  out  of 
40,000  —  and  we  said  we’d  distribute 
the  7,000  on  some  other  day  if  he 
wanted.” 

In  addition,  he  said,  the  Indepen¬ 
dent  had  written  negatively  about  the 
(Continued  on  page  35) 
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Prehearing  is  set  for  Aprii  9  on  Detroit  JOA  proposai 


At  a  “prehearing”  in  Detroit  (April 
9),  administrative  law  Judge  Morton 
Needelman  is  expected  to  set  the  date 
for  the  start  of  public  hearings  on  the 
proposed  joint  operating  agreement 
between  the  Detroit  Free  Press  and 
the  Detroit  News. 

Needelman  set  the  so-called  pre- 
hearing  conference  for  10  a.m.  at  the 
Federal  Courthouse  in  downtown 
Detroit.  The  session  will  be  open  to 
the  public. 

During  the  meeting,  Needleman 
will  meet  with  representatives  from 
the  Free  Press,  the  News  and  other 
interested  parties,  such  as  the  News¬ 
paper  Guild,  the  Detroit  Mailers 
Union,  and  Detroit  officials. 

Proposals  to  limit  the  scope  of  the 
hearing  are  expected  to  be  the  big 
concern  of  the  prehearing.  Both 
newspapers  have  argued  vigorously 


that  their  financial  losses  —  now  said 
to  exceed  $2  million  a  month  — 
necessitate  a  rapid  hearing  process. 

And  both  newspapers  have  for¬ 
mally  opposed  requests  by  the  News¬ 
paper  Guild  Local  22  and  the  Oakland 
(Mich.)  Press,  a  competing  newspa¬ 
per  located  in  the  suburbs,  to  partici¬ 
pate  in  the  planned  public  hearing. 

The  newspapers  said  issues  the 
Guild  is  expected  to  raise  —  primar¬ 
ily  a  fear  that  jobs  will  be  lost  —  “are 
not  among  the  interests  protected  by 
antitrust  laws.” 

As  for  the  Oakland  Press,  the 
Detroit  newspapers  said  that  news¬ 
paper’s  argument  that  a  JOA  will 
increase  competition  from  the  Detroit 
newspapers  “has  no  bearing*’  on  the 
hearing. 

However,  the  newspapers  did  say 
they  would  not  object  to  having  one 


representative  express  the  interests 
of  all  the  parties  who  want  to  speak 
about  the  JOA  proposal. 

Guild  administrative  officer  Donald 
Kummer  rejected  that  suggestion. 

“I  don’t  think  it’s  practical,”  he 
said.  “There  are  different  interests  in 
this  from  different  parties,  and  the 
parties  themselves  are  best  able  to 
represent  themselves.  I  guess  it  just 
shows  the  arrogance  of  the  News  and 
the  Free  Press,  and  how  they  think 
they  can  set  up  their  own  hearing.” 

In  addition  to  the  Guild  and  the 
Oakland  Press,  the  parties  who  have 
formally  asked  to  participate  in  the 
public  hearing  are  Detroit  Mayor 
Coleman  A.  Young,  Local  18  of  the 
old  International  Typographical 
Union,  Local  40  of  the  Detroit  Mail¬ 
ers  Union  and  Teamsters  Local  372. 


Standoff 

McClatchy  management  cancels  automatic  wage  hikes  at  Sacramento, 
Fresno  papers;  union  plans  no  strike  but  is  organizing  a  boycott 


By  M.L.  Stein 

McClatchy  Newspapers  and  some 
500  union  employees  were  at  a  stand¬ 
off  last  week  after  management 
canceled  a  collective  bargaining 
agreement  and  posted  new  work  rules 
that  will  eliminate  across-the-board 
wage  hikes. 

A  spokesman  for  the  Northern 
California  Newspaper  Guild  said  the 
union  was  seeking  a  labor  boycott 
against  the  Bee  newspapers  in  Sac¬ 
ramento  and  Fresno  in  retaliation. 

However,  employees  are  continu¬ 
ing  to  work  despite  the  fact  that  the 
old  contract  expired  in  April  1986. 

The  two  sides  were  at  an  impasse 
after  13  months  of  fruitless  negotia¬ 
tions  on  a  new  agreement.  The  main 
issue  is  the  new  work  rules,  which 
wipe  out  all  general  raises  in  favor  of 
merit  increases.  The  rules  are  cur¬ 
rently  in  effect. 

Sacramento  Bee  operations  officer 
Fuller  Cowell  told  E&P  the  company 
feels  “the  best  way  to  compensate 
people  is  to  pay  them  according  to 
their  performance.” 

According  to  Cowell,  across-the- 
board  increases  will  be  given  to 


employees  below  top  scale  until  they 
reach  journeyman  level.  They  will 
then  join  their  top-scale  co-workers  in 
the  merit  plan,  he  explained. 

Cowell  said  the  merit  plan  has  been 
in  effect  since  1985,  when  the  average 
annual  merit  pay  increase  was  4.7%. 


contract  that  would  allow  non-Guild 
employees  to  perform  jobs  tradition¬ 
ally  assigned  to  Guild  members  only. 

“This  would  put  our  jobs  in  jeop¬ 
ardy,”  he  added.  “During  all  our 
years  of  bargaining  we  always  had  job 
security.” 


The  main  issue  is  the  new  work  rules,  which  wipe 
out  all  general  raises  in  favor  of  merit  increases. 


Gerald  Rocker,  administrative  offi¬ 
cer  of  the  Guild,  which  represents 
editorial,  advertising  and  switch¬ 
board  employees,  said  the  union  has 
no  objection  to  merit  increases  as  long 
as  across-the-board  raises  continue. 

“We  are  opposed  to  any  contract 
that  does  not  include  experience  and 
longevity  in  giving  pay  raises,” 
Rocker  stated.  “With  the  new  rules,  if 
the  company  thinks  you  are  entitled 
to  a  raise,  they  will  give  you  one. 
Employees  have  no  imput  into  the 
wage  structure.” 

Rocker  claimed  management  also 
wants  to  include  a  provision  in  a  new 


Rocker  said  the  Guild  will  ask  the 
AFL-CIO  Central  Labor  Council  in 
Sacramento  to  urge  its  members  to 
boycott  Bee  papers  by  stopping  their 
subscriptions. 

The  merit  pay  provision  was 
included  in  McClatchy’s  final  offer  to 
the  union,  which  was  rejected  by  Sac¬ 
ramento  Bee  employees  163-0.  The 
Guild  has  385  members  in  Sac¬ 
ramento  and  120  at  the  Fresno  Bee. 

Cowell  said  he  was  disappointed  in 
the  Sacramento  Bee  vote.  “We  really 
and  truly  wanted  a  contract,”  he  con¬ 
tinued. 

(Continued  on  page  35) 
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Reporters  Committee  reports  on  Reagan 

Updated  report  summarizes  more  than  135  actions  since  1981  which 
‘interfered  with  the  media’s  abiiity  to  gather  and  disseminate  news’ 


The  Reporters  Committee  for  Freedom  of  the  Press  has 
released  its  latest  accounting  of  Reagan  administration 
actions  aimed  at  restricting  public  and  media  access  to 
government  information. 

The  entire  update  covers  the  period  from  January  1981 
through  early  March  1987.  E&P  published  the  Washing¬ 
ton,  D.C. -based  Reporters  Committee’s  first  report  (cov¬ 
ering  the  period  from  January  1981  to  January  1985)  in  the 
April  6,  1985  edition. 

Listed  below  are  those  actions  starting  from  February 

1985. 

At  the  time  of  its  initial  report,  then  Reporters  Commit¬ 
tee  executive  director  Jack  Landau  said,  “The  Reagan 
administration’s  policies  are  causing  the  most  significant 
media  access  restrictions  on  government  information 
since  the  end  of  voluntary  censorship  in  World  War  II.” 

The  new  report  lists  statements  by  former  Reagan 
administration  officials  —  including  Robert  McFarlane, 
William  Casey  and  Larry  Speakes  —  advocating  prosecu¬ 
tion  of  both  government  officials  for  leaks  of  classified 
information  and  the  media  for  publishing  those  items. 

Also  on  the  updated  list  is  the  refusal  by  the  National 
Aeronautics  and  Space  Administration  to  release  photo¬ 
graphs  of  the  wreckage  of  the  Space  Shuttle  Challenger 
and  details  of  settlements  with  the  families  of  Challenger 
astronauts,  as  well  as  the  Immigration  and  Naturalization 
Service’s  detention  of  several  foreign  journalists  on  ideo¬ 
logical  grounds. 

During  the  last  three  years,  the  report  shows  that  the 
Pentagon  seized  classified  documents  from  a  newsletter 
publisher,  a  special  FBI  unit  was  established  to  investigate 
news  leaks  and  amendments  adding  new  exemptions  to 
the  Freedom  of  Information  Act  were  proposed. 

And,  as  the  report  quotes  Tower  Commission  member 
Edmund  Muskie,  “The  [administration’s]  policy  was  a 
wrong  policy.  And  it  was  the  president’s  policy  .  .  .  The 
single  most  important  factor  here  is  over-obsession  with 
secrecy.” 

The  latest  Reporters  Committee  report  summarizes 
more  than  135  actions  since  1981  which,  it  says,  “interfere 
with  the  media’s  ability  to  gather  and  disseminate  news.” 

The  updated  list  of  administrative  actions  aimed  at 
restricting  media  and  public  access  to  government  infor¬ 
mation  follows: 

EDITORIAL  PRIVACY 
March  1985 

The  Merit  Systems  Protection  Board,  which  policies  the 
U.S.  Civil  Service,  charged  that  a  claims  authorizer  in 
Kansas  City  violated  the  Hatch  Act  by  writing  an  article 
for  his  union  newspaper  urging  members  to  vote  for  Wal¬ 
ter  Mondale.  The  45-year-old  law  prohibits  federal 
employees  from  engaging  in  most  forms  of  partisan  politi¬ 
cal  activity. 


July  1985 

The  Justice  Department  subpoenaed  video  and  audio 
tapes  and  photographs  made  by  the  three  major  networks, 
CNN,  the  Associated  Press,  Time  and  Newsweek  during 
the  hijacking  of  a  TWA  passenger  jet  and  the  17-day 
hostage  crisis  in  Beirut.  It  said  a  grand  jury  that  is  consid¬ 
ering  indicting  the  hijackers  would  need  the  tapes.  During 
the  crisis.  Pentagon  spokesman  Michael  Burch  charged 
that  news  organizations  were  aiding  and  abetting  the  ter¬ 
rorists  by  reporting  U.S.  efforts  to  obtain  the  hostages’ 
release.  . 

August  1985 

The  FBI  seized  a  novel,  a  book  of  poems,  50  cassettes 
with  recorded  interviews  and  darkroom  equipment  during 
a  raid  on  the  home  of  Puerto  Rican  journalist  Coqui  Santa- 
liz.  The  FBI  was  seeking  suspects  and  evidence  related  to 
the  armed  robbery  of  a  Wells  Fargo  truck  in  Connecticut 
and  believed  the  incident  was  linked  to  Los  Macheteros, 
an  organization  seeking  Puerto  Rican  independence  from 
the  United  States. 

August  1986 

Attorney  General  Edwin  Meese  III  said  the  media 
unfairly  cover  judicial  nominations  by  the  Reagan  admin¬ 
istration  and  that  they  prematurely  pick  the  candidates 
they  think  will  win.  He  denied  that  judicial  appointments 
have  to  agree  politically  with  the  president,  and  said 
“uninformed”  reporters  originated  that  information. 

September  1986 

Pentagon  officials  seized  classified  and  other  docu¬ 
ments  from  the  office  of  Clarence  Robinson,  newsletter 
publisher,  former  senior  editor  at  Aviation  Week  and 
Space  Technology,  and  writer  of  military  and  business 
issues.  Federal  officials  said  they  did  not  realize  he  was  a 
journalist.  They  returned  unclassified  documents. 

GOVERNMENT  INFORMATION/ 
ACCESS 


February  1985 


The  Postal  Service  proposed  making  second-  and  third- 
class  mailing  statements  confidential,  saying  that  the 
release  of  these  records  jeopardizes  valuable  business 
secrets. 


April  1985 


Military  officials  questioned  the  workability  of  the 
media  pool  arrangement  for  surprise  military  actions,  after 
pool  member  Mutual  Broadcasting  leaked  information 
about  a  mock  invasion  of  Honduras  to  media  organiza¬ 
tions  not  involved,  resulting  in  what  Pentagon  officials 
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called  a  “security  breach.”  Journalists  in  turn  complained 
that  communications  equipment  was  unavailable  or  did 
not  work,  and  that  the  Pentagon  did  not  deliver  news 
dispatches  to  bureaus  until  two  days  after  they  were  sent 
from  the  field. 

April  1985 

The  Office  of  Management  and  Budget  proposed  turn¬ 
ing  over  more  government  publications  and  data  bases  to 
the  private  sector.  The  proposal  would  limit  agencies  to 
collection  and  dissemination  of  information  essential  to 
the  agency’s  mission,  only  if  the  agencies  could  do  these 
tasks  more  cost-effectively  than  the  private  sector.  Oppo¬ 
nents  argue  that  it  will  make  government  information  more 
costly  and  less  readily  available. 

September  1985 

The  Wall  Street  Journal  reported  that  there  has  been  a 
“sudden  and  enormous  rise  in  military  secrecy.”  It  esti¬ 
mated  that  of  the  government’s  total  $302-billion  defense¬ 
spending  plan,  between  $10  billion  and  $30  billion  is  used 
for  black  programs,  whose  existence  is  known  only  to  a 
few  top  government  and  corporate  officials. 

November  1985 

The  State  and  Agriculture  Departments  sealed  inspec¬ 
tion  reports  of  more  than  400  American  meat-packing 
plants  that  failed  to  meet  European  Economic  Community 
standards.  The  USDA,  citing  both  consumer  and  national 
interests,  said  disclosure  might  “undermine  consumers’ 
confidence  in  the  quality  of  their  meat.” 

January  1986 

The  Department  of  Defense  and  the  State  Department 
urged  NOAA  to  adopt  rules  restricting  press  satellite 
access  for  broad  foreign  policy  or  national  security  rea¬ 
sons.  NOAA  had  considered  changes  favorable  to  the 
First  Amendment  after  initial  rules  were  proposed  in 
March  1985. 

February  1986 

GSA  announced  new  regulations  setting  forth  proce¬ 
dures  for  review  and  release  of  former  President  Nixon’s 
documents  under  the  Presidential  Recordings  and  Materi¬ 
als  Preservation  Act.  However,  a  Justice  Department 
memorandum  released  with  the  regulations  suggested  that 
both  President  Reagan  and  former  President  Nixon  could 
still  invoke  executive  privilege  to  protect  documents  from 
becoming  public,  and  that  the  archivist  would  have  no 
authority  to  override  their  claims.  (The  privilege  allows 
presidents  to  keep  “predecisional”  communications 
between  a  president  and  his  staff  confidential.)  In  March 
1987,  a  federal  judge  rejected  the  Justice  Department’s 
memorandum,  ruling  (Nixon  v.  Burke)  that  the  National 
Archives  has  authority  to  decide  claims  of  executive  priv¬ 
ilege  on  a  case-by-case  basis. 

February  1986 

White  House  officials  refused  to  let  correspondents  into 
a  photo  session  with  still  photographers,  limiting  their 
presence  to  a  second  session  with  video  cameras  and  thus 
cutting  short  their  time  to  ask  President  Reagan  questions. 
During  the  same  photo  session,  the  president  abruptly 
ended  questions  when  correspondents  asked  about  a  pro¬ 
posed  aid  package  to  Nicaraguan  rebels. 


March  1986 

President  Reagan  at  a  photo  session  called  reporters 
“sons  of  bitches,”  which  was  picked  up  by  press  micro¬ 
phone.  Then-deputy  press  secretary  Larry  Speakes 
denied  the  president  made  the  comment. 

March  1986 

NASA  imposed  a  news  blackout  on  details  of  the  Space 
Shuttle  Challenger  crew  recovery  operation.  Officials  said 
withholding  the  footage  would  protect  the  families  of  the 
victims. 

March  1986 

The  U.S.  Air  Force  imposed  a  news  blackout  on  Guam 
press  when  former  Philippine  president  Ferdinand  Marcos 
visited  the  Pacific  island.  Territorial  officials  protested  the 
blackout. 

April  1986 

An  annual  federal  report  by  the  Information  Security 
Oversight  Office  revealed  that  the  volume  of  secret  U.S. 
government  documents  grew  by  more  than  22  million 
items  in  1985,  a  14%  increase  over  1984.  In  a  decline  from 
previous  years,  8.1  million  documents  were  declassified. 

April  1986 

Former  National  Security  adviser  Robert  McFarlane 
said  in  a  speech  to  the  American  Automobile  Association 
in  New  York  that  classified  intelligence  news  leaks  should 
be  made  illegal  because  they  jeopardize  the  government’s 
ability  to  combat  terrorism. 

April  1986 

The  Energy  Department  ordered  its  employees  to  report 
immediately  requests  for  classified  information  or  for 
unclassified  data  which,  if  released,  would  result  in  “loss 
or  harm”  to  the  government. 

April  1986 

Michael  Pillsbury,  assistant  undersecretary  of  defense 
for  policy  planning  in  the  Defense  Department,  was  fired 
for  allegedly  leaking  classified  information  to  the 
Washington  Post  about  the  administration’s  decision  to 
supply  missiles  to  anti-communist  rebels  in  Angola  and 
Afghanistan.  Pillsbury  failed  a  polygraph  test  regarding 
the  leak. 

April  1986 

The  White  House  approved  13  measures  to  increase 
federal  information  security,  which  include  prosecuting 
government  officials  for  leaks  and  limiting  access  by  gov¬ 
ernment  officials  to  classified  documents.  The  measures 
were  introduced  in  November  1985  after  the  Walker  Navy 
spy  ring  breakup  and  were  approved  in  April  1986  by  the 
National  Security  Council. 

May  1986 

A  State  Department  speech  writer  was  fired  for  leaking 
to  the  media  contents  of  a  classified  cable  from  the  U.S. 
ambassador  in  Argentina  which  was  critical  of  House 
Speaker  Thomas  P.  “Tip”  O’Neill  Jr. 

May  1986 

Challenger  commission  investigated  the  alleged 
(Continued  on  page  18) 
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(Continued  from  page  17) 


destruction  of  engineering  documents  after  the  shuttle 
disaster.  The  commission  was  searching  for  copies  of 
notes  from  Marshall  Space  Center  files. 

May  1986 

Photographers  were  not  allowed  to  take  photographs  at 
the  site  of  an  aborted  Delta  rocket  launch  site  because 
NASA  demanded  they  agree  to  release  their  film  of  the 
launch  if  there  was  a  problem.  The  photographers  refused 
to  sign  an  agreement  and  the  cameras  were  not  allowed 
close  to  the  launch  pad. 

May  1986 

Former  CIA  director  William  Casey  said  the  Washing¬ 
ton  Post  and  Newsweek  violated  the  communications 
intelligence  statute  in  reporting  intercepts  by  the  United 
States  of  messages  between  Tripoli  and  the  Libyan  Peo¬ 
ple’s  Bureau  in  East  Berlin.  Section  798  of  the  U.S.  Code, 
“Espionage  and  Censorship,”  forbids  publication  of  clas¬ 
sified  information  received  by  communications  intelli¬ 
gence,  classified  U.S.  cryptographic  systems  information 
or  communications  intelligence  activities. 

May  1986 

An  NBC  interview  in  a  secret  location  with  an  accused 
Achille  Lauro  hijacker  was  denounced  by  the  Reagan 
administration.  A  state  department  spokesman  said  airing 
the  interview  without  divulging  the  location  was  like 
becoming  an  “accomplice”  to  the  terrorists. 

July  1986 

Defense  Secretary  Caspar  Weinberger  called  the  press 
“irresponsible”  for  printing  information  about  a  drug  raid 
in  Bolivia  before  it  occurred.  He  said  this  information 
endangered  the  lives  of  the  U.S.  soldiers  and  drug  agents 
involved  in  the  raid  by  taking  away  the  element  of  sur¬ 
prise. 

July  1986 

Congress  considered  a  bill  which  would  have  required 
news  media  convicted  under  federal  espionage  statutes  to 
forfeit  property  or  proceeds  involved  in  the  violation  or  as 
a  result  of  the  violation. 

July  1986 

President  Reagan  invoked  executive  privilege  to  with¬ 
hold  confidential  documents  written  by  William  Rehnquist 
in  1969-1970,  during  the  Senate  Judiciary’s  hearing  on 
Rehnquist’s  appointment  to  chief  justice  of  the  Supreme 
Court. 

August  1986 

Meese  said  Supreme  Court  constitutional  interpreta¬ 
tions  were  not  “supreme  law  of  the  land”  and  that  officials 
should  interpret  each  case  individually. 

September  1986 

Reagan  appoints  Antonin  Scalia  to  the  Supreme  Court 
and  Rehnquist  as  the  chief  justice.  Both  had  repeatedly 


ruled  against  the  media  in  past  cases. 

September  1986 

Pentagon  officials  denied  reporters  information  about 
what  they  called  a  highly  secret  defense  missile  program. 
A  week  after  the  test,  details  were  released,  causing 
reporters  to  question  the  secrecy  of  the  operation. 

September  1986 

Casey  said  harsher  penalties  for  news  media  that  pub¬ 
lish  leaked  information  are  needed  to  keep  foreign  intelli¬ 
gence  services  from  easily  obtaining  the  information.  He 
told  a  colloquium  sponsored  by  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi,  that  the  news  media  handed 
such  information  “on  a  silver  platter”  to  foreign  service 
agencies. 

October  1 986 

Speakes  said  the  televised  presidential  news  conference 
“has  outgrown  itself’  because  those  he  considers  “the 
best”  reporters  do  not  attend. 

October  1986 

When  Robert  Timberg  of  the  Baltimore  San  criticized 
Speakes  in  Reykavik  for  limiting  background  information 
to  selected  reporters,  Speakes  told  him  to  “get  up  and  go” 
to  his  office.  When  the  Washington  Times’  Jeremiah 
O’Leary  raised  similar  protests  in  Washington,  Speakes 
told  him  to  “leave  the  room”  for  a  private  talk.  The  Times 
reported  Speakes  “stormed  out”  after  a  “full  and  frank” 
exchange  of  views. 

October  1986 

Washington  Post  reporter  Bob  Woodward  gained 
access  to  a  secret  memorandum  from  former  National 
Security  adviser  Admiral  John  Poindexter  which  revealed 
the  disinformation  campaign  against  Libya’s  Muammar 
Kadhafi.  Reagan  told  a  press  conference  that  lying  was 
acceptable  if  it  made  Kadhafi  “go  to  bed  at  night  wonder¬ 
ing  what  we  might  do.” 

October  1986 

Pentagon  officials  disclosed  few  details  about  a  pro¬ 
posed  Star  Wars  feasibility  test  on  the  grounds  of  secrecy. 
When  the  tests  had  been  performed  successfully,  how¬ 
ever,  the  information  was  released. 

October  1986 

The  Electronic  Communications  Privacy  Act  of  1986 
deleted  from  the  federal  wiretap  law  the  need  for  authori¬ 
zation  for  government  surveillance  used  in  discovering 
that  a  call  took  place  and  the  names  of  those  involved  in 
the  conversation.  The  new  law  applies  to  cellular  tele¬ 
phone  calls,  computer  and  electronic  communications  and 
stored  data. 

October  1986 

The  FBI  set  up  a  special  unit  to  investigate  news  leaks 
from  government  sources.  Among  these  investigations 
were  news  reports  about  drug  trafficking  in  Latin  Amer¬ 
ica. 

November  1986 

A  memorandum  signed  by  Poindexter  gave  new  powers 
to  federal  departments  to  limit  the  release  of  government 
information,  and  restricted  access  to  national  security 
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information  by  creating  a  new  “sensitive”  category. 
These  limitations  are  being  carried  out  under  the  1984 
National  Security  Decision  Directive  which  created  a 
group  to  protect  government  information. 

November  1986 

After  the  story  broke  publicly  in  November  1986,  Rea¬ 
gan  advised  Congress  of  his  January  1986  order  authoriz¬ 
ing  the  CIA  to  keep  information  about  the  Iran  arms  deal 
from  them.  The  Intelligence  Oversight  Act  requires  prior 
“timely”  notification  of  a  covert  action. 

November  1986 

Annette  Lopez-Munoz,  correspondent  for  the  U.S.- 
sponsored  Radio  Marti,  was  barred  from  the  White  House 
and  threatened  with  firing  after  violating  station  policy  by 
asking  two  questions  about  U.S.  policy  in  Nicaragua  at  a 
presidential  press  conference.  The  NSC  apparently 
objected  to  the  questions. 

January  1987 

Environmental  Protection  Agency  administrator  Lee 
Thomas’  plan  to  use  Superfund  money  to  fund  a  right-to- 
know  provision  was  criticized  by  Rep.  John  Dingell  (D- 
Mich.),  chairman  of  the  House  Energy  and  Commerce 
Committee.  The  money  could  be  converted  to  a  slush  fund 
for  other  agency  programs,  Dingell  said. 

January  1987 

A  Reagan  memorandum,  not  intended  to  leave  the 
White  House,  said  his  policies  were  reported  by  a  “left-of- 
center  working  press”  which  put  its  prejudices  and  poli¬ 
cies  above  reporting  for  the  nation. 

February  1987 

The  Pentagon  wanted  sensitive  U.S.  government  infor¬ 
mation  to  be  kept  from  foreign  governments,  and  put 
restrictions  on  military  data-processing  contracts  to  stop 
information  leaks. 

February  1987 

Presidential  spokesman  Marlin  Fitzwater  said  he  will 
keep  reporters  from  questioning  the  president  at  White 
House  photo  sessions.  Fitzwater  also  barred  reporters  and 
photographers  from  the  president’s  meeting  with  welfare 
experts.  The  White  House  issued  its  own  photograph  of 
the  meeting. 

February  1987 

France,  Britain  and  West  Germany  refused  to  attend  a 
conference  with  the  United  States  to  discuss  the  Lebanon 
hostage  situation  because  they  said  public  knowledge  of 
such  talks  would  jeopardize  the  hostages. 

February  1987 

The  New  York  Times  reported  Pentagon  officials  knew 
about  illegal  arms  shipments  to  Iran,  but  didn’t  stop  them. 
The  Defense  Department  said  the  article  could  lead  to  a 
“dangerously  wrong  confusion”  and  was  based  on  allega¬ 
tions  made  by  non-credible  sources. 

March  1987 

Tower  Commission  member  Edwin  Muskie  criticized 
administration  “secrecy”  policies  as  responsible  for  Iran- 
Contra  offenses.  He  said,  after  release  of  the  Tower  Com¬ 
mission  Report,  “The  policy  was  a  wrong  policy.  And  it 


was  the  President’s  policy  .  .  .  The  single  most  important 
factor  here  is  over-obsession  with  secrecy.” 

GOVERNMENT  INFORMATION/ 
Fol 


April  1985 

The  CIA  argued  that  its  director  can  designate  as  an 
“intelligence  source”  any  person  who  provides  informa¬ 
tion  related  to  foreign  intelligence,  and  it  does  not  have  to 
disclose  the  names  of  those  sources  to  the  public.  The 
U.S.  Supreme  Court  agreed.  Specifically,  the  court  ruled 
the  CIA  can  keep  secret  the  names  of  scientists  and 
research  centers  that  participated  in  the  controversial 
MKULTRA  project  in  the  1950s  and  1960s. 

May  1985 

The  Reagan  administration  shelved  a  bill  designed  to 
punish  federal  employees  caught  disclosing  classified 
information  to  the  public  or  media.  The  bill,  which 
imposed  criminal  penalties  for  disclosure  of  any  classified 
information  without  any  showing  of  intent  to  harm 
national  security,  was  abandoned  after  many  members  of 
Congress  criticized  it  as  unnecessary  and  duplicate  to 
current  law.  However,  a  White  House  aide  said  the  plan 
could  be  revived  if  further  study  shows  that  litigation  is 
needed. 

May  1985 

The  Nuclear  Regulatory  Commission  issued  new  Sun¬ 
shine  Act  rules  permitting  the  commissioners  to  hold 
secret  “gatherings”  that  are  “informational  in  nature” 
without  giving  the  public  notice  or  keeping  transcripts. 
Members  of  Congress  threatened  to  withhold  NRC  appro¬ 
priations  until  the  commission  complies  with  the  Sunshine 
Act. 

October  1985 

In  the  year  since  the  CIA  Information  Act  was  passed  by 
Congress  requiring  the  agency  to  improve  its  processing  of 
Freedom  of  Information  Act  requests,  the  CIA  reduced  its 
backlog  of  requests  by  36%,  according  to  an  agency  report 
to  Congress.  The  report  indicated  that  the  agency  con¬ 
tinues  to  take  about  14.5  months  to  respond  to  Fol  Act 
requests. 

April  1986 

The  Armed  Services  Committee,  at  the  president’s 
request,  deleted  information  from  its  printed  record  of  an 
open  hearing  about  the  Soviet  Union’s  adherence  to  two 
1970s  treaties  to  limit  underground  explosion  size. 

October  1986 

Congress  amended  the  Fol  Act  allowing  agencies  to 
withhold  additional  information  concerning  law  enforce¬ 
ment  activity.  In  exchange.  Congress  concedes  more  fee 
waivers  to  Fol  requesters. 

November  1986 

NASA  denies  Fol  requests  for  Challenger  wreckage 
photos  because  disclosure  would  be  “exceedingly  dis¬ 
turbing”  to  the  victims’  families. 

(Continued  on  page  20) 
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(Continued  from  page  19) 

January  1987 

The  Department  of  Justice  denied  Fol  requests  by 
media  for  settlement  with  families  of  the  Challenger  astro¬ 
nauts,  citing  Exemption  4  to  protect  Morton  Thiokol 
Inc.’s  participation  in  the  settlement,  Exemption  5 
regarding  inter-  and  intra-agency  memoranda,  and 
Exemption  6  concerning  personal  privacy  in  the  “tragic 
death  of  a  family  member.”  Response  to  appeals  are 
overdue  since  January. 

January  1987 

Office  of  Management  and  Budget  proposed  Fol  fee 
waiver  guidelines.  Proposals  would  limit  search  fee  waiver 
to  “established”  news  media,  aggregate  requests  to  avoid 
granting  fee  waiver,  levy  fees  for  line-by-line  search  for 
information,  seek  government  employee  salaries  and  ben¬ 
efits  from  Fol  Act  requesters,  and  require  payment  in 
advance. 

February  1987 

Office  of  Management  and  Budget  drafted  an  executive 
order  requiring  agencies  to  consult  with  businesses  before 
releasing  information  provided  by  them.  Despite  the  Fol 
Act’s  10-day  time  limit,  agencies  would  give  a  submitter 
reasonable  time  to  object,  consider  objections,  notify 
submitters  of  any  decision  to  release  information,  and  hold 
information  for  a  “reasonable  number  of  days”  for  the 
submitter  to  seek  judicial  review. 


February  1987 


Justice  Scalia  said  routine  Fol  cases  should  be  heard  by 
“special  tribunals”  to  retain  the  “quality”  of  federal 
district  courts  and  appellate  courts. 

February  1987 

President  Reagan  proposed  amendments  to  the  federal 
Freedom  of  Information  Act  that  would  permit  agencies  to 
withhold  information  if  disclosure  would  harm  agency 
programs  or  commercial  interests.  He  also  proposed  a 
tenth  exemption  to  the  Fol  Act  to  prohibit  exportation  of 
technical  data. 

PRIOR  RESTRAINT 


March  1985 

The  State  Department’s  director  of  politico-military 
affairs  issued  an  order  prohibiting  his  staff  from  talking  to 
New  York  Times  correspondent  Leslie  Gelb  after  Gelb,  a 
former  director  of  politico-military  affairs,  wrote  a  story 
for  the  Times  Containing  classified  information  on  U.S. 
plans  to  place  nuclear  weapons  in  Canada,  Iceland,  Ber¬ 
muda  and  Puerto  Rico.  The  gag  order  was  later  with¬ 
drawn. 

April  1985 

The  Defense  Department  told  the  sponsor  of  a  science 
symposium  to  cancel  the  presentation  of  a  dozen  unclassi¬ 
fied  research  papers  because  the  information  might  help 


U.S.  enemies.  The  Pentagon,  contending  it  has  the 
authority  to  limit  distribution  of  information  under  the 
Export  Control  Act,  also  ordered  the  sponsor  to  restrict 
the  audience  attending  the  presentation. 

April  1985 

The  Justice  Department  probed  Gray  &  Co.’s  distribu¬ 
tion  of  an  electronic  press  release  of  an  interview  with  the 
Moroccan  king.  The  department  said  the  firm  may  have 
violated  the  Foreign  Agents  Registration  Act  because  the 
videotape  did  not  include  a  disclaimer  saying  that  the  U.S. 
government  did  not  endorse  the  statements  made  by  the 
monarch  as  FARA  requires. 

May  1985 

The  CIA  censored  former  director  Stansfield  Turner’s 
book.  Secrecy  and  Democracy;  The  CIA  in  Transition.  It 
took  Turner  more  tharriS  months  to  get  the  manuscript 
cleared,  and  the  CIA  made  only  three  concessions  on  100 
deletions  its  reviewers  required  on  security  grounds.  The 
agency  threatened  Turner  with  legal  action  if  he  published 
the  disputed  information. 

June  1985 

Meese  appointed  a  commission  to  study  pornography 
and  suggest  ways  to  control  its  production  and  distribu¬ 
tion.  The  commission,  which  studied  the  relationship 
between  “exposure  to  pornographic  material  and  antiso¬ 
cial  behavior,”  released  its  report  in  July  1986. 

September  1985 

Speakes  refused  to  let  a  reporter  accompany  the  single 
“pool”  cameraman  permitted  to  photograph  Reagan  and 
visiting  Soviet  Foreign  Minister  Eduard  Shevardnadze  as 
they  walked  from  the  Oval  Office  to  the  White  House 
living  quarters.  This  was  the  first  time  a  one-camera  pool 
did  not  also  include  a  reporter. 

November  1985 

A  new  Reagan  administration  directive,  which  when 
first  announced  was  classified,  requires  all  government 
employees  and  contractors  who  have  or  seek  high-level 
security  clearances  to  submit  to  lie  detector  tests.  It 
extends  to  political  appointees  such  as  Cabinet  officials, 
but  not  to  elected  officials. 

January  1986 

Shortly  after  the  explosion  of  the  Challenger,  NASA 
confiscated  film  from  about  100  still  cameras  set  up  in  a 
restricted  area  near  the  launch  pad .  It  was  four  to  five  days 
before  NASA  returned  the  film  to  photographers,  60  of 
whom  worked  for  news  organizations.  NASA  said  it 
needed  the  original  film  to  use  in  its  investigation  because 
it  would  be  sharper  than  copied  negatives. 

February  1986 

President  Reagan’s  director  of  communications,  Patrick 
J.  Buchanan,  complained  that  ABC  News  allowed  Soviet 
reporter  Vladimir  Posner  too  much  airtime  to  discuss 
Reagan’s  televised  speech  on  the  defense  spending  and  the 
national  budget.  Buchanan  said  in  a  letter  to  ABC  News 
president  Roone  Arledge  that  the  “debate  over  what 
America  requires  to  defend  herself ...  is  a  debate  for 
Americans  to  conduct.  Soviet  propagandists  have  no 
legitimate  role  m  that  discussion.”  ABC  News  vice  presi¬ 
dent  Richard  Wald  issued  a  statement  agreeing  that  the 

(Continued  on  page  28) 
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NEW  ENGLAND  '87  PER-HOUSEHOLD  INCOME 


Brookline.  Mass:  David  Hoffman 
works  on  music  to  premiere  in 
space  shuttle  trip. 

UPliBETTMAN  NEWSPHOTOS 


There’s  no  place 
like  New  England 

for  building  incomes 
and  housing 
winners. 


Aerial  view  of  Boston  Harbor 
during  celebration  of  Boston's 
350th  birthday. 

UPI  BETTMAN  NEWSPHOTOS 


Culinary  Arts 

Education  for  Industry 

Johnson-Wates  College 

Rhode  Island  Dept,  of  Economic  Development 


$36,61 9* 


$2,153  MORE  PHH.  EST. 
THAN  U.S.  AVERAGE 


New  Englanders  have  always  liked  to  “build  their 
own”  and  are  famous  for  it  —  from  inventions  like  the 
steamboat  and  sewing  machine  to  the  triumphant 
success  of  a  current  economy  based  on  high  tech  and 
services.  New  England  is  known  as  the  electronics 
hub  of  the  U.S.,  and  Route  128  (known  as  America’s 
Technology  Highway]  bristles  with  space/missle 
firms  and  high-tech  industries.  Between  1947  and 
1985  the  number  of  New  Englanders  employed  in 
services  such  as  health  care,  insurance,  banking  and 
data  processing  rose  from  370,000  to  1.5  million.  New 
England  also  profits  from  the  beauty  of  its  land.  In¬ 
creased  tourism  has  brought  new  revenues  into  the 
backcountry  of  mountains,  forests  and  lakes. 

In  New  England  employment  is  lowest  in  the  na¬ 
tion,  and  purchasing  power  per  household  is  highest. 


NEW  ENGLAND  1987  PHH.  RETAIL  SALES 

0  4  19%  OVER  $16,920 

I  W  U.S.  PHH.  AVERAGE 

NEW  ENGLAND  1987  PHH.  FOOD  SALES 

EXCEEDS  $3,435  U.S. 

PHH.  FIGURE  BY  15% 

*1987  Editor  &  Publisher  Market  Guide  estimates 

exceeding  per  household  estimates  of  even  the 
affluent  Sunbelt  and  Pacific  regions. 

Newspaper  readership  is  also  tops,  with  daily 
newspaper  coverage  close  to  saturation  in  many  mar¬ 
kets.  No  wonder,  then,  that  the  local  New  England 
daily  newspaper  produces  outstanding  results  for 
advertisers. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 

VERMONT 


The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 
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Editorial 

Networks 


NewsSet™  has  been  turning  Apple® 
personal  computers  into  inte¬ 
grated  editorial  systems  since 
1979. 

Now,  the  evolution  continues  as 
NewsSet  takes  advantage  of  the  speed 
and  power  of  Apple’s  newest  computer, 
the  //GS"-. 

That  means  NewsSet  users  can  choose 
the  Apple  //GS,  the  ever  popular  Apple 
//e™,  or  both  computer  types. 

There’s  a  new  and  still  more  powerful 
edition  of  NewsSet  software,  too.  Ex¬ 
isting  NewsSet  users  aren’t  left  behind, 
because  the  new  hardware  and  software 
also  work  with  existing  Systems. 

New  software  features  include  the  abil¬ 
ity  to  send  groups  of  stories  to  output 
at  one  time,  dropped-capital  formatting 
Oike  the  first  letter  in  this  text),  variable 
character  set-width,  optional  overwriting 
of  obsolete  story  versions,  flagging  of 
edited  files,  simplified  output  device 
commands  and  an  expanded  special 
character  menu  (things  like  Vi  {  )  +  & 
•  )■ 

Output  devices  include  the  Apple 
LaserWriter  Plus™,  other  PostScript® 
language  devices  and  most  conventioned 
phototypesetters. 


—  Standard  network  storage  up 
to  126mb  (more  optional) 

—  Up  to  63  Apples  per  network 

—  All  keys  user  programmable 

—  Wire  service  capture 

—  Fast  and  accurate  hyphenation 
and  justification 

—  Automatic  character  kerning 


CONCEPT 

PUBLISHING  SYSTEMS 


Concept  Publishing  Systems,  126  Mon¬ 
roe  St.,  Beaver  Dam,  WI  53916.  Tele¬ 
phone  (414)  887-  3731.  Telefax  (414) 
887-0439. 


NewsSet  It  a  regittered  trademark  ol  Concept  ^bkthlng  Syttemt,  Beaver 
Dam,  Wl.  Apple  //GS  It  a  re^ttered  trademarit  of  Apple  Computer, 
Cupertino,  CA.  Conajt  It  a  registered  trademark  of  Conut  Sysicmt,  San 
Joae,  CA.  PoalScrtpt  b  a  regittered  trademark  of  Adobe  Sytlemt  In- 
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Disclaiming  horoscopes 

Ga.  papers  run  disclaimers  next  to  horoscopes 
telling  readers  that  they  have  no  factual  basis 


By  Debra  Gersh 

The  Columbus  (Ga.)  Enquirer  and 
its  sister  paper,  the  Columbus  Led¬ 
ger,  have  begun  running  disclaimers 
alongside  the  daily  horoscopes  telling 
readers  that  the  astrological  predic¬ 
tions  have  no  basis  in  fact. 

The  idea  came  from  Carole  Rut- 
land-Groce,  director  of  the  local  Pat¬ 
terson  Planetarium  and  an  occasional 
columnist  for  the  Knight-Ridder  Inc.- 
owned  newspapers. 

Rutland-Groce  said  she  suggested 
the  disclaimer  after  seeing  a  poll 
showing  that  some  50%  of  today’s 
teen-agers  believe  in  horoscopes,  and 
after  being  asked  by  local  students 
whom  she  teaches  how  astronomers 
(not  astrologists)  prepared  the  horo¬ 
scopes. 

“It’s  natural  that  students  in  school 
give  credibility  to  it  just  because  it’s  in 
the  newspaper,”  she  said.  “A  lot  of 
people  find  it  to  be  fun,  but  it’s  impor¬ 
tant  with  young  people,  when  you 
know  something  is  not  true,  to  tell 
them. 

“It’s  one  of  those  dangerous 
things,”  she  said  of  the  belief  in  horo¬ 
scopes.  “They’re  so  ambiguous  they 
could  apply  to  almost  anyone’s  life. 
When  a  teen-ager  sees  things  happen 
a  few  times  [as  predicted]  it  could 
become  a  controlling  thing,  and  they 
could  get  involved  with  something  not 
as  light.  It’s  dangerous  and  could  lead 
to  something  else,  when  you  start 
thinking  something  else  is  controlling 
your  life. 

“The  thing  that  disturbs  me  the 
most  is  the  renewed  interest  in  witch¬ 
craft  and  satanism,”  she  continued. 
“Certainly  with  demons  and  witch¬ 
craft,  when  young  people  get 
involved  with  something  like  that  and 
do  not  see  anything  wrong  with  death 
and  killing  people,  something  must’ve 
happened  along  the  way. 

“Of  course  this  does  not  happen 
every  day.  But  they’re  getting  away 
from  control  over  their  own  lives  and 
don’t  feel  they  have  to  take  the 
responsibility.  Life’s  not  easy  any¬ 
way,  and  once  you  start  taking  the 
easy  way  out,  it  could  be  cata¬ 
strophic,”  she  noted. 

“As  educators  we  have  to  teach 
critical  thinking.  We  can’t  censor 


things,  but  the  primary  thing  is  the 
need  to  teach  students  that  it’s  not 
wrong  to  question  ideas,  even  those 
that  may  be  in  a  textbook  or  a  newspa¬ 
per.  They  have  to  learn  which  ones 
are  good  and  bad.” 

Rutland-Groce  further  noted  that 
although  many  newspapers  run  the 
horoscopes  on  the  comics  pages,  that 
may  not  be  separation  enough. 

“Students  look  at  a  comic  strip  like 
it  is.  They  know  it’s  not  real.  With  the 
horoscopes,  even  on  the  comics  page, 
there  are  no  funny  pictures  or  car¬ 
toons.  It’s  written  in  a  different 
style,”  she  said. 


“When  I  called  Jack  [Swift,  man¬ 
aging  editor  of  the  two  newspapers]  I 
thought  it  would  be  like  hitting  a  brick 
wall,”  she  continued. 

Swift,  however,  said  although  Rut¬ 
land-Groce  called  him  “out  of  the 
clear  blue  one  day,”  it  took  him  all  of 
about  three  seconds  to  decide  a  dis¬ 
claimer  was  a  good  idea. 

The  morning  Enquirer  runs  a  horo¬ 
scope  column  by  Sydney  Omarr,  and 
the  afternoon  Ledger  carries  Jeane 
Dixon’s  predictions. 

According  to  Swift,  he  read  some 
material  on  the  differences  between 
astrology  and  astronomy  sent  to  him 
by  the  planetarium  director  and  then 
sent  a  note  around  to  his  editors 
explaining  what  he  wanted  to  do. 

Swift  asked  Rutland-Groce  to  write 
a  column  for  the  Sunday  edition 
explaining  the  situation  and  the  need 
for  the  disclaimers,  which  began  to 
run  the  next  day. 

“We  feel  basically  that  the  issue  is 
credibility,”  Swift  noted,  adding  that 
the  papers  will  run  columns  on  medi¬ 
cine  written  by  doctors  but  not  chiro¬ 
practors,  the  results  of  Olympic  wres¬ 
tling  but  not  professional  wrestling. 


“I’m  pleased  that 
there’s  been  no  real 
negative  response.  We 
just  want  people  to 
believe  what’s  in  the 
paper.” 
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“That  would  be  sending  mixed  mes¬ 
sages  to  our  readers,”  he  said. 

Another  factor  in  the  decision  was 
the  issue  of  critical  thinking  among 
young  people.  “It  concerns  me  that 
we  have  a  large  group  .  .  .  who  can¬ 
not  tell  the  difference  between  magic 
and  reality,”  he  said. 

“I  had  no  idea  if  people  would  be 
picketing  the  building  or  if  they  would 
just  shrug  it  off,”  Swift  added.  “Tm 
pleased  that  there’s  been  no  real  nega¬ 
tive  response.  We  just  want  people  to 
believe  what’s  in  the  paper. 


“In  effect,  none  of  us  thought  of  it 
as  a  really  big  thing,”  Swift  said.  “It 
hasn’t  provoked  any  great  outcry.” 

One  arena  where  the  idea  received 
tremendous  positive  feedback  was  at 
a  recent  astronomers’  convention  in 
Atlanta,  where  Rutland-Groce  shared 
with  her  colleagues  what  the  Colum¬ 
bus  newspapers  were  doing. 

“They  were  very  excited,”  she 
said,  “especially  that  the  Columbus 
newspapers  would  go  out  on  a  limb 
and  do  this.  Apparently  a  lot  have 
thought  about  it  but  never  did  it.” 


The  Wire  Service  Guild  members 
of  the  Associated  Press  voted  300  to 
180  to  ratify  a  new  two-year  contract. 

The  union  members  in  the  March  20 
tally  approved  the  same  pact  which 
they  had  rejected  several  weeks  ear¬ 
lier  by  a  vote  of  274  to  216. 

The  new  contract  calls  for  pay 
increases  of  4.3%  over  two  years, 
with  top  weekly  salaries  rising  from 
$640  to  $653  in  the  first  year  and  to 
$668  in  the  second. 

In  New  York  and  Washington, 
D.C.,  the  increase  will  be  8.5%  over 
two  years.  Pay  differentials  in  those 
two  bureaus  will  increase  from  $35 
a  week  to  $47  in  the  first  year  and  to 
$65  in  the  second,  when  the  top  mini¬ 
mum  in  New  York  and  Washington 


will  be  $733. 

The  pay  raises  are  retroactive  to 
Dec.  1, 1986.  The  old  contract  expired 
on  Nov.  30,  1986. 

The  new  contract  also  provides  for 
pension  increases,  improved  health 
benefits  and  an  added  paid  holiday. 

Discontent  over  the  difference  in 
pay  between  the  New  York  and 
Washington  bureaus  and  most  other 
AP  bureaus  was  a  major  reason  for 
the  earlier  rejection  vote. 

The  union  agreed  to  submit  the 
same  contract  to  its  675  members 
after  AP  management  said  that  if 
negotiations  were  reopened,  it  would 
not  agree  to  pay  any  wage  increase 
retroactively  and  would  no  longer 
honor  the  terms  of  the  expired  pact. 


Affiliated  acquires  Billboard  Publications 


Affiliated  Publications,  publisher 
of  the  Boston  Globe,  reached  an 
agreement  to  acquire  Billboard 
Publications  Inc.  for  $100  million  in 
cash  from  a  shareholder  group  led  by 
Boston  Ventures  Limited  Partner¬ 
ship. 

Billboard  publishes  eight  specialty 
magazines  plus  15  directories, 
publishes  and  distributes  speciality 
books  under  four  imprints,  operates 
two  book  clubs,  hosts  several  annual 
industry  conferences,  licenses 


Slugfest 

(Continued  from  page  II) 

“It  seemed  to  me  that  since  he 
[Davies]  criticized  the  paper,  the  first 
rule  of  fairness  is  the  right  to  reply,” 
Powell  said. 

“I  could  not  remember  when  the 
Hartford  Courant  had  attacked  some¬ 
body  and  then  limited  the  right  to 


copyrighted  material  for  broadcast 
and  re-publication,  and  electronically 
distributes  information  worldwide. 

Affiliated  chairman  William  O. 
Taylor  said  the  acquisition  “gives  us, 
in  one  stroke,  a  strong  position  in  the 
growing  business  of  specialty  maga¬ 
zines.” 

Under  a  separate  agreement,  cer¬ 
tain  members  of  Billboard’s,  manage¬ 
ment  plan  to  purchase  up  to  10%  in 
the  company’s  equity  following  Affil- 
iated’s  acquisition. 


reply  by  determining  what  was  rele¬ 
vant  and  irrelevant,”  Powell  added. 

The  J1  managing  editor  said  he 
decided  to  write  a  letter  to  the  editor 
even  though  his  newspaper  had  done 
an  editorial  on  the  issue  because  “the 
attack  in  the  Courant  reached  many 
more  people  than  we  do  with  a  44,000 
circulation.  The  Sunday  Courant 
reaches  about  300,000  people,  most 
outside  the  JI  circulation  area.  It  was 
the  only  way  to  reach  those  people.” 


Wire  Service  Guild  ratifies  new  AP  contract 


Display 
Ad  Makeup 


The  Concept  Publishing  Systems* 
AdNet  Plus”  System  introduces  an 
entirely  new  concept  in  “WYSIWYG” 
(What  You  See  Is  What  You  Get)  ad 
composition. 

AdNet  Plus  display  ad  software 
teamed  with  the  Apple  Macintosh” 
computer  means  there  is  no  foreign 
computer  language  to  learn,  no 
memorizing  unintelligible  coding. 

AdNet  Plus  is  so  fast  and  easy  to 
operate  that  a  compositor  or  even  a 
salesperson  can  ty^set  a  complete 
ad  with  borders,  screens,  tints  and 
linework  in  no  more  time  than  it  takes 
to  draw  a  rough  layout. 

—  True  Formatting 

—  Type  sizes  from  5  to 

120  point 

—  User  defined  leading 

—  Reverses 

—  Screen  tints 

—  Automatic  color  separations 

—  10  or  20  megabyte  hard  disk 

—  Full  screen  reduction 

—  Condensed  or  expanded  type 

—  Measurement  in  picas, 

inches  &  centimeters 

—  PostScript®  output 

—  Conventional 

typesetter  output 
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NEWSPEOPLE  IN  THE  NEWS 


Jay  Ross  has  joined  United  Press 
International  as  foreign  editor  from 
the  Paris-based  International  Herald 
Tribune,  where  he  was  regional  news 
editor  for  Africa  and  Asia.  He  is  based 
at  the  Washington,  D.C.,  headquar¬ 
ters. 

His  career  included  serving  as  for¬ 
eign  correspondent  and  deputy  for¬ 
eign  editor  for  the  Washington  Post, 
with  coverage  for  the  newspaper  con¬ 
centrated  on  Africa. 

*  *  ♦ 

In  the  Denver  Post's  lifestyle  and 
features  coverage,  Patricia  S.  Ray- 
BON  was  appointed  editor  of  Contem¬ 
porary  magazine,  and  Tracy  Anne 
Seipel  was  appointed  fashion  editor. 

Raybon  returned  to  the  Post,  where 
she  began  her  career  in  1973.  The  past 
four  years,  she  was  with  the  Rocky 
Mountain  News,  Denver,  most 
recently  as  assistant  lifestyles  editor 
and  as  a  writer  for  the  newspaper’s 
Sunday  Magazine. 

Seipel  has  been  a  staff  writer  for  the 
Style  section  of  the  Rocky  Mountain 
News  since  1983.  She  was  a  fashion 
writing  intern  at  the  Los  Angeles 
Times. 

♦  ♦  * 

Robert  Wagner  is  the  newly 
named  sales  manager  of  the  Newspa¬ 
per  Advertising  Bureau’s  Newspaper 
Co-op  Network,  directing  the  sales 
and  marketing  activities  out  of  the 
Chicago  office. 

He  formerly  was  an  account  man¬ 
ager  with  Parade  Publications  and  has 
worked  in  several  sales  and  advertis¬ 
ing  management  posts  and  in  sales 
with  the  Kansas  City  Star  and  Million 
Market  newspapers. 

*  *  * 

John  Morrison,  marketing  man¬ 
ager  of  the  Oakland  (Calif.)  Tribune, 
has  assumed  added  responsibilities  as 
automotive  writer  and  will  do  a  Fri¬ 
day  column  for  the  section. 

Morrison  joined  the  Tribune  from 
the  Reno  Gazette-Journal  where  he 
was  promotion  manager  and  editor  of 
several  sections. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 
daily  newspapers. 

(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 

39  Years  Nation-Wide  Personal  Ser*vice 


JAMES  C.  MASON  is  the  newly 
appointed  vice  president/advertising 
for  the  New  York  Doily  News  os  of 
March  30. 

Mason,  associate  publisher  and 
director  of  advertising  sales/marketing 
for  U.S.  News  &  World  Report  since 
1985,  previously  was  director  of  mar¬ 
keting  worldwide  for  Business  Week 
magazine. 

He  had  joined  Business  Week  in 
1974  from  McGraw-Hill  and  in  the 
early  '80s  held  associate  publisher 
posts  with  Saturday  Review  magazine. 
High  Technology  and  Technology 
Illustrated  before  rejoining  Business 
Week. 


Eight  new  members  have  been 
elected  to  the  board  of  trustees  of  the 
William  Allen  White  Foundation. 
Confirmed  for  five-year  terms  are: 

Bill  Coon,  vice  president  and 
publishing  director  of  the  produce 
division,  Vance  Publishing  Corp., 
Overland  Park,  Kan.;  Lew  Fergu¬ 
son,  Associated  Press  correspon¬ 
dent,  Topeka;  Kent  Frizzell,  head 
of  the  Law  and  Policy  Institute  and 
professor  of  law  at  the  University  of 
Tulsa;  Bill  Frakes,  special  projects 
photographer  and  graphics  editor, 
Miami  Herald', 

Joe  McGuff,  editor  and  vice  presi¬ 
dent,  Kansas  City  Star  and  Times', 
Terry  Ostmeyer,  managing  editor, 
Ottawa  (Kan.)  Herald;  Lee  Porter, 
editor  and  publisher,  Topeka  Capital- 
Journal;  and  Peter  Stauffer,  execu¬ 
tive  editor,  Topeka  Capital-Journal. 

*  *  * 

Linda  Skover,  assistant  director  of 
the  American  Newspaper  Publishers 
Association  Foundation  and  manager 
of  educational  services,  leaves  the 
foundation  on  March  31.  In  Septem¬ 
ber  she  will  enter  the  University  of 
South  Florida  to  pursue  a  degree  in 
psychology.  Skover  was  with  the 
Detroit  News  for  ten  years  before 
joining  the  foundation. 

*  *  * 

William  Sheppard  has  been 
named  production  director  of  the 
Wausau  (Wis.)  Daily  Herald.  He  had 
been  quality  assurance  manager  at  the 
Tampa  Tribune. 

Also  at  the  Daily  Herald,  Peggy 
Wilcox  was  named  controller,  mov¬ 
ing  from  manager  of  accounting  and 
taxes  for  Graebel  Van  Lines,  Inc., 
Wausau.  She  replaced  Bob  Melang, 
who  retired  after  37  years  with  the 
newspaper. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Arnold  Zeitlin,  former  Asso¬ 
ciated  Press  bureau  chief  and  corres¬ 
pondent  in  the  Philippines,  Pakistan- 
Afghanistan  and  West  Africa,  is  the 
newly  named  managing  editor  of 
WorldPaper,  Boston. 

Zeitlin  had  served  in  AP’s  Boston 
bureau  since  the  government  of  for¬ 
mer  President  Marcos  ejected  him  in 
1976. 

:f:  *  * 

Edward  Beeler,  publisher  of  the 
Carroll  County  Times,  Westminster, 
Md.,  is  the  new  president  of  the 
Maryland-Delaware-D.C.  Press 
Association. 

Other  new  officers  elected  at  the 
recent  meeting  in  Annapolis  are:  Mil- 
ton  Mitchell,  marketing  director  of 
Atlantic  Publications,  Laurel,  Del., 
president-elect;  Edward  Casey,  edi¬ 
tor  of  the  Annapolis  Capital,  vice 
president;  Jean  Moon,  general  man¬ 
ager  of  Patuxent  Publishing,  Colum¬ 
bia,  Md.,  secretary,  and  Peggy 
SCHIFF,  vice  president/controller  of 
the  Washington  Post,  treasurer.  John 
Worthington  IV,  co-publisher  of 
the  Bel  Air  (Md.)  Aegis,  is  the  imme¬ 
diate  past  president. 

*  *  * 

Michael  Veitch  has  been 
appointed  vice  president-general 
manager  of  The  Journal  Newspapers, 
Springfield,  Va.  He  joined  the  com¬ 
pany  in  1983  as  vice  president  of  sales 
and  marketing  from  Metropolitan 
Sunday  Newspapers  and  prior  to  that 
worked  in  the  advertising  depart¬ 
ments  of  the  Washington  Post  and  the 
New  York  Times. 
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The  Clinton  (Iowa)  Herald  recently 
devoted  a  two-page  spread  to  the 
retirement  of  two  executives  who 
between  them  boast  1 15  years  of  con¬ 
tinuous  service. 

They  are  Donald  A.  Lundgren, 
director  of  marketing  and  sales,  who 
logged  61  years;  and  Everett  A. 
Streit,  editor  and  assistant  to  the 
publisher,  with  54  years. 

Streit  started  as  a  cub  reporter  in 
August  of  1932  and  worked  without 
pay  for  over  three  months  because  in 
his  words,  “There  weren’t  any  jobs 
available  anyway  so  I  thought  it  wise 
to  gain  some  experience  rather  than 
loafing.”  He  subsequently  worked  on 
every  news  desk  before  his  most 
recent  post. 

Lundgren  was  16  years  old  when  he 
joined  the  advertising  staff  in  1925. 
He  became  advertising  manager  in 
1936  and  director  in  1951.  Both  men 
have  won  newspaper  awards  on  state 
and  national  levels. 

*  *  * 

In  recent  staff  changes  at  the  Tahoe 
Daily  Times,  South  Lake  Tahoe, 
Calif.,  Kevin  Hackett  has  been 
named  managing  editor.  He  formerly 
,was  assistant  city  editor/editorial 
page  editor  at  the  Nampa  (Idaho) 
Press-Tribune. 

John  Stearns,  formerly  sports  edi¬ 
tor,  was  named  wire  editor;  and 
Steve  Pajak  was  named  sports  edi¬ 
tor.  He  formerly  was  sports  editor  at 
the  Tarboro  (N.C.)  Daily  Southerner. 

New  general  assignment  reporters 
at  the  Tribune  are  Julia  Prodis,  Jim 
Triffin,  Michael  Sion,  John  Dun¬ 
bar  and  Diana  Elliott. 

*  *  * 

T.  Swift  Lockard  has  joined 
United  Press  International  as  West 
Coast  regional  sales  manager,  respon¬ 
sible  for  sales  and  marketing  activities 
in  the  California-Nevada  area.  He  had 
his  own  consulting  company  in  San 
Francisco  and  formerly  was  publisher 
and  vice  president  of  Knapp  Commu¬ 
nications’  GEO  magazine. 

*  *  * 

Ralph  Iula,  promotion  manager  of 
the  Akron  Beacon  Journal,  has  left 
that  post  to  become  executive  direc¬ 
tor  of  the  Beacon  Journal  Charity 
Fund,  Inc.,  which  became  a  separate 
entity  from  the  newspaper  March  1 . 

The  fund  is  governed  by  a  board  of 
14  trustees,  all  private  citizens  from 
the  corporate,  commercial,  financial 
and  social  facets  of  the  community. 

Iula  served  as  secretary-treasurer 
of  the  Charity  Fund  as  part  of  his 
newspaper  duties  for  many  years  and 
now  will  be  responsible  for  adminis¬ 
tration  and  coordinating  fund-raising 
activites. 


William  R.  Bogert,  director  of 
production  for  Gannett  Rochester 
Newspapers,  has  been  named  vice 
president/production  operations  for 
USA  Today. 

Bogert  has  been  with  Gannett 
newspapers  29  years,  serving  in  a 
variety  of  roles  including  printer, 
engraving  foreman,  foreman  of  the 
composing  room  and  production 
director. 

Also  at  the  same  time,  John  S. 
Garvey  was  named  vice  president/ 
production  for  USA  Weekend,  mov¬ 
ing  from  vice  president/production 
for  USA  Today.  Garvey  held  a  num¬ 
ber  of  supervisory  positions  at  West¬ 
chester  Rockland  Newspapers,  N.Y., 
and  was  production  director  at  the 
company’s  Cocoa,  Fla.,  newspaper 
now  known  as  Florida  Today. 

*  *  ♦ 

Ray  Staszewski,  formerly  a  copy 
editor  for  the  Chattanooga  Times, 
joined  the  staff  of  AMG  International, 
Chattanooga,  as  an  editor.  AMG  is  a 
worldwide,  non-denominational, 
evangelistic,  missionary  and  relief 
organization. 

Prior  to  the  Times,  Staszewski  was 
with  the  San  Diego  Union  for  two 
years  as  a  financial  writer  and  with 
Dow  Jones  News  Service  for  17  years 
as  an  assistant  news  editor. 

*  *  * 

Mike  Burlingame  was  named  cir¬ 
culation  director  of  the  State  College 
(Pa.)  Centre  Daily  Times.  Most 
recently  home  delivery  manager,  he 
replaced  Betsy  Zimmerman,  who 
joined  the  Duluth  News-Tribune  & 
Herald  as  circulation  director. 


Roberto  Fabricio  was  named 
Latin  America  editor  of  the  Fort 
Lauderdale  NewsISun  Sentinel, 
based  in  the  newspapers’  Miami 
office.  He  has  been  a  Miami  Herald 
reporter,  editor  and  columnist. 

The  past  seven  years  Cuban-born 
Fabricio  has  been  executive  editor  of 
El  Herald,  the  Spanish-language  edi¬ 
tion  the  Herald. 

A  graduate  of  the  University  of 
Miami  and  the  Columbia  University 
Graduate  School  of  Journalism,  he  is 
a  director  of  the  Inter  American  Press 
Association  and  a  member  of  its 
executive  committee  and  chairman  of 
the  awards  committee. 

*  *  ♦ 

Mary  Beausoleil  has  been  named 
to  the  newly  established  position  of 
managing  editor  of  the  Valley  News 
West  Lebanon,  N.H. 

She  joined  the  paper  as  assistant 
local  news  editor  in  1983  and  was 
promoted  to  local  news  editor  in  1985. 
Previously,  she  was  a  reporter  for  the 
St.  Johnsbury  (Vt.)  Caledonian-Rec¬ 
ord. 

♦  *  * 

Newly  appointed  to  the  Journal  of 
Commerce,  New  York,  are  Rosalind 
Rachid  as  imports  editor  and 
Charles  Thurston  as  chemicals 
editor. 

In  her  newly  created  position, 
Rachid  is  responsible  for  the  daily 
imports  page.  She  joined  the  staff  in 
1985  as  a  world  trade  writer. 

Thurston  succeeds  Al  Wyss,  who 
retired  as  chemicals  editor.  Thurston 
previously  was  assistant  editor  of 
McGraw  Hill  Inc.’s  nuclear  publica¬ 
tions  division. 
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NEWSPEOPLE  IN  THE  NEWS 


Robert  C.  Provost  has  been 
appointed  marketing  director  of  Capi¬ 
tal  Newspapers,  Albany.  He  will 
direct  research  and  sales  develop¬ 
ment  for  the  advertising  and  circula¬ 
tion  departments  of  the  Times-Union 
and  Knickerbocker  News. 

Provost  joined  the  company  12 
years  ago  in  the  advertising  dispatch 
department  and  subsequently  sold 
advertising  and  most  recently  has 
been  research  and  marketing  man¬ 
ager. 

Marianne  Mahr  was  named  assis¬ 
tant  promotion  manager.  She  has 
worked  in  the  promotion  department 
nearly  eight  years  and  will  serve  as 
assistant  to  Tom  Cunningham,  pro¬ 
motion-public  service  director. 


Roger  Hoffman  Jr.  has  been 
named  assistant  classified  advertising 
manager  of  the  Daily  Oklahoman, 
Oklahoma  City.  For  the  past  nine 
years  he  has  been  classified  advertis¬ 
ing  manager  at  the  Austin  American- 
Statesman,  having  joined  the  news¬ 
paper  in  1972  as  an  outside  sales  rep¬ 
resentative  and  being  promoted  to 
assistant  manager  in  1976. 


McNAUGHT 


Paternity 

Ward 

By  D.L.  Stewart 


“D.L.  Stewart  details  many 
of  the  joys  and  frustrations 
of  taking  fatherhood  seri¬ 
ously.  Don’t  wait  'til  ‘some 
day’  to  look  back  and  laugh 
at  all  of  this . . .  Read  Stewart 
and  laugh  now.  I  did.” 

—  Phil  Donahue 

Call  collect  (203)  661-4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  C6830 


Ann  E.  Mulcahy  has  been  named 
director  of  promotion,  a  new  position, 
for  Review  Publications,  Inc.,  Miami, 
publisher  of  daily  business  and  legal 
newspapers.  She  joined  the  company 
from  the  Washington  Times,  where 
she  was  public  affairs  manager.  Ear¬ 
lier  in  her  career,  Mulcahy  was  publ¬ 
icity  manager  at  Milliken,  Inc.,  New 
York;  advertising  manager  for  Tri- 
mingham  Bros,  Ltd.,  Bermuda;  and 
sales  promotion  manager  for  the 
Washington  Star. 

Also  appointed  to  new  positions  at 
Review  are  Fernando  Pimentel  as 
director  of  circulation,  and  Jina 
Stamm  as  assistant  circulation  direc¬ 
tor. 


Pimentel  was  with  the  Miami  Her¬ 
ald  and  Miami  News  for  the  past  ten 
years,  most  recently  as  circulation 
renewals  manager.  Previously  he  was 
credit  manager  for  Lamparas 
Quesada  in  San  Juan.  Stamm  was 
promotion  manager  of  Catholic 
Digest,  New  York. 


Mike  McBride  has  been  promoted 
to  circulation  sales  and  promotion 
manager  at  the  Everett  (Wash.)  Her¬ 
ald,  moving  from  district  manager. 
He  succeeded  Alan  Fisco,  who  left 
the  Herald  to  become  circulation 
manager  of  the  Corvallis  (Ore.) 
Gazette-Times. 


OBITUARIES 


Leonard  Atkins,  62,  staff  photog¬ 
rapher  for  the  Memphis  Commercial 
Appeal  who  retired  last  year  after  a 
40-year  career,  died  Feb.  22  of  a  heart 
attack  at  his  home. 

He  was  in  the  Navy  during  World 
War  II  and  was  trained  as  an  engineer 
in  telephoto  transmissions.  In  1946, 
he  joined  the  Commercial  Appeal  as  a 
telephoto  operator  and  electronics 
technician,  and  then  moved  into 
photography.  An  expert  on  railroad¬ 
ing,  he  frequently  photographed  rail¬ 
road  stories  for  the  newspaper. 

*  *  * 

Hadley  D.  Borders,  59,  who  was 
with  the  Philadelphia  Inquirer's  cir¬ 
culation  department  27  years,  died 
March  1  at  Community  General 
Osteopathic  Hospital  in  Harrisburg, 
Pa. 

*  *  * 

Ted  Dully,  51,  a  Boston  Globe 

photographer  for  20  years,  died  on 
Feb.  1 1  after  a  long  illness.  He  was 
with  the  Bristol  (Conn.)  Press  before 
joining  the  Globe.  His  work  had  won 
the  National  Press  Photographer’s 
Association’s  New  England  Photog¬ 
rapher  of  the  Year  competition  a  rec¬ 
ord  seven  times  in  a  row. 


Brian  Hoel,  49,  training  and  edu¬ 
cation  consultant  for  John  Hancock 
Life  Insurance  Co.,  Boston,  and  ear¬ 
lier  an  editor  and  reporter  for  the 
Christian  Science  Monitor,  died 
March  3  after  a  long  illness. 


John  N.  Jackson,  85,  retired  vice 
president/account  supervisor  of  Chir- 
urg  &  Cairns,  Boston  advertising 
agency,  and  earlier  with  New  York 


advertising  agencies,  the  Bureau  of 
Advertising,  and  Hearst  Newspa¬ 
pers,  died  March  2  in  South  Dennis, 
Mass.,  of  heart  failure. 

*  *  ♦ 

Elizabeth  I.  Knight,  66,  a  former 
reporter,  editor  and  librarian  at  the 
Washington  Post  who  worked  under 
the  name  Elizabeth  Shelton,  died 
Feb.  28  of  congestive  heart  failure. 
She  had  worked  for  the  old  Washing¬ 
ton  Times-Herald  before  joining  the 
Post  and  earlier  was  a  Washington 
bureau  secretary  for  the  New  York 
Daily  News. 


William  H.  Mills,  88,  former 
business  manager  of  the  Detroit 
Times,  the  San  Francisco  Examiner, 
and  the  Baltimore  News  American, 
died  Feb.  28  in  Chapel  Hill,  N.C. 

*  *  ♦ 

Douglass  Moore,  62,  chief 
photographer  at  Kent  State  Univer¬ 
sity  for  nearly  two  decades,  died 
March  9.  Moore  was  assistant  chief 
photographer  for  the  Toledo  Blade 
prior  to  Kent  and  earlier  was  a 
reporter  then  chief  photographer  for 
the  Lorain  (Ohio)  Journal. 


Rachelle  a.  Patterson-Lloyd, 
48,  director  of  public  affairs  for  the 
Federal  Energy  Regulatory  Commis¬ 
sion,  Washington,  and  a  former 
reporter  for  the  Boston  Globe,  died  of 
cancer  Feb.  8  at  her  McLean,  Va., 
home. 

*  *  ♦ 

Jack  Perlmutter,  72,  an  adver¬ 
tising  account  executive  for  26  years 
with  the  now-defunct  Hartford 
Times,  died  Feb.  25. 
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Restricting  the  press 

(Continued  from  page  20) 


network  had  made  a  “production  error”  in  allowing  Pos¬ 
ner  eight  minutes  on  the  air  but  denying  it  was  inappropri¬ 
ate  to  ask  the  Soviet  journalist  his  views  on  Reagan’s 
speech. 

March  1986 

The  Armed  Forces  Network  censored  portions  of 
ABC’s  “World  News  Tonight”  and  “Nightline”  by  taking. 
out  segments  on  South  Korean  political  unrest. 

May  1986 

In  an  interview  with  the  AP,  Casey  asked  the  media  to 
consult  with  the  government  about  sensitive  national 
security  stories.  By  doing  this,  he  said,  officials  could  help 
“develop  a  way  of  conveying  what  you  want  to  say  that 
minimizes  the  damage.” 

May  1986 

NBC  correspondent  James  Polk  reported  that  former 
National  Security  Agency  employee  Ronald  Pelton  gave 
the  Soviet  Union  “sensitive”  National  Security  Agency 
secrets  about  American  submarines  eavesdropping  in 
Soviet  harbors.  Casey  objected  to  the  coverage  and 
referred  the  case  to  the  Department  of  Justice.  It  has  been 
discovered  since  that  Polk  had  previously  broadcast  simi¬ 
lar  information  after  Pelton’s  attorney  referred  to  the 
project  at  a  bail  hearing. 


May  1986 


Speakes  called  for  tougher  penalties  for  leaking  infor¬ 
mation  by  saying,  “anyone  who  violates  the  law  should  be 
prosecuted,  whether  it  be  a  publication  or  whether  it 
would  be  a  member  of  the  administration  that  is  leaking 
information.” 


May  1986 

Reagan  called  Washington  Post  board  chairman 
Katharine  Graham  and  warned  against  publication  of  the 
Pelton  story,  saying  prosecution  was  possible. 


May  1986 

Casey  warned  Washington  Post  reporters  Bob  Wood¬ 
ward  and  Patrick  Tyler  after  they  ran  a  story  on  Pelton’s 
Ivy  Bell  eavesdropping  program,  saying  there  was  “spec¬ 
ulation  and  reporting  details  beyond  the  information 
actually  released.”  He  said  this  type  of  reporting  could  be 
punished  by  prosecution  under  the  communications  intel¬ 
ligence  act. 


June  1986 

Casey  told  Random  House  he  would  be  willing  to  pre¬ 
view  a  book  containing  communications  intelligence  infor¬ 
mation  to  avoid  publication  of  classified  as  well  as  unclas¬ 
sified  information. 


June  1986 

Casey  told  the  Washington  Journalism  Review  that  he 
and  the  Department  of  Justice  would  prosecute  the  news 
media  when  a  “really  damaging  and  critical  disclosure” 
was  published. 

July  1986 

The  Attorney  General’s  Commission  on  Pornography 
released  a  report  containing  92  proposals  to  change  exist¬ 
ing  laws  and  introduce  new  laws  to  prevent  dissemination 
of  sexually  explicit  material. 

September  1986 

Tom  Ronse,  Belgian  journalist,  was  detained  under  the 
McCarran- Walter  Act  for  carrying  newspapers,  photo¬ 
copied  articles  and  translations  immigration  officials  sus¬ 
pected  of  espousing  “Communist  doctrine.” 

October  1986 

Patricia  Lara,  Colombian  journalist,  was  detained  by 
Immigration  and  Naturalization  Service  officials  when  she 
attempted  to  enter  the  U.S.  to  attend  a  ceremony  at 
Columbia  University’s  Graduate  School  of  Journalism.  It 
was  alleged  that  she  had  links  with  a  Colombian  terrorist 
organization. 

October  1986 

Olga  Behar,  Colombian  journalist,  was  detained  by 
immigration  authorities  overnight  apparently  for  having 
written  a  book  about  the  leftist  guerrillas  in  Colombia. 

January  1987 

The  Magazine  Publishers  Association  dropped  its  suit 
filed  last  summer  against  the  Attorney  General’s  Porno¬ 
graphy  Commission  to  stop  publication  of  a  blacklist  of 
businesses  that  distributed  pornographic  materials 
because  the  list  was  not  printed.  Three  suits  brought  by 
Penthouse,  Playboy  and  Play  girl  magazines  are  still 
pending. 

January  1987 

The  INS  arrested  several  Palestinian  students  and 
charged  them  with  violating  the  Immigration  and  Naturali¬ 
zation  Act  by  being  affiliated  with  communist  advocate 
groups  which  distribute  material  on  communism.  The 
charge  was  based  on  literature  found  in  their  possession. 

INPA  becomes  INMA 

The  International  Newspaper  Promotion  Association 
(INPA)  has  changed  its  name  to  the  International  Newspa¬ 
per  Marketing  Association  (INMA),  despite  observations 
by  some  that  the  new  name  is  too  similar  to  that  of  the 
International  Newspaper  Advertising  and  Marketing 
Executives  (INAME). 

In  a  letter  to  INMA  members,  president  Caroline  C. 
John  explained  that  ballots  were  mailed  to  all  voting  mem¬ 
bers  of  the  INPA  in  February,  asking  them  to  vote  on  the 
name  change. 

According  to  John’s  letter,  the  members  were  “over¬ 
whelmingly  in  favor  of  the  change  with  better  than  80%  of 
the  ballots  cast  approving  the  new  name. 

“The  decision  to  change  the  name  of  this  association  is 
the  natural  outcome  of  an  evolutionary  process  which 
started  more  than  ten  years  ago,”  John  wrote. 
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Libel  case  judge  to  reporter:  ‘reveal  your  sources’ 


A  federal  judge  in  Reno  has  ordered 
a  June  22  trial  date  for  the  libel  suit  by 
former  U.S.  Senator  Paul  Laxalt 
against  McClatchy  Newspapers. 

The  action  came  shortly  after  U.S. 
District  Court  Magistrate  Phyllis  Hal¬ 
sey  Atkins  ruled  that  reporter  Denny 
Walsh,  who  wrote  the  story  on  which 
the  suit  is  based,  must  disclose  the 
names  of  his  pre-publication  sources, 
as  well  as  information  he  has  obtained 
since  the  story  was  published. 

McClatchy  attorneys  said  they  will 
oppose  Atkins’  ruling  and  may  seek 
an  extension  of  the  trial  date  to  allow 
them  time  for  further  discovery  pro¬ 
ceedings.  The  date  was  set  by  U.S. 
District  Judge  Edward  Reed. 

Atkins,  who  also  sits  in  Reno,  fur¬ 
ther  ordered  McClatchy  Newspapers 
to  produce  unedited  documents  in 
which  the  names  of  any  confidential 
sources  in  the  1983  story  previously 
were  concealed. 

McClatchy  house  counsel  Gary 
Pruitt  told  E&P  that  Atkins’  ruling  on 
Walsh’s  sources  will  be  opposed  in 
arguments  before  Judge  Reed. 


According  to  Pruitt,  Atkins  is  con¬ 
tending  that  California’s  privilege 
law,  not  Nevada’s  shield  law,  should 
be  the  determining  factor  in  requiring 
Walsh  to  furnish  the  names  of  sources 
and  other  information. 


Pruitt  added  that  Atkins  also  has 
ruled  that  if  Walsh  refuses  to  name  his 
sources,  McClatchy  cannot  proceed 
with  further  discovery. 

Pruitt  and  Robert  Warren, 
McClatchy  lead  attorney  in  the  trial. 


“Her  reasoning,”  Pruitt  went  on,  “is  that  if  Waish 
doesn’t  reveai  sources,  there  is  a  conciusive 
presumption  that  he  had  no  sources  for  his  articie.” 


“We  think  her  analysis  is  flawed 
and  incorrect  and  her  sanctions  dra¬ 
conian,”  Pruitt  said.  “Nevada  has 
one  of  the  strongest  shield  laws  in  the 
nation  and  that  it  should  apply  to 
everything”  concerning  Walsh’s 
sources. 

“Her  reasoning,”  Pruitt  went  on, 
“is  that  if  Walsh  doesn’t  reveal 
sources,  there  is  a  conclusive  pre¬ 
sumption  that  he  had  no  sources  for 
his  article.” 


will  probably  ask  for  a  delay  in  the 
date  because  of  pending  access  cases 
in  Washington,  D.C.,  Pruitt  dis¬ 
closed. 

He  explained  that  the  defense  has 
subpoenaed  documents  from  the  FBI 
and  the  IRS,  which  he  said  “are 
highly  relevant  to  our  case.” 

“We  shall  ask  the  court  for  time  to 
complete  our  discovery,  although  we 
are  certainly  anxious  to  get  moving 
( Continued  on  page  35 } 


Of  Sp^^Ck. 

fK££DOfl/[  Of  we  Fress^  - 
FrEEPoM  to  CfLEBRATe. 


GARFIELD:  *  1978  United  Feature  Syndicate.  Inc. 


Our  basic  freedoms  of  speech  the  Constitution  and  the  rights 
and  press  and  other  rights  as  and  responsibilities  of  cit- 
Americans  are  guaranteed  in  izenship.  Check  with  your  prin- 
the  U.S.  Constitution.  1987  is  cipal's  office  to  learn  about 
the  200th  birthday  of  our  Con-  plans  for  this  event, 
stitution,  a  good  time  to  cele¬ 
brate  the  document  that  is  the  For  more  information  contact: 
basis  of  our  government. 

^  ^  "A  Celebration  of  Citizenship" 

On  Septemer  16,  1987,  your 
school  can  be  part  of  "A  Cele-  ANPA  Foundation 
bration  of  Citizenship"  —  a  The  Newspaper  Center 
program  of  activities  to  pro-  Box  17407  Dulles  Airport 

mote  better  understanding  of  Washington,  D.C.  20041 

Sponsored  by  the  American  Newspaper  Publishers  Association  Foundation, 
the  Commission  on  the  Bicentennial  of  the  United  States  Constitution,  and 
major  national  education  organizations. 
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Borrowing  technologies 


Newspapers  look  to  other  industries  as  they  automate  their  maiirooms 


By  Mark  Fitzgerald 

Newspapers  are  beginning  to  bor¬ 
row  production  techniques  from 
other  industries  as  they  seek  to  auto¬ 
mate  their  maiirooms. 

That  trend  was  best  illustrated  by  a 
recent  American  Newspaper 
Publishers  Association  symposium 
on  newspaper  packaging  and  distribu¬ 
tion. 

During  the  two-day  symposium  in 
Chicago,  the  Washington  Post,  for 
example,  reported  on  its  experiences 
using  a  collator  —  a  technology  bor¬ 
rowed  from  the  book  publishing 
industry  —  to  do  the  job  normally 
done  by  an  inserter. 

The  Baltimore  Sun  reported  on  its 
use  of  bar  codes  —  seemingly  ubi¬ 
quitous  everywhere  but  in  the  news¬ 
paper  industry  —  to  control  its  inven¬ 
tory. 

And  a  top  Knight-Ridder  produc¬ 
tion  executive  waxed  enthusiastic 
about  the  newspaper  potential  for 
“logs,”  tightly  compressed  insert 
piles  that  are  fairly  common  in  com¬ 
mercial  printing. 

A  couple  of  the  featured  speakers  at 
the  symposium,  in  addition,  were  not 
even  in  the  newspaper  industry. 

One  of  the  featured  speakers  at  the 
symposium,  for  example,  supervised 
the  design  of  R.J.  Reynolds  Tobacco 
Co.’s  new  $I-billion  highly  automated 
cigarette  factory  in  Tobaccoville, 
N.C. 

Another  was  a  manager  of  an  auto¬ 
matic  guided  vehicle  manufacturer, 
whose  biggest  customers  so  far  have 
been  industrial  giants  such  as  car- 
makers. 

That  vendor,  Mike  Dempsey,  man¬ 
ager  of  systems  development  for 
Lislerook,  Ill. -based  Portec  Inc.,  said 
automation  companies  are  seeking  to 
expand  into  the  paper  and  publishing 
areas. 


“The  traditional  markets  for  auto¬ 
mation,  the  GMs,  the  Chryslers,  are 
easing  back.  Paper  is  one  of  those 
which  has  been  ignored  by  the 
[automation]  industry  in  the  last  few 
years,”  Dempsey  said. 

That  vendors  and  newspapers 
should  be  sharing  this  common  inter¬ 
est  in  automation  now  probably 
shouldn’t  be  surprising. 


“[This  is]  a  business  that  is  not 
unlike  that  of  the  auto  industry,”  Bos¬ 
ton  Globe  assistant  production  direc¬ 
tor  Mike  Ide  said.  “We  take  orders 
from  customers,  prepare  product  and 
deliver  it.  In  our  case,  the  customer  is 
the  circulation  department.” 

Newspapers  are  also  more  recep¬ 
tive  to  automation  for  several  other 
reasons. 

One  big  one  is  that  the  mailroom 
and  loading  dock  now  are  the  most 
labor-intensive  areas  remaining  in 
newspaper  production. 

Industrywide,  mailroom  labor 
costs  are  growing  as  a  proportion  of 
production  costs  at  a  time  when  wage 
and  benefit  costs  at  other  production 
areas  have  dropped  sharply. 

Pressroom  and  mailroom  labor 
costs  together  accounted  for  just  30% 
of  production  labor  costs  in  1970.  But 
in  1986,  they  were  56%  of  those  costs, 
Knight-Ridder  chairman  and  chief 
executive  officer  Alvah  H.  Chapman 


Jr.  told  the  symposium. 

Newspapers  also  want  to  automate 
maiirooms  because  the  burgeoning 
growth  of  preprinted  inserts  has  just 
about  overwhelmed  the  capacity  of 
manual  laborers. 

While  the  industry  carried  16  billion 
preprints  in  1975,  newspapers 
inserted  some  49  billion  last  year. 
And,  ANPA  president  Chapman 


says,  even  that  amount  is  expected  to 
jump  by  more  than  a  third  by  the  end 
of  the  decade,  reaching  66  billion  in 
1990. 

Further  complicating  the  picture  is 
that  advertisers  are  demanding  the 
ability  to  target  those  inserts  through 
numerous  zoned  editions. 

“As  for  inserts,  all  indications  are 
that  advertisers  will  become  increas¬ 
ingly  selective  of  where  they  want  to 
be,”  said  Raymond  B.  Lindsay,  man¬ 
ager  of  postpress  production  for  the 
London  (Ont.)  Free  Press. 

Of  course,  these  problems  are 
worth  putting  up  with. 

“While  inserts  don’t  produce  the 
kind  of  gross  revenues  you  get  with 
ROP,  bottom-line,  preprints  are  very 
profitable  .  .  .  and  from  a  margin 
standpoint,  they’re  probably  the 
single  most  profitable  thing  a  newspa¬ 
per  does,”  said  John  Kimball,  adver¬ 
tising  director  of  The  Record  of 
Bergen  County,  N.J. 


“While  inserts  don’t  produce  the  kind  of  gross 
revenues  you  get  with  ROP,  bottom-line,  preprints  are 
very  profitable . . .  and  from  a  margin  standpoint,  they’re 
probably  the  single  most  profitable  thing  a  newspaper 
does,”  said  John  Kimball,  advertising  director  of  The 
Record  of  Bergen  County,  NJ. 


Bar  codes  streamline  Baltimore  Sun  inventory 


By  Mark  Fitzgerald 

Newsprint  waste  and  mill-related 
web  breaks  are  down  dramatically  at 
the  Baltimore  Sun,  thanks  in  large 
part  to  bar  codes,  the  paper’s  pur¬ 
chasing  director  says. 

Bar  codes,  familiar  to  shoppers 


everywhere,  helped  the  Sun  rebound 
from  a  poor  newsprint  performance 
as  it  converted  to  offset  printing  over 
the  years  1980-82,  purchasing  direc¬ 
tor  David  C.  Tolzman  told  a  recent 
American  Newspaper  Publishers 
Association  symposium  on  newspa¬ 
per  packaging  and  distribution. 


“At  the  beginning  of  our  conver¬ 
sion  we  had  an  unacceptable  rate  of 
mill-related  breaks,”  Tolzman  said. 

But  after  using  the  bar  codes  to 
check  newsprint  performance  by  a 
number  of  variables,  mill-related 
breaks  are  down  274%,  Tolzman  said. 

Web  breaks  of  any  kind  are  down 
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82%,  he  added,  and  there  has  been  a 
1.5%  reduction  in  total  newsprint 
waste. 

Finding  a  system  to  track  the  86,000 
metric  tons  of  newsprint  the  Balti¬ 
more  Sun  uses  annually  was  not  easy, 
Tolzman  said. 

“We  installed  a  personal  computer 
system  in  1984-85.  It  failed.  We  went 
to  a  mainframe  in  1985  —  it  failed,” 
he  said. 


Last  year,  the  company  installed  an 
Abitibi-Price  inventory  control  sys¬ 
tem  called  Abitrol.  With  a  dBase  III 
operating  system,  Abitrol  is  based  on 
identifying  individual  newsprint  rolls, 
and  can  generate  reports  on  waste 
management,  inventory  management 
and  financial  performance. 

Mills  send  roll  lists  electronically  to 
the  Sun  before  the  product  arrives, 
Tolzman  said,  and  codes  are  scanned 


as  the  rolls  go  into  storage,  and  again 
when  they  are  taken  to  the  reel  room. 

Newsprint  performance  is  checked 
by  the  size  of  roll  and  by  the  age  of  the 
roll,  both  factors  that  determine  how 
the  rolls  are  used.  But  Tolzman  said 
the  study  of  newsprint  has  not 
stopped  there. 

“As  we  get  more  and  more  into  this 
bar  code  program,”  he  said,  “we  are 
asking  for  more  data  electronically.” 


Collating  inserts 

Tests  by  the  Washington  Post  have  shown  that  using  a  coiiator  to  package 
inserts  into  newspapers  is  twice  as  efficient  as  mechanicai  inserters 


By  Mark  Fitzgerald 

If  an  experiment  at  the  Washington 
Post  continues  to  work  out,  newspa¬ 
pers  may  not  be  inserting  their  inserts 
in  the  future. 

Tests  at  the  Post’s  Springfield,  Va., 
plant  have  so  far  shown  that  using  a 
collator  to  package  inserts  is  twice  as 
efficient  as  mechanical  inserters. 

At  a  recent  American  Newspaper 
Publishers  Association  symposium 
on  newspaper  packaging  and  distribu¬ 
tion,  the  manager  of  the  Springfield 
plant,  Michael  Clurman,  reported  big 
reductions  in  tabor  cost  with  Harris 
Graphics’  prototype  collator. 

“We  have  less  than  one-half  the 
manning  requirements  with  the  colla¬ 
tor,”  Clurman  said. 

Clurman  contrasted  the  shifts  the 
collator  and  the  Post  inserter  system 
each  needed  to  package  1.2  million 
papers  with  30  preprints. 

Using  the  Post’s  standard  circular 
inserting  system  required  the  papers 
to  go  through  three  cycles:  an  1 1  into  1 
inserter;  a  5  into  1  pre-insert;  and  a 
final  1 1  into  7  inserting  system. 

The  first  required  17  shifts  with  221 
mailers;  the  second  13  shifts  with  78 
mailers;  and  the  third  17  shifts  with 
306  mailers. 

By  contrast,  the  collator  inserts  the 
30  preprints  in  a  single  step  requiring 
27  shifts  and  260  mailers. 

Clurman  said  the  collator  —  which 
has  been  standard  equipment  for 
bookbinders  for  many  years  —  also 
is  able  to  handle  the  big  insert 
demands  required  by  the  Post. 

He  noted,  for  example,  that  on 
some  Sunday  during  the  fall,  subur¬ 
ban  homes  can  get  36  inserts  with 
some  900  tabloid  pages. 

“Harris  has  successfully  tested 
stacks  in  excess  of  900  tabloid 
pages,”  Clurman  said. 

The  biggest  problem  with  the  colla¬ 


tor  to  date  has  been  with  misses, 
because  the  system  does  not  allow 
catching  up. 

“Still,  we  don’t  expect  misses  to  be 
a  very  big  problem,”  he  said.  “Book¬ 
binders  have  used  the  collator  for 
some  time  and  I’ve  never  bought  a 
book  with  a  signature  missing.” 


“Bookbinders  have 
used  the  collator  for 
some  time  and  I’ve  never 
bought  a  book  with  a 
signature  missing.’’ 


The  collator  does  require  space,  he 
added.  The  Springfield  plant  is  under¬ 
going  an  expansion  that  will  give  it 
90,000  square  feet  over  two  floors. 


Desktop  scanner 
demand  to  grow 

The  market  for  desktop  scanners 
will  grow  to  over  $1  billion  by  1990, 
according  to  a  study  by  tnicroPiih- 
lishing  Report. 

The  study  said  the  growth  of 
desktop  publishing  will  fuel  the 
demand  for  the  small  scanners,  which 
read  text  and  images  into  personal 
computers. 

Th  desktop  scanner  market  was 
valued  at  $74  million  last  year,  the 
study  said. 

Leaders  in  desktop  scanning  will  be 
Canon,  Microtek,  Ricoh  and  Sharp, 
the  study  said. 

Called  Scanners  for  Desktop  Pub¬ 
lishing,  the  study  is  available  from 
microPublishing  in  Redondo  Beach, 
Calif. 


“We’ve  learned  from  other  indus¬ 
tries  that  automation  takes  a  lot  of 
space,”  he  said. 

Deadline  is  April  3 

The  deadline  is  April  3  for  exhibi¬ 
tors  at  the  American  Newspaper 
Publishers  Association’s  1987  techni¬ 
cal  show  to  submit  information  for 
Editor  &  Publisher’s  May  9  planning 
edition. 
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Automation  requires 


By  Mark  Fitzgerald 

The  soaring  growth  of  free  standing 
inserts  hasn’t  just  ballooned  the  size 
of  the  Sunday  newspaper  —  it’s  also 
stretched  newspaper  plants  to  their 
bursting  point. 

Consider  the  Providence  (R.I.) 
Journal. 

“We’re  now  in  a  building  con¬ 
structed  in  1937,  and  the  last  addition 
was  built  in  1958,  when  we  didn’t 
know  what  would  happen  with 
inserts,”  Jim  L.  Noonan,  director  of 
distribution,  told  a  recent  American 
newspaper  Publishers  Association 
symposium  on  newspaper  packaging 
and  distribution. 

As  Noonan  clicked  off  slides,  the 
dimension  of  the  problem  became 
clearer. 

“Here’s  our  maximum  truck 
height  —  12  feet,  6  inches.  Well  there 
are  no  tractor  trailers  anymore  that 
are  under  12  feet,  6  inches.  So  we 


more  ‘elbow  room’  in 


must  off-load  every  delivery,”  he 
said. 

Floor  space  in  the  miniscule  — 
7,500-square-foot  —  mailroom  is  at 
such  a  premium  that  skids  of  pre¬ 
printed  inserts  are  frequently  stored 
in  corridors. 

The  only  solution  for  the  Provi¬ 
dence  Journal  was  to  build  an  entirely 
new  mailroom,  Noonan  said. 

It’s  a  decision  numerous  newspa¬ 
pers  have  come  to  as  their  pleasurable 
growth  in  inserts  crashes  against  the 
painful  limitation  on  space. 

“We’ve  learned  from  other  indus¬ 
tries  that  automation  takes  a  lot  of 
space,”  said  Michael  Clurman,  man¬ 
ager  of  the  Washington  Post’s  Spring- 
field,  Va.,  plant. 

For  the  Providence  Journal,  the 
solution  was  a  new  55,000-square- 
foot  mailroom  on  an  11-acre  site.  At 
the  Minneapolis  Star  and  Tribune,  a 
similar  space  crunch  was  solved  with 
a  $  100-million  expansion  at  a  plant  in 


production  facilities 


the  city’s  old  warehouse  district. 

Providence  turned  all  planning  for 
its  Job  over  to  a  single  person,  the 
director  of  operations,  Noonan  said. 
Minneapolis  did  its  planning  with  a 
full-time  committee  that  ranged 
between  three  and  seven  members. 

In  any  case.  Star  and  Tribune  plant 
manager  Curtis  Bok  said,  “The 
assignment  of  experienced  people  full 
time  to  this  project  was  essential.” 

That  strategy  was  pursued  by  a 
non-newspaper  manufacturer,  R.J. 
Reynolds  Tobacco  Co.,  when  it  con¬ 
structed  its  $  1.05-billion  cigarette 
plant  in  Tobaccoville,  N.C. 

“We  put  a  full-time  team  on  the 
project,  whose  first  task  was  to  get 
oriented  to  material  handling,  first  by 
looking  at  their  own  plant  and  plants 
within  the  industry,  and  then  by 
traveling  to  non-tobacco  plants  that 
were  using  state-of-the-art  stuff,” 
said  William  Schulz,  personnel  coor¬ 
dinator/engineer  for  Reynolds. 


Information  services  debate  heats  up 

Congressman  says  AN  PA  is  too  ‘extreme’  in  its  opposition  to 
fie//  Companies’  proposai  to  enter  eiectronic  phone  pubiishing 


By  Mark  Fitzgerald 

Newspaper  industry  groups  have 
taken  such  an  “extreme”  position 
against  allowing  phone  companies  to 
provide  some  information  services 
that  they  risk  losing  key  political  sup¬ 
port,  a  congressman  warned  at  a 
recent  Inland  Daily  Press  Association 
meeting. 

“Frankly,  you’re  in  danger  of  deal¬ 
ing  yourself  out  of  the  [political]  pro¬ 
cess,”  U.S.  Rep.  Tom  Tauke  (R.- 
lowa)  said.  “There  is,  it  seems  to  me, 
a  danger  if  you  take  too  purist  a 
view.” 

Tauke  chastised  newspaper  groups 
in  general,  and  the  American  News¬ 
paper  Publishers  Association  in  par¬ 
ticular,  for  resisting  proposals  to 
allow  AT&T  and  the  Bell  operating 
companies  from  offering  even  limited 
information  services  such  as  voice 


message  storage  systems  or  over-the- 
phone  utility  meter  reading. 

“ANPA  .  .  .  has  taken,  in  the  view 
of  some  of  us,  an  extreme  position. 
We  don’t  see  how  voice  storage  or  the 
reading  of  electric  utility  meters 
threatens  at  all  the  publisher  of  this 
nation,”  Tauke  said. 

When  the  AT&T  phone  monopoly 
was  broken  apart  five  years  ago, 
terms  of  the  so-called  modified  final 
judgement  prohibited  AT&T  or  the 
regional  Bell  Companies  from  offer¬ 
ing  electronic  publishing  services. 

Now  there  are  two  proposals  — one 
in  Congress  and  one  by  the  U.S.  Jus¬ 
tice  Department  —  that  would 
change  that.  The  Justice  Department 
has  recommended  overturning  the 
ban  outright,  arguing  that  other  firms 
have  grown  sufficiently  strong  in  elec¬ 
tronic  publishing  that  the  entrance  of 
the  Bell  operating  companies  would 


not  make  much  difference. 

The  bill  in  Congress  is  less  clear.  In 
fact.  Rep.  Tauke  said,  the  section  of 
the  bill  concerning  electronic  pub¬ 
lishing  has  been  left  blank  purposely. 
Congress  is  leaning,  however,  to  per¬ 
mitting  “informational  services,”  he 
said. 

With  ANPA  taking  a  leadership 
role,  newspaper  industry  groups  have 
argued  that  the  phone  companies 
should  not  be  permitted  to  offer  elec¬ 
tronic  publishing  as  long  as  they  con¬ 
trol  the  phone  lines  —  and,  therefore, 
can  control  the  access  competitors 
have. 

“As  long  as  the  telephone  company 
has  a  bottleneck  facility,  you  should 
be  concerned  about  whether  phone 
company  services  will  be  ahead  of 
your  stuff,  or  what  quality  line  your 
stuff  will  get,”  said  Uzal  H.  Martz  Jr., 
president  and  publisher  of  the  Potts- 
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ville  (Pa.)  Republic.  Martz  has  been 
active  in  the  ANPA  legislative  efforts. 

Though  few  newspapers  are  active 
in  electronic  publishing,  many  worry 
that  the  Bell  Companies  could  begin 
offering  electronic  classified  ads  or 
other  potentially  lucrative  services 
that  would  compete  with  traditional 
newspaper  functions. 

“ANPA  has  tried  very  hard  to  be 
reasonable  in  the  various  forums,” 
Martz  said.  But,  he  added,  newspa¬ 
pers  have  legitimate  worries:  “Some¬ 
times  we  get  a  bad  rap,  but  we’re 
afraid  people  are  going  to  eat  our 
lunch.” 

Some  Inland  members  were  more 
outspoken  about  their  concerns. 

“What  the  [Bell]  companies  want 
to  do  here  is  not  foster  competition  — 
but  strangle  it,”  said  Reid  Ashe  Jr., 
general  manager  of  the  Wichita 
(Kan.)  Eagle-Beacon. 

Publisher  Martz  said  newspapers 
don’t  even  object  to  letting  Bell  Com¬ 
panies  enter  electronic  publishing  — 
they  just  don’t  want  them  to  control 
the  lines  at  the  same  time. 

“We  have  said  that  we  don’t  have 
any  problem  if,  say.  Bell  Atlantic 
went  into  electronic  publishing  over 
Pacific  Telesis  lines,  because  they 
don’t  have  control  of  the  bottleneck,” 


Martz  said. 

For  his  part,  Tauke  said  he  and 
other  congressmen  worry  that  elec¬ 
tronic  publisher  may  begin  setting  up 
their  own  lines,  bypassing  the  tele¬ 
phone  network  —  and  setting  it  on 
an  inevitable  path  toward  deteriora¬ 
tion. 


radio.” 

ANPA  staffer  Mark  Daly  said  ini¬ 
tial  print  objections  to  radio  news 
came  from  the  Associated  Press, 
which  did  not  want  its  copyrighted 
news  read  from  newspapers  by  radio 
announcers,  a  common  practice  in 
radio’s  first  days. 


“Frankly,  you’re  in  danger  of  dealing  yourself  out  of 
the  [political]  process,”  U.S.  Rep.  Tom  Tauke  (R.-lowa) 
said.  “There  is,  it  seems  to  me,  a  danger  if  you  take  too 
purist  a  view.” 


“From  the  standpoint  of  public 
policy  we  have  a  major  interest  in 
having  as  much  universality  in  tele¬ 
phone  service  as  possible,”  Tauke 
said. 

ANPA  and  other  groups  should  be 
in  favor  of  permitting  “these  changes 
which  will  be  beneficial  to  consumers 
in  this  country,”  Tauke  said. 

But  ANPA’s  opposition,  he  added, 
“kind  of  hearkens  back  to  when  radio 
first  came  in,  and  the  newspaper 
publishers  asked  Congress  for  a  pro¬ 
hibition  of  news  on  the  radio,  [asking] 
you  couldn’t  read  the  news  on  the 


“In  the  mid-1930s,  ANPA  did  come 
to  the  forefront  with  comments  to  the 
extent  that  they  did  not  appreciate 
radio  reporting  the  news.  They  said  it 
should  be  primarily  an  entertainment 
medium,  with  some  spot  news,”  Daly 
said. 

Daly  noted  that  at  the  many  news¬ 
papers  owned  radio  stations,  so  there 
were  varying  views  inside  the  indus¬ 
try  itself. 

“I  guess  we  [in  ANPA]  were  in 
there  to  protect  supposedly  the  sacro¬ 
sanct  status  of  news  in  the  newspa¬ 
per,”  he  said. 


ANPA  joins  coalition  opposing  proposal  to  end 
restrictions  on  regional  Bell  Operating  Companies 


The  American  Newspaper 
Publishers  Association  has  joined  a 
coalition  of  companies  and  industry 
associations  which  is  opposing  the 
Justice  Department’s  proposal  to  end 
restrictions  placed  on  regional  Bell 
Operating  Companies  in  the  Jan.  1, 
1984  breakup  of  AT&T. 

The  coalition,  which  also  includes 
computer  services,  burglar  alarm 
companies,  long-distance  providers, 
telephone  equipment  manufacturers 
and  information  services,  argued  in  a 
March  12  press  conference  that  lifting 
the  BOC  restrictions  would  stifle 
competition. 

The  next  day,  ANPA  and  other 
coalition  members  submitted  briefs  in 
support  of  continuing  the  restrictions 
to  U.S.  District  Judge  Harold  Greene. 

Greene  presided  over  the  AT&T 
breakup  case  and  signed  the  Modified 
Final  Judgment  that  spun  off  the 
BOCs  and  placed  restrictions  on  the 
types  of  businesses  they  could  engage 
in  under  their  local  monopoly  status. 

The  Justice  Department  wants  to 
lift  restrictions  keeping  BOCs  from 
manufacturing  equipment,  offering 
long-distance  services  and  providing 


electronic  information  services  over 
their  own  facilities.  The  department 
contends  these  restrictions  are 
inhibiting  competition  and  denying 
new  services  to  consumers. 

The  coalition  also  opposes  an 
AT&T  proposal  that  responsibility 
for  handling  line  of  business  waiver 
requests  by  the  BOCs  be  shifted  from 
the  Justice  Department  to  the  Federal 
Communications  Commission.  The 
coalition  contends  the  FCC’s  past 
performance  shows  it  was  unable  to 
regulate  the  the  BOCs  adequately. 

The  Department  of  Justice  “places 
undue  reliance  on  the  ability  of  unde¬ 
veloped,  nebulous  FCC  regulatory 
concepts  to  restrain  anticompetitive 
behavior  by  the  BOCs,”  ANPA 
stated  in  its  motion. 

“There  is  no  basis  at  this  time  for  a 
sweeping  reversal  of  policy  cham¬ 
pioned  by  DOJ,”  ANPA  stated. 
“Only  three  years  after  divestiture  — 
and  in  the  midst  of  ongoing  efforts  of 
the  newspaper  business  to  work  with 
the  BOCs  to  create  a  hospitable  cli¬ 
mate  for  electronic  publishing  —  the 
BOCs  still  retain  monopoly  control 
over  bottleneck  local  exchange  facili¬ 


ties  and  have  the  means  and  the  will  to 
abuse  this  monopoly  power. 

“Although  the  electronic  publish¬ 
ing  industry  continues  to  expand,  it 
remains  at  a  stage  where  it  easily 
could  be  destroyed  by  BOC  anticom¬ 
petitive  behavior.  The  development 
of  electronic  publishing  must  be 
viewed  with  particular  concern 
because  of  the  critical  First  Amend¬ 
ment  values  in  a  diversity  of  voices.” 

ANPA  stated  that  BOCs  “are  well- 
positioned”  with  the  local  monopo¬ 
lies  “to  discriminate  against  compet¬ 
ing  electronic  publishers  in  terms  of 
access  to  the  network,  implementa¬ 
tion  of  network  enhancements, 
access  to  network  and  customer  pro¬ 
prietary  information  and  technical 
standards.” 

ANPA  proposed  BOCs  should  not 
be  permitted  to  develop  their  own 
information  services  unless  25%  of 
the  customers  in  their  area  are 
receiving  local  service  “from  a  non- 
BOC.” 

The  association  noted  that  Sen. 
John  Danforth  included  a  similar 
“benchmark”  in  legislation  he  intro¬ 
duced  last  fall. 
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in  politics  and  journalism.” 

Colombian  journalists  are  not  only 
speaking  out  as  individuals  in  protest 
of  the  INS  action,  their  professional 
association  has  taken  a  strong  stance. 
That  organization  —  The  Circle  of 
Newspapers  of  Bogota  —  has  been 
“very  active”  on  Lara’s  behalf, 
according  to  its  director. 

“We  have  sent  two  letters  to  the 
ambassador  of  the  United  States  here 
in  Colombia  and  he  responded  to  us 
with  letters  which  beat  around  the 
bush,”  said  Maria  Teresa  Herran,  the 
20-year  veteran  journalist  who  is 
serving  a  one-year  term  as  director  of 
The  Circle.  “The  ambassador’s 
answer  to  us  was  quite  unsatisfac¬ 
tory. 

“Patricia  Lara  is  a  very  good  jour¬ 
nalist  and  she  was,  at  one  time,  one  of 
the  founders  of  a  liberal  weekly  news¬ 
paper,  New  Frontier,”  said  Herran. 

Asked,  “Is  Lara  a  Communist?” 
Herran  replied:  “No,  not  at  all.” 

“She  is  open-minded  and  she 
writes  about  many  topics  of  interest  in 
Colombia,”  said  Herran,  “including 
the  Communist  movement,  the  M- 
19  — the  April  19  leftist  nationalists 
who  have  burned  our  national 
Supreme  Court  building  among  other 
violent  activities. 

“Her  columns  about  the  M-19  and 
her  book  about  the  M-\9,  Plant  Winds 
and  You  Will  Get  Tempest,  are  very 
informative  and  educational.  She  tells 
why  the  M-19  is  doing  what  it  is  doing. 
They  have  a  terrible  history  of  vio¬ 
lence.  It  is  a  very  good  book. 

“I  think  the  government  of  the 
United  States  has  a  very  negative  atti¬ 
tude  toward  Patricia  Lara,”  said  Her¬ 
ran,  “and  we  protested  it. 

“It  was  a  very  bad  thing  that  Mr. 
Abrams  said  about  Lara  being  a  ter¬ 
rorist  or  something  like  that  without 
proof.  No  government  should  deprive 
someone  of  due  process  as  has  hap¬ 
pened  to  Patricia  Lara. 

“The  U.S.  attitude  reminds  one, 
unfortunately,  of  the  McCarthy  era  of 
guilt-by-association,”  she  said. 

Lara  is  not  on  a  soapbox  over  the 
issue,  but  is  determined  and  commit¬ 
ted  to  see  it  through  the  legal  process. 
Her  New  York  City  lawyer  has  filed 
suit  —  using  the  U.S.  Freedom  of 
Information  Act  —  to  force  the  Cen¬ 
tral  Intelligence  Agency  as  well  as  the 
INS  to  disclose  evidence  regarding 
her  detention  and  expulsion.  Arthur 
C.  Helton  of  the  Lawyers’  Committee 
for  Human  Rights,  who  is  represent¬ 
ing  Lara,  questions  the  national  secu¬ 


rity  or  law  enforcement  reasons  for 
detaining  and  expelling  her. 

“I  was  a  journalist  up  to  1982,”  said 
Lara,  “but  then  my  father,  who  had 
become  quite  wealthy  through  his 
association  in  Colombia  with  Interna¬ 
tional  Harvester,  died.  I  am  an  only 
child,  and  a  widow,  so  since  then  I 
have  taken  on  the  responsibility  of 
running  the  family  business.  Now  I 
am  a  businesswoman  as  well  as  ajour- 
nalist.” 

The  business  includes  a  2,500-acre 
farm  near  Bogota  which  houses  a 
modern  poultry  farm,  as  well  as  a 
shopping  mall  development  and  con¬ 
struction  and  management  units  for 
condominium  apartments.  Lara 
meets  a  weekly  payroll  of  65  full-time 
employees.  The  ripple  effects  of  her 
business  deals  and  investments  pro¬ 
vide  a  positive  boost  to  the  struggling 
economy  of  Colombia,  hamstrung  by 
triple-digit  inflation. 


cized  Reagan’s  politics  toward  Cen¬ 
tral  America  in  my  newspaper  col¬ 
umns,”  she  said.  “That  is  part  of  my 
job  and  my  privilege  as  a  citizen. 

“I  am  a  Catholic,”  said  Lara.  “I 
live  by  the  principle  of  the  golden 
rule:  ‘Do  unto  others  as  you  would 
have  them  do  unto  you.’ 

“I  wonder  how  Abrams  would  feel 
if  this  had  happened  to  his  daughter  or 
to  his  wife  instead  of  me,”  Lara 
remarked. 

“If  I  am  a  member  of  the  M- 1 9  — as 
Abrams  suggests  —  then  I  should  be 
in  jail  in  Colombia  because  that  is 
against  the  law  here,”  said  Lara. 
“Otherwise,  he  is  lying  or  the  Colom¬ 
bia  government  is  in  complicity  with 
terrorist  causes,  which  is  ridiculous. 

“Unfortunately,  I  am  not  the  only 
person  in  Colombia  or  in  the  world 
who  is  blacklisted  by  the  U.S.  govern¬ 
ment,”  said  Lara.  “There  are  40,000 
names  on  that  list,”  she  alleged. 


“I  am  pursuing  this  through  iegai  channeis  in  the 
U.S.  more  on  principie  than  for  myseif,”  said  Lara,  “i 
iove  New  York,  but  i  do  not  need  to  be  victimized  in 
this  way ...” 


“I  want  to  have  a  low  profile  in  all 
of  this,”  said  Lara,  who  prefers  to  be 
out  of  the  public  eye  not  only  due  to 
her  self-effacing  attitude  but  for  secu¬ 
rity  reasons. 

“In  my  family  there  have  been 
three  kidnappings,”  she  said,  “and 
two  of  these  ended  in  death.” 

Faced  with  the  possibility  of  the 
same  fate  from  the  extreme  right  as 
well  as  from  the  extreme  left  and  from 
desperate  bandits,  Lara  attacks  life 
with  the  alacrity  of  a  tropical  parrot. 
Relaxing  in  her  plush  condominium 
perched  aside  the  Andes  Mountains 
overlooking  the  sprawling,  cosmo¬ 
politan  capital  city  of  five  million,  she 
is  more  into  the  well-heeled  commen¬ 
tator  role  than  that  of  political  agita¬ 
tor.  She  identifies  her  role  in  life  as 
that  of  a  modern-day  Renaissance 
woman. 

“The  right  wing  of  the  U.S.  thinks  1 
am  a  comrade  of  Castro  just  because  I 
met  him  one  time  in  Havana  when  I 
was  covering  the  visit  of  our  president 
there,”  she  said.  “That  clique  in  the 
U.S.  government  has  also  tried  to 
portray  me,  further,  as  a  Communist, 
a  terrorist,  just  because  1  wrote  a 
book  about  the  Communist  guerrilla 
movement  in  Colombia. 

“If  they  will  read  my  book  they  will 
see  in  the  preface  that  I  completely 
disavow  and  discredit  the  violence  of 
the  M-19  in  their  struggle,”  said  Lara. 
“I  am  not  a  Marxist. 

“I  used  to  work  for  the  Liberal 
Party  in  Colombia.  I  have  also  criti¬ 


“many  of  them  unjustly  and  wrong¬ 
fully  categorized  as  an  enemy  of  the 
United  States. 

“My  case  was  very  highly  publi¬ 
cized  because  of  the  way  I  was  held  in 
jail  and  because  of  Columbia  Univer¬ 
sity,”  she  said,  “but  this  situation  is 
common  U.S.  policy. 

“The  U.S.  government  has  pointed 
its  finger  at  me  and  said:  ‘She  is  a 
member  of  the  M-19!’  ”  said  Lara. 
“How  can  I  prove  I  am  not  a  Member 
of  the  M-19? 

“It’s  like  accusing  someone  of 
being  a  homosexual,”  she  said. 
“How  can  you  prove  you  are  not? 

“I  am  pursuing  this  through  legal 
channels  in  the  U.S.  more  on  princi¬ 
ple  than  for  myself,”  said  Lara.  “I 
love  New  York,  but  I  do  not  need  to 
be  victimized  in  this  way,  and  others 
do  not  need  to  be  victimized  in  this 
way. 

“This  situation  perpetuates  the 
image  of  ‘the  Ugly  American,’  ”  she 
said.  “The  U.S.  has  a  huge  responsi¬ 
bility  for  what  is  going  on  in  our  coun¬ 
try — politically,  socially,  and  eco¬ 
nomically — and  the  policy  toward  me 
is  not  a  very  good  means  of  discharg¬ 
ing  that  responsibility.” 

Lara  has  challenged  the  United 
States  to  re-examine  its  policy  against 
her  and  others  classified  as  “persona 
non  grata.”  She  is  a  person  who  has 
the  necessary  ingredients — resolve 
and  resources — to  make  such  a  chal¬ 
lenge  and  to  make  her  point  whether 
she  wins  or  loses  in  court. 
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Plaintiffs  rest 
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missed  deadlines  and  overwrote  his 
stories. 

Former  News  editors  testified  that 
Hardy  was  taken  off  Abscam  because 
he  had  missed  the  main  thrust  of  the 
story  and  that  some  of  his  reports  on 
the  scandal  were  wrong. 

The  News’  main  agrument  against 
Vaughn  is  that  he  should  have  been 
fired,  not  promoted.  In  1981,  a  scan¬ 
dal  involving  Brooklyn  Congressman 
Fred  Richmond  revealed  that  about 
18  months  earlier  Vaughn,  who  was 
then  Brooklyn  editor,  had  asked 
Richmond  to  co-sign  a  $2,400  loan. 
Vaughn  later  defaulted  and  Richmond 
paid  off  the  note. 

Pressure  from  other  blacks  at  the 
newspaper  led  to  Vaughn’s  being  sus¬ 
pended  and  made  a  copy  editor 
instead  of  being  dismissed.  But  after 
the  loan  was  revealed,  the  News  no 
longer  considered  Vaughn  eligible  for 
promotion,  according  to  trial  testi¬ 
mony. 

However,  Daniel  Alterman,  the 
plaintiffs’  lead  attorney,  sought  to 
establish  that  Vaughn’s  demotion  was 
an  act  of  retaliation  by  the  News  for 
his  publicly  criticizing  the  newspaper. 

Vaughn,  who  denied  the  loan 
influenced  his  reporting,  testified  that 
some  of  his  superiors  at  the  News 
knew  of  the  loan  for  at  least  six 
months  before  the  scandal  occurred 
and  that  the  newspaper  took  no  action 
against  him  until  he  had  accused  it  of 
racism  in  an  article  published  by  the 
Amsterdam  News. 

Alterman  also  called  former  metro 
editor  Richard  Oliver  as  a  hostile  wit¬ 
ness  in  an  effort  to  establish  that 
others  were  engaged  in  conflict  of 
interests  at  the  News  but  were  not 
punished. 

Under  questioning,  Oliver  admit¬ 
ted  that  in  the  1970s  he  did  “a  dumb 
thing"  and  had  the  New  York  Fire 
Department  install  a  light  and  siren  in 
his  personal  automobile,  which  is 
against  the  law. 

The  siren  incident  did  not  prevent 
Oliver  from  being  promoted. 

Oliver  and  Blood  were  two  of  the 
editors  accused  of  making  racial  slurs 
about  blacks  on  several  occasions. 
Both  vehemently  denied  the  accusa¬ 
tions. 

Switches  to  a.m. 

The  Day,  of  New  London.  Conn., 
which  began  as  a  morning  newspaper 
in  1881  and  became  an  afternoon 
paper  in  1885,  reverted  back  to  morn¬ 
ing  publication  on  March  9. 
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Gannett  Foundation 
awards  157  grants 

The  Gannett  Foundation  has 
approved  157  grants  totaling  $833,567 
in  35  communities  served  by  Gannett 
Co.  Inc.  newspapers,  broadcast  sta¬ 
tions,  outdoor  advertising  companies 
and  other  interests.  To  date  in  1987, 
the  Foundation  has  approved  more 
than  $3.5  million  in  grants. 


Laxalt 

(Continued  from  page  29) 


[on  the  trail],”  Pruitt  said. 

Laxalt’s  suit  was  filed  in  1984  over 
the  story  in  Bee  newspapers  in  Sac¬ 
ramento,  Fresno  and  Modesto.  Walsh 
alleged  the  IRS  had  information  of 
illegal  profits-skimming  at  a  Carson 
City  casino  owned  by  the  Laxalt  fam¬ 
ily. 

The  story  did  not  say  that  Laxalt 
had  knowledge  of  the  alleged  skim¬ 
ming. 

Laxalt,  a  powerful  figure  in  the 
Republican  Party,  has  been  men¬ 
tioned  as  a  possible  presidential  can¬ 
didate  in  1988. 

—  M.L.  Stein 


Shop  Talk 
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ers  who  spend  like  retailers. 

Let  me  emphasize  that  although 
this  is  an  innovation  of  a  major  seg¬ 
ment  of  our  industry,  the  individual 
rate  structures  remain  just  that  — 
individual.  The  concept  is  to 
approach  national  advertisers  in  a 
way  we  never  have  but  the  rates 
charged  are  those  of  each  individual 
newspaper,  with  no  discussions  or 
arrangements  on  costs  or  anything 
else. 

Admittedly,  this  is  only  a 
beginning  —  an  important  one  —  but 
the  value  to  advertisers  is  increasing 
in  more  ways  than  decreased  rates. 
The  newspaper  product  itself  is 
improving,  not  just  better  reproduc¬ 
tion  but  a  better  environment  for 
advertisers.  More  than  ever,  news¬ 
papers  are  the  thinking  person’s 
choice  for  information. 

That  translates  into  a  higher  demo¬ 
graphic  profile,  the  target  of  most 
advertisers.  The  newspaper  can  give 
editorial  adjacencies,  selected  posi¬ 
tions  in  an  environment  tailored  to  the 
appeal  of  particular  products. 

The  newspaper  as  a  combination  of 
news,  features,  entertainment  and 
advertising  information  provides  a 
value  difficult  to  match  for  the  price. 


Weekly  folds 

(Continued  from  page  14) 


Bargain  Express  and  denigrated  the 
paper  in  flyers  to  advertisers. 

“When  I  saw  the  advertising,  I 
knew  there  was  going  to  be  nothing 
but  trouble,”  Albert  said.  “I’m  just  a 
distributor,  I  work  for  newspapers.” 

Albert  noted  that  in  the  last  issues 
the  Independent  had  moved  to  twice- 
monthly  publication. 

“How  long  can  you  lose  [money]? 
I’m  not  saying  that’s  what  did  it 
[killed  the  paper],  but  it’s  simple 
mathematics,”  Albert  said. 

But  Rossi  calls  any  talk  of  the  Inde¬ 
pendent’s  financial  condition  “pure 
speculation.” 

“The  heart  of  the  matter  is  the  guy 
should  never  have  committed  to  a 
contract”  if  he  did  not  intend  to  fulfill 
it,  Rossi  said. 

But  Rossi  acknowledged  he  faced 
an  uphill  battle.  He  said  the  paper 
moved  to  twice-monthly  because  he 
faced  a  poor  winter  for  advertising. 

“This  town  has  killed  a  lot  of 
papers,”  he  said. 

“What  hurts,”  Rossi  added,  “is  a 
newspaper  died  in  this  town,  and  the 
best  I  could  get  out  of  it  was  two 
inches  on  the  inside  [pages]  of  the 
[Milwaukee]  Journal.” 


Boycott 

(Continued  from  page  15) 


Rocker  said  no  strike  is  under  con¬ 
sideration,  although  the  Guild  might 
carry  out  “informational  picketing” 
in  early  April. 

“We  don’t  feel  a  strike  is  in  any¬ 
one’s  interest,  particularly  ours,” 
Rocker  said. 

No  new  bargaining  sessions  were 
scheduled. 
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Columnist  who  traveled  a  different  road 

Rick  Horowitz  worked  as  an  attorney  and  congressionai  assistant 


before  becoming 


By  David  Astor 

Many  people  become  syndicated 
columnists  in  one  of  two  ways.  They 
either  start  as  a  writer  on  a  particular 
newspaper  and  work  their  way  up,  or 
they  achieve  fame  in  a  nonjournalistic 
endeavor  —  such  as  serving  in  a  pres¬ 
idential  administration  —  and  then 
begin  penning  a  feature. 

Political  satirist  and  social  com¬ 
mentator  Rick  Horowitz  traveled 
neither  of  these  routes.  Instead,  he 
worked  as  an  attorney  with  a 
Washington,  D.C.,  law  firm  from 
1974  to  1976,  as  a  legislative  assistant 
on  Capitol  Hill  from  1977  to  1980,  and 
as  an  assistant  to  the  director  of  the 
American  Film  Institute  until  1981. 

During  his  seven  years  in  those 
three  positions,  Horowitz  composed 
columns  on  the  side  —  and  managed 
to  sell  some  of  them.  And  he  con¬ 
tinued  writing  columns  while  trying  to 
decide  what  to  do  next  with  his  work¬ 
ing  life  in  1981. 

“Then  it  occurred  to  me,”  recalled 
Horowitz.  “I  was  already  doing  what 
I  was  going  to  do  next!” 

Success  came  slowly  at  first,  espe¬ 
cially  since  Horowitz  was  doing  his 
own  selling.  But  he  now  has  over  55 
occasional  and  regular  newspaper 
clients,  including  the  Baltimore  Sun, 
Chicago  Tribune,  Cleveland  Plain 
Dealer,  Detroit  News,  Houston  Post, 
Sacramento  Bee,  and  San  Jose  Mer¬ 
cury  News. 

Horowitz  uses  a  variety  of  voices 
and  styles  in  his  twice-weekly,  600-  to 
650-word  feature  (“I  like  to  surprise 
readers”),  but  the  common  denomi¬ 
nator  is  almost  always  humor.  There 
is  the  recurring  Congressman  Peeples 
character,  for  example,  who  once  got 
so  involved  in  campaigning  that  he 
thought  a  trip  to  his  house  was  just 
another  stop  on  the  reelection  trail. 

“Seated  at  last,”  wrote  Horowitz, 
“Congressman  Peeples  swaps 
Washington  stories  and  small  talk 
with  the  Peeples’  infant,  who’s  gur¬ 
gling  in  the  highchair  on  his  right.  He 
keeps  calling  the  baby  ‘Mr. 
Mayor’  .  .  .  .” 

In  another  column,  Horowitz 
spoofed  the  way  many  Democratic 
candidates  are  trying  to  position 


fuii-time  poiiticai  satirist/i 


Rick  Horowitz 


themselves  in  the  center  of  the  politi¬ 
cal  spectrum.  He  joked  that  their  pro¬ 
claimed  philosophies  include  “pro¬ 
gressive  pragmatism,”  “pragmatic 
progressivism,”  “presentable  popu¬ 
lism,”  “permanent  pluralism,” 
“polychromatic  positivism,”  and  so 
on. 

Horowitz  takes  swipes  at  Republi¬ 
cans,  too,  as  in  his  satire  of  President 
Reagan’s  antidrug  crusade  last  year. 
Using  a  rap  song  format,  he  had 
“RR”  singing:  “I’m  the  master  of 
televised  elocution/Gonna  sweep 
away  America’s  drug  pollution/Won’t 
be  any  problem  ’cause  I  got  the  solu¬ 
tion/ignore  the  Fourth  Amendment  to 
the  Constitution.” 

The  columnist,  of  course,  has  also 
found  numerous  things  to  lampoon 
relating  to  the  Reagan  administra¬ 
tion’s  Iran/contra  scandal.  But  Horo¬ 
witz  said  the  arms  scam  has  had  so 
many  crazy  aspects  that  it  can  be  hard 
for  a  satirist  to  add  anything. 

“Anything  I  might  dream  up  Oliver 
North  has  already  done  and  President 
Reagan  has  already  forgotten,” 
cracked  the  columnist. 

Horowitz  doesn’t  just  find  humor  in 
strictly  political  matters.  In  one  col¬ 
umn,  for  instance,  he  took  a  wry  look 
at  how  Nobel  Prize  winners  are  noti¬ 
fied  of  their  good  fortune  at  ungodly 
hours.  In  another  piece,  Horowitz 


iai  commentator 


had  some  barely  understandable  Val¬ 
ley  girls  discussing  the  California 
referendum  making  English  the 
state’s  official  language.  And  in  still 
another  offering,  he  commented  on 
Mary  Lou  Retton  and  all  her  televi¬ 
sion  commercials. 

“How  time  flies,”  wrote  the  37- 
year-old  Horowitz.  “It  seems  like 
only  yesterday  that  the  spunky  little 
kid  from  West  Virginia  took  the 
Olympics  by  storm,  vaulting  out  of 
our  tv  sets  and  into  our  wallets  —  er, 
hearts.” 

Like  many  other  humor  writers, 
Horowitz  often  uses  satire  to  put  forth 
a  serious  message.  And  the  columnist 
occasionally  drops  the  jokes  com¬ 
pletely  —  as  in  a  piece  about  “living  in 
the  here  and  now.” 

Horowitz  wrote:  “Point  a  camera, 
and  you  start  living  your  life  in  retro¬ 
spect,  for  how  it  will  look  when  it’s 
pressed  between  covers  or  thrown 
onto  a  screen.  Likewise,  sit  in  front  of 
a  VCR,  or  watch  a  program  that  offers 
constant  instant  replay,  and  there’s 
no  incentive  to  pay  close  attention; 
you  know  you’ll  have  a  second 
chance  at  everything.  Can  your  pow¬ 
ers  of  observation  and  experience 
stay  sharp  that  way?” 

Using  his  powers  of  observation  is 
the  way  Horowitz  gets  many  of  his 
column  ideas.  He  thought  of  doing  the 
above  piece,  for  instance,  when 
walking  past  a  window  and  hearing  a 
woman  shout:  “Whoo!  That  was 
amazing!  Alan,  come  watch  this  play. 
Watch  this!” 

Horowitz  —  who  is  able  to  support 
himself  with  his  column-writing  — 
also  finds  subjects  to  comment  about 
by  reading  various  papers,  watching 
the  news,  and  so  on. 

Thinking  of  ideas  and  writing  col¬ 
umns  is  just  part  of  Horowitz’s  work¬ 
load.  He  also  spends  time  doing  all  the 
things  self-syndicators  do  —  trying  to 
get  new  clients  (by  visiting,  writing, 
and  phoning  papers),  sending  his 
pieces  to  the  clients  he  has,  and  so  on. 

“I  sometimes  think  my  major  hob¬ 
bies  are  putting  stamps  on  envelopes, 
licking  envelopes,  and  walking  to  the 
post  office,”  said  Horowitz  with  a 
laugh. 

But  Horowitz  did  note  that  he 
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Creator  of  ‘The  Lockhorns’  is  doing  another  comic 


“The  Lockhorns”  and  “Agatha 
Crumm”  cartoonist  Bill  Hoest  has 
created  his  third  comic  for  King  Fea¬ 
tures  Syndicate. 

“What  A  Guy!”  debuts  March  29  in 
over  150  newspapers,  including  the 
Baltimore  Sun,  Chicago  Tribune, 
Dallas  Times  Herald,  Detroit  Free 
Press,  Houston  Chronicle,  Miami 
Herald,  Newark  Star-Ledger , 
Orlando  Sentinel,  Philadelphia 
Inquirer,  Portland  Oregonian,  San 
Jose  Mercury  News,  and  Tampa  Trib¬ 
une. 

The  daily  and  Sunday  comic  stars 
Guy  Wellington  Frothmore,  a  suit- 
clad  kid  who  is  a  “yuppie-in-the- 
making.”  Other  character^  include 


enjoys  performing  self-syndication 
tasks  and  dealing  with  editors, 
although  the  columnist  said  he  would 
consider  signing  with  a  major  syndi¬ 
cate  at  some  point. 

His  twice-weekly  political/social 
feature  is  not  the  only  thing  Horowitz 
self-syndicates.  He  also  does  a 
monthly  column  called  “Foodstuff,” 
which  takes  a  “decidedly  non-haute 


Bill  Hoest 

Guy’s  banker  father  and  lawyer 
mother;  his  school  pals  Kevin, 
Shiina,  and  Lindsey;  his  long-suffer¬ 
ing  teacher;  and  his  friend  and  confi¬ 
dant  Mr.  Sweeney  the  doorman. 
“This  comic  strip  is  an  up,  positive 


cuisine”  approach  to  edibles. 

The  columnist,  a  former  commen¬ 
tator  for  National  Public  Radio’s  All 
Things  Considered,  was  born  and 
raised  in  New  York.  Horowitz 
majored  in  history  at  Brandeis  Uni¬ 
versity,  where  he  was  an  editor  and 
columnist  for  the  campus  paper,  and 
then  attended  the  New  York  Univer¬ 
sity  School  of  Law. 

Horowitz  subsequently  moved  to 


look  at  contemporary  family  life 
through  the  eyes  of  a  child,”  said 
Hoest,  who  is  a  father  (of  nine)  and 
grandfather.  “Guy  is  a  little  fellow 
trying  to  grow  up  too  soon  in  a  very 
complex  world.  He  mimics  his 
parents  and,  like  his  peers,  tries  to 
apply  today’s  push-button  jargon  to 
his  own  world.  The  incongruity  of  his 
speech  is  what  makes  the  gags  work.” 

Hoest  (profiled  in  E&P,  November 
30, 1985)  draws  more  than  25  cartoons 
a  week.  In  addition  to  doing  “What  A 
Guy!,”  “The  Lockhorns”  (for  over 
500  papers),  and  “Agatha”  (over 
200),  Hoest  works  on  “Howard 
Huge”  plus  “Laugh  Parade”  for 
(Continued  on  page  38) 


the  nation’s  capital  —  he  now  lives 
and  works  at  612  Independence  Ave., 
S.E.,  Washington,  D.C.  20003  —  to 
work  in  his  three  aforementioned 
jobs.  The  legislative  assistant  job  was 
with  Indiana  Representative  John 
Brademas,  who  is  now  president  of 
NYU.  Horowitz  observed  that  this 
experience  comes  in  handy  when  he 
writes  about  congressional  issues  and 
other  political  matters. 


NKSTM&OP-IHCBOReD 
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SYNDICATES  - 


(Continued  from  page  37) 

Parade  magazine  and  “Bumper 
Snickers”  for  The  Enquir'er.  He  has 
had  about  25  cartoon  anthologies 
published,  and  has  won  several 
National  Cartoonists  Society  awards. 

Guy  Wellington  Frothmore  is  a  chip  off 
the  old  bloc. 


About  1 1 ,000  enter  contest  to  replace  Ann  Landers 


About  1 1,000  people  flooded  the 
Chicago  Sun-Times  with  applications 
to  its  Ann  Landers-replacement  con¬ 
test. 

“We  were  expecting  a  good 
response,  but  not  this  good,” 
declared  Sun-Times  manager  of 
public  relations  Michael  Soil,  whose 
paper  had  to  hire  extra  help  to  handle 
all  the  mail. 

He  said  applicants  ranged  in  age 
from  four  to  85,  and  more  than  80% 
were  women.  Sun-Times  editor 
Matthew  Storin  added  that  about  60% 
had  some  sort  of  writing  background, 
approximately  one-third  had  experi¬ 
ence  as  professional  counselors,  and 
many  were  homemakers.  Other  col¬ 
umnist  hopefuls  included  state  legis¬ 
lators,  lawyers,  cops,  and  bartenders. 

Many  applicants,  of  course,  came 
from  the  Midwest  (the  contest  was 
heavily  promoted  in  the  Sun-Times) 
but  people  from  all  50  states,  Canada, 
and  even  Africa  and  Asia  responded. 
They  heard  about  the  competition 
through  an  ad  in  USA  Today  as  well  as 
through  scores  of  stories  in  newspa¬ 
pers  and  magazines,  and  on  television 
and  radio. 

Storin  noted  that  the  selection  pro¬ 
cess  began  soon  after  the  contest’s 
March  16  deadline.  He  said  S-T  edi¬ 
tors  chose  around  100  semifmalists  as 
of  March  20,  and  that  this  group  will 
be  further  reduced  to  about  20.  After 
that,  a  six-member  advisory  panel 
(including  representatives  from  the 
psychiatric  and  religious  fields)  as 
well  as  readers  will  have  input  into  the 
final  decision.  The  winner  will  prob¬ 


ably  be  named  in  early  May,  stated 
Storin,  and  begin  writing  soon  after. 

Storin  said  the  new  Sun-Times 
advice  column  —  like  that  of  Landers’ 
—  will  run  on  a  daily  basis,  probably 


Landers  over  'Abby’ 

Ann  Landers  was  the  winner  over 
Abigail  Van  Buren  in  a  Greensboro 
(N.C.)  News  &  Record  reader 
survey,  but  both  columnists  will 
remain  in  the  paper. 

Landers  of  Creators  Syndicate 
received  874  votes  while  her  twin  sis¬ 
ter,  who  is  with  Universal  Press  Syndi¬ 
cate,  got  119.  But  136  of  the  respon¬ 
dents  said  they  wanted  both  advice 
writers,  and  their  letters  persuaded 
the  News  «&  Record  not  to  drop  “Dear 
Abby.” 

N&R  vice  president/executive  edi¬ 
tor  Ben  Bowers  said  he  believed 
Landers  got  more  votes  for  three  rea¬ 
sons.  He  said  a  number  of  readers 
liked  her  column  better;  Landers  used 
to  run  in  the  higher-circulation 
Greensboro  Daily  News  before  it 
merged  with  the  Greensboro  Record, 
which  carried  Van  Buren;  and 
“Abby”  is  published  in  several 
smaller  Greensboro  area  papers 
whose  readers  don’t  need  to  see  it  in 
N&R,  too. 

The  News  &  Record,  which  cur¬ 
rently  has  112,208  daily  and  128,204 
Sunday  circulation,  announced  the 
survey  March  9  and  the  results  March 
22. 


be  of  the  question-and-answer  vari¬ 
ety,  and  possibly  carry  a  pseudonym. 
But  the  exact  format  will  depend  on 
who  the  winner  is. 

“We  don’t  want  a  carbon  copy  of 
Ann  Landers,”  said  Storin. 

What  the  Sun-Times  wants,  said 
Storin  and  Soli,  is  a  columnist  who’s 
“contemporary ,”  “compassionate ,” 
“humorous,”  etc.  —  and,  of  course, 
a  good  communicator.  Having  profes¬ 
sional  experience  as  a  writer  (or 
counselor)  is  a  plus,  Storin  said,  but 
not  a  prerequisite. 

The  eventual  winner  will  also  have 
another  attribute  —  instant  fame. 
Storin  reported  that  two  syndicates 
have  already  expressed  “very  strong 
interest”  in  signing  the  columnist, 
and  said  he  expects  contacts  from 
other  feature  distributors  as  May 
approaches.  And  a  number  of  net¬ 
work  talk  shows  have  asked  about 
having  the  winner  as  a  guest. 

Landers  herself  joined  the  Sun- 
Times  in  1955  after  winning  a  contest. 
She  recently  left  the  paper  to  join  the 
Chicago  Tribune,  and  also  switched 
from  News  America  Syndicate  to  the 
new  Creators  Syndicate. 

“We  had  to  cope  with  both  the 
reality  and  public  relations  aspect  of 
losing  a  major  column,”  stated 
Storin.  He  said  Sun-Times  president 
and  publisher  Robert  Page  thought 
the  ( ontest  idea  —  suggested  by  S-T 
managing  editor  Ken  Towers,  who 
was  at  the  paper  during  the  1955  con¬ 
test  —  “put  a  positive  approach  on 
our  problem.” 

— David  Astor 


Debate  request  on  feature  ownership  rights  issue  denied 


The  founder  of  the  new  Creators 
Syndicate  recently  challenged  a  top 
United  Media  executive  to  a  public 
debate  over  feature  ownership  rights, 
but  he  was  turned  down. 

CS  president/chief  executive  offi¬ 
cer  Richard  S.  Newcombe  made  his 


debate  request  to  UM  senior  vice 
president/editorial  director  David 
Hendin.  CS  has  promised  to  offer  all 
its  creators  ownership  rights  while 
UM  —  the  parent  of  United  Feature 
Syndicate  and  Newspaper  Enterprise 
Association  —  usually  does  not  give 


its  talent  these  rights. 

Newcombe,  whose  syndicate 
recently  signed  Ann  Landers  and 
“B.C.”  cartoonist  Johnny  Hart, 
wrote:  “How  could  someone  as  smart 
as  you  be  defensive  rather  than  realis¬ 
tic  when  it  comes  to  giving  creators 
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New  comic  checks  out  supermarket-related  matters 


A  six-times-a-week  comic  panel  introduced  by  Tribune  Media  Ser- 
with  a  supermarket  motif  has  been  vices. 


Carol  Sherman  illustrates  how  two 
meats  don't  meet. 


“On  Sale  Today”  spoofs  things  like 
express  lanes,  high  meat  prices,  cou¬ 
pons,  generic  items,  artificial  ingre¬ 
dients,  and  shopping  with  children. 

The  feature  is  by  TMS  managing 
editor  of  cabletext  services  Carol 
Sherman,  who  formerly  worked  six 
years  at  the  Orlando  Sentinel  in  vari¬ 
ous  positions  —  including  opinion 
page  editor  —  and  has  also  taught 
speech  and  language  in  public 
schools.  Sherman  was  raised  in  New 
York  City  (where  a  number  of  food 
stores  are  open  24  hours)  and  grad¬ 
uated  from  New  York  University. 

Early  “On  Sale  Today”  clients 
include  the  Sentinel,  Arkansas  Demo¬ 
crat,  Chicago  Tribune,  Dallas  Times 
Herald,  Detroit  News,  Los  Angeles 
Times,  Milwaukee  Journal,  Newark 
Star-Ledger,  Portland  Oregonian, 
and  Toronto  Star. 


States  News  provides  papers  with  SEC  information 


The  Los  Angeles  Times  Syndicate's 
new  Federal  Agency  News  Service 
(see  E&P,  March  14)  is  not  the  first 
organization  to  offer  information  on 
Securities  and  Exchange  Commission 
filings. 


States  News  Service  —  the 
Washington,  D.C. -based  organiza¬ 
tion  that  covers  news  of  specific  local 
interest  to  its  client  newspapers  — 
tracks  and  interprets  SEC  filings,  and 
then  provides  its  papers  with  tips 


Major  Swiss  newspaper  to  join  SHNS 


Neue  Zurcher  Zeitung  (NZZ)  of 
Switzerland  will  join  the  group  of 

Illustrations  contest 

A  humor  illustration  contest  is 
being  sponsored  by  the  Society  of 
Illustrators. 

Winners  will  be  exhibited  at  the 
Society’s  Museum  of  American 
Illustration  in  New  York  September 
9-25.  And  a  full-color  book  reproduc¬ 
ing  all  the  work  in  the  show  is  planned 
for  release  next  winter. 

Entries  should  be  sent  by  April  17 
to  Humor  '87,  Madison  Square  Press, 
10  E.  23rd  St.,  New  York,  N.Y. 
10010. 


ownership  of  their  own  material?  I  am 
referring  to  your  remarks  in  the 
(March  7)  Editor  &  Publisher  reaction 
story  to  Creators  Syndicate. 

“Having  said  this,  I  do  admire  your 
willingness  to  affix  your  name  to  your 
views  .  .  .  .”  Then  Newcombe  chal¬ 
lenged  Hendin  to  a  debate  “on 


papers  contributing  copy  to  Scripps 
Howard  News  Service  starting  April  1 . 

“We  have  given  high  priority  to 
broadening  our  foreign  coverage,” 
said  SHNS  editor  Dan  Thomasson. 
The  news  service,  for  instance, 
already  distributes  material  from  the 
196-year-old  London  Observer. 

The  207-year-old  NZZ,  said  SHNS, 
is  especially  known  for  its  in-depth 
articles  and  commentaries.  It  has  25 
foreign  staff  correspondents,  20  reg¬ 
ular  contributors,  and  several  dozen 
supplementary  reporters  and  analysts 
in  about  30  worldwide  capitals. 

SHNS  (see  E&P,  November  15) 
currently  has  over  230  North  Ameri¬ 
can  clients  as  well  as  papers  in  various 
other  countries. 


whether  syndicates  or  creators 
should  prevail  on  the  ownership  ques¬ 
tion.” 

Hendin  replied:  “Thanks  for  your 
note.  I’m  not  running  for  president  or 
anything,  so  I  can’t  imagine  why  any¬ 
one  would  be  interested  in  watching 
me  debate  you.” 


and/or  stories  tailored  to  their  geogra¬ 
phical  area. 

The  same-day  “SEC  Report”  cov¬ 
ers  over  a  dozen  different  kinds  of 
filings,  including  reports  of  unusual 
corporate  events  and  forms  of  insider 
trading. 

“SEC  Report”  clients  include  the 
Baltimore  Sun,  Boston  Globe,  Chi¬ 
cago  Tribune,  Cleveland  Plain 
Dealer,  Columbus  Dispatch,  Dallas 
Morning  News,  Detroit  Free  Press, 
Houston  Chronicle,  Portland  Orego¬ 
nian,  San  Francisco  Examiner,  Tor¬ 
onto  Globe  and  Mail,  and  Washing¬ 
ton  Post. 

The  New  York  Times  Syndication 
Sales  Corporation  has  been  handling 
sales  and  marketing  for  SNS  since  last 
July. 
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Shop  Talk 

(Continued  from  page  52) 

newspapers  to  use  modern  technol¬ 
ogy  to  transmit  newspaper  advertis¬ 
ing  from  centralized  locations  by 
satellite.  It  will  make  the  placement  of 
national  advertising  easier  and  more 
profitable  for  advertising  agencies. 
Standardized  research  by  the  news¬ 
paper  industry  was  introduced  in 
1984,  and  that  became  another  impor¬ 
tant  step  toward  meeting  client  and 
agency  needs. 

Other  areas  of  standardization 
being  studied  by  the  committee  are 
invoices,  common  language  contracts 
and  advertising  conditions.  The  end 
result  of  practical  standardization  is 
to  make  newspapers  easier  to  buy, 
something  we  all  want. 

As  always,  the  bottom  line  in  any 
program  of  improvement  is  the  bot¬ 
tom  line  itself.  Has  newspaper  adver¬ 
tising  priced  itself  out  of  the  market? 
Has  the  annual  rate  increase  to  bridge 
the  gap  between  income  and  costs 
finally  become  a  bridge  too  far? 

This  is  one  area  where  standardiza¬ 
tion  is  unlikely,  to  say  the  least,  and,  if 
we  had  any  thoughts  to  the  contrary, 
various  federal  authorities  would 
quickly  disabuse  us  of  the  notion. 
That’s  as  it  should  be  in  a  free  market, 
but  what  the  pricing  committee  is 
asking  newspapers  to  focus  on  is  how 
to  price  our  product  more  sensibly 
and  more  imaginatively. 

That  is  going  to  take  widespread 
rethinking  —  a  change  in  what  have 
been  almost  immutable  tenets  of 
newspaper  rate  philosophies. 

Certainly,  the  newspaper  industry 
has  responded  effectively  to  the 
needs  of  our  customers  in  the 
mechanics  of  placing  advertising.  It 
has  been  done  relatively  quickly,  I 
think,  especially  when  we  consider 
the  enormous  diversity  and  size  dif¬ 
ferentials  involved  in  American  news¬ 
papers. 

incidentally,  that  diversity  isn’t  all 
bad.  It  may  be  a  pain  in  the  neck  from 
a  logistical  point  of  view  but  that  lack 
of  sameness,  the  striking  difference  in 
editorial  environment,  the  wide  range 
of  demographics  certainly  give  the 
marketer  a  choice. 

Nevertheless,  the  newspaper 
industry  has  made  it  easier  to  buy 
newspaper  advertising.  We’ve  also 
been  working  to  make  those  ads  more 
effective  when  they  appear  by 
improving  our  reproduction. 

How  about  the  price? 

The  argument  about  rate  differen¬ 
tials  is  age-old  but  most  advertisers 
have  never  heard  a  logical  reason  for 
it. 


The  perception  of  most  advertisers 
is  that  the  higher  rate  for  national 
advertisers  is  arbitrary  and  without 
foundation.  For  others,  the  feeling  is 
that  there  may  have  been  a  basis  for 
the  differential,  once,  but  it  no  longer 
exists. 

Let  me  try  to  give  you  the  historical 
perspective  on  it,  at  least  as  it  existed 
in  markets  I’m  familiar  with. 

First  of  all,  it  isn’t  so  much  that 
national  advertisers  are  charged  more 
as  it  is  that  retailers  are  charged  less. 
That  may  appear  to  be  a  don’t-raise- 
the-bridge,  lower-the-river  analogy, 
but  it  really  isn’t. 

Newspapers  require  a  certain  level 
of  advertising  income  to  survive, 
much  less  make  a  profit.  Unlike  the 
either  of  our  electronic  competitors, 
our  means  of  transmitting  the  adver¬ 
tising  message  —  ne\/sprint  —  is 
very  tangible.  It’s  also  very  expen¬ 
sive,  second  only  to  labor,  and 
increasingly  more  costly  to  distribute. 
Our  problem,  of  course,  but  one  we 
must  share,  and  share  we  have  with 
increasing  frequency  and  steeper  rate 
increases. 

As  the  base  goes  higher,  the  per¬ 
centage  rate  increases  often  escalate 
in  our  customers’  view  from  annoying 
to  sometimes  unacceptable  levels. 
Why.  the  national  advertiser  asks,  are 
we  being  penalized,  and  not  the  retail¬ 
ers?  Increasingly,  penalty  is  how  the 
rate  differential  has  been  viewed. 

A  penalty,  however,  it  is  not.  There 
are  reasons  for  giving  retail  advertis¬ 
ing  a  lower  rate.  Some  are  still  valid 
but  others,  it  must  be  admitted,  are 
difficult  to  defend. 

Originally,  the  retail  rate  was  lower 
because  the  effect  of  a  retail  ad  was 
limited  to  the  immediate  trading  area 
of  the  store.  The  full  circulation  of  a 
major  daily  newspaper,  particularly 
in  a  widespread  metropolitan  area, 
was  not  fully  utilized. 

Conversely,  one  ad  for,  let  us  say,  a 
national  brand  of  toothpaste,  resulted 
in  sales  at  hundreds  and  even  thou¬ 
sands  of  outlets  —  drugstores,  super¬ 
markets,  and  other  stores. 

In  short,  the  cost-benefit  ratio  for 
national  advertisers  from  a  single  ad 
was  many  times  greater  than  for 
retailers.  Therefore,  the  retailer 
should  be  charged  less. 

Retail  advertising  also  involves 
considerably  lower  selling  costs  than 
national.  Once  sold,  it  often  involves 
larger  blocks  of  space  and  greater  fre¬ 
quency.  This  leads  to  the  key  factor  in 
the  rate  differential. 

Local  retail  advertising  is  the  back¬ 
bone  of  practically  every  newspaper 
in  the  country.  It  virtually  assures  the 
paper  of  a  continuation  of  large  vol¬ 
ume  and  constant  revenue  flow. 
Because  of  that,  publishers  can 


budget  and  plan  with  an  income 
stream  which  can  be  relied  on. 
National  advertising,  even  though 
high-rate,  fluctuates  widely.  It  is  sub¬ 
ject  to  a  number  of  factors  beyond 
even  the  advertisers’  control.  Take 
government  regulation  in  banking  and 
transportation  as  just  one  example. 

It  is  not  unreasonable,  therefore, 
that  newspapers  offer  a  lower  rate  to 
retail  accounts.  By  their  nature  they 
permit  the  newspaper  to  hire,  order 
newsprint,  buy  presses,  and  other¬ 
wise  improve  their  structures.  In 
short,  it’s  money  they  can  pretty 
much  count  on.  There  is  no  such 
assurance  with  national  advertising. 

That’s  the  historical  frame  of  refer¬ 
ence  and,  to  a  considerable  extent, 
the  rationale  is  still  valid  today. 

However,  it  has  also  been 
weakened  as  retailers  have  expanded 
into  all  areas  of  the  newspapers’  cir¬ 
culation,  and  derived  full  benefit  from 
all  of  it.  Stores  which  stayed  in  a  tight 
local  trading  area  were  increasingly 
afforded  zone  coverage  at  even  lower 
rates.  Of  course,  there  are  retail 
chains  which  are  truly  national  in 
character  but  enjoy  a  local  rate. 

It  is  apparent  to  me  and  many 
others  in  our  industry  that  some 
change  in  pricing  must  be  made.  We 
cannot  compete  without  flexibility 
and  imaginative  pricing.  We  cannot 
expect  to  renew  our  relationship  with 
national  advertisers  until  we  show 
some  understanding  of  their  point  of 
view. 

This  is  not,  however,  to  indicate 
that  I’m  advocating  we  jettison  rate 
cards  in  favor  of  an  Arab  bazaar 
approach.  Rather,  means  must  be 
found  to  offer  an  incentive  to 
national-  rate  advertisers  to  use  news¬ 
papers  in  greater  volume  and  fre¬ 
quency.  Obviously,  the  shallow  dis¬ 
counts  now  available  for  national  vol¬ 
ume  advertising  in  most  newspapers 
are  not  succeeding. 

An  example  of  what  is  being  done  is 
the  recent  effort  by  several  newspa¬ 
pers,  including  my  own,  to  change  our 
approach  in  this  area. 

A  major  initiative  was  made  toward 
restoring  newspaper  share  of  the 
national  advertising  market.  In  a  plan 
coordinated  by  Young  &  Rubicam, 
125  newspapers  decided  to  offer 
national  package  goods  advertisers 
lower  rates  during  an  18-month  test 
period.  The  Daily  News  rate  under 
this  plan  will  be  about  one-third  less 
than  its  current  rate. 

This  is  a  dramatic  effort  to  realign 
the  general  and  retail  rate  structure. 
However,  it  is  in  line  with  the  histori¬ 
cal  rationale  for  the  differential  I  cited 
earlier.  Only  now,  newspapers  are 
offering  retail-level  rates  to  advertis- 
(Continued  on  page  35) 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


AUTOMOTIVE 


CAR  TEST  COLUMN,  weekly  with  art 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 


THE  CAR  REVIEW  column:  informed, 
informative,  light,  fun,  non-technical. 
Five  years  proven  popularity.  Gary 
Witzenburg,  29040  Freshwater,  Agoura 
Hills,  CA  91301.  (818)  706-3708. 


STOCK  MARKET  reporting  and/or 
commentary  for  business  and  non¬ 
business  readers.  (414)  482-3990. 


HUMOR 


FUNNY,  philosophical  column  about 
farm,  family,  and  everyday  frustrations. 
Written  and  published  weekly  for  past  25 
years.  $50  monthly  price.  Free 
samples.  Liz  Stewart,  R.  1,  Box  8,  Prin- 
ceville,  IL  61559. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


"HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


"SENIOR  CLINIC".  A  health  column 
exclusive  for  your  50  plus  readership  by 
geriatric  specialist.  Weekly,  600  words, 
30  newspapers.  Now  in  6th  year.  Free  4 
week  trial.  Samples,  rate,  Frank  Macln- 
nis,  M.D,,  P.O.B.  307,  Edmonton, 
Alberta,  Canada  T5J  2J7  (403) 
973-2361. 


SINGLES 


SINGLES  HOTLINE  is  a  weekly  Q  &  A 
column  addressing  more  than  60  milion 
single  adults  in  America.  Radio  person¬ 
ality  Dick  Syatt  writes  with  insight  and 
wit  about  dating,  single  parenting  and 
the  single  life.  Advertisers  love  this 
column  in  The  Boston  Herald,  Tuscon 
Citizen,  Sun  Bulletin,  Palm  Beacher 
and  others.  Four  free  sample  columns 
and  rates  available  upon  request.  Dick 
Syatt,  PO  Box  302,  Sudbury,  MA 
01776.  (617)  443-3956. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 


ESCAPE  TO  COASTAL  MAINE—  Own  a 
printing  business  in  scenic  coastal 
town!  Fully  equipped,  valuable  3  story 
building,  owner  financing.  VR  Business 
Brokers,  115  Franklin  St.,  Bangor,  ME 
04401.  (207)  947-1104. 


MAKE  HUNDREDS,  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor's  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage»Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach  newspaper  people, 
you  can  meet  all  the  people  you  want  to 
meet — Buyers,  sellers,  employers,  job-seekers, 
and  more,  in  the  pages  of- 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  675-4380 
EDITOR  &  PUBLISHER  for  March  28,  1987 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appra  isers-Consu  Itants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fain/vay,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


BUSINESS  PUBLICATION 
FOR  SALE 

Monthly  Los  Angeles-based,  four  color 
business-to-business  magazine  for  sale. 
Circulation  7,800.  Principals  only. 
Purchase  price  $42,000. 

Write  for  Details  to: 

Box  1874,  Editor  &  Publisher. 


CALIFORNIA  WEEKLIES 
County  seat,  $465,000  gross, 
$500,000.  Suburban,  $243,000 
gross,  $210,000.  Small  group,  press, 
$1,000,000  gross. 

BRUCE  WRIGHT 
MEDIA  CONSULTANTS 
Box  910,  Orangevale,  CA  95662 
(916)  988-8959 


MAINE-  coastal  region  semi-weekly  at 
$30,000.  Massachusetts  semi-wekly 
at  $100,000. 

BARRY  FRENCH,  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702. 
(617)  644-5772 


COUNTY  SEAT 

In  Oregon,  steady,  very  profitable,  long 
time  owners,  room  to  grow,  building. 
Gross  $135,000.  Only  $40,000  down. 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PROFITABLE  New  Mexico  shopper, 
$135K.  1986  gross  nearly  $200,000. 
TWO  PAID,  two  controlled  weeklies, 
north  central  Texas.  $250K  for  all, 
including  real  estate,  press. 

We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503.  Austin, 
TX  78716-1503,  (512)  476-3950. 


S.F.  BAY  area  weekly;  $600,000  gross; 
$450,000  price;  $11 5,(300  down; 
3100  paid  circulation. 

NORTHWEST  county  seat  weekly 
$670,000  w/press;  $163,000  down; 
6000  paid  circulation. 

NORTHWEST  weekly  1.3  million;  30m 
circulation. 

NORTHWEST  weeklies  1.7  million; 
60m  circulation. 

OREGON  weekly  county  seat  $360,000 
price;  $100,000  down. 

OREGON  weekly  $435,000  gross; 
$415,000  price;  $105,0(10  down. 
WESTERN  WASH,  weekly  $130,000 
price  includes  building  and  plant;  1550 
circulation. 

CENTRAL  WASH,  weekly  65m; 
$15,000  down;  county  seat. 

CENTRAL  WASH,  weekly  120m;  Award 
Winning. 

IDAHO  WEEKLY  county  seat;  221m; 
circulation  1800  paid. 

FOURNIER  MEDIA  SERVICE 
P.O.  Box  5789 
Bend,  OR  97708 
Phone  (509)  786-4470 

WEEKLY  NEWSPAPERS  for  sale  in 
Colorado,  Nebraska,  Iowa,  South  Dako¬ 
ta.  Gross  range  from  $85,00  to 
$185,000.  Priced  as  low  as  75%  of 
gross,  and  $20,000  down.  For  details 
call: 

Hicks  Media  Service 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks,  (307)  684-5750. 

NEWSPAPERS  WANTED 

PRIVATE  BUYER  is  interested  in 
acquiring  property  grossing  $750,000 
minimum.  Management  to  stay  if 
wished.  Box  1897,  Editor  &  Publisher. 


ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

HARD  WORKING  couple  who  enjoy  the 
newspaper  industry  with  vast  experi¬ 
ence  in  very  competitive  market.  Willing 
to  work  with  owner  tor  period  of  time  to 
demonstrate  ability.  Contact  at  PO  Box 
8920,  Benton  Harbor,  Ml  49022. 

WESTERN  WASHINGTON  weekly  or 
weekly/shopper  grossing  $200-$350K 
for  immediate  purchase  by  qualified, 
financially  able  first-time  husband/wife 
buyers.  Reply  in  confidence.  Box  1885, 
Editor  &  Publisher. 

PUBLICATIONS  FOR  SALE 

CALIFORNIA’S  CENTRAL  Coast  leading 
travel  weekly  established  12  years. 
20K.  Great  opportunity.  (805) 
984-1017. _ 

SHOPPER:East  Central  Kansas. 
$225,000,  terms,  $75,000  down. 
Contact:  James  C.  Sterling,  Bolitho- 
Sterling,  Box  492,  Bolivar,  MO  65613. 

MAGAZINES  FOR  SALE 

MIDWEST  CITY  MAGAZINE  slick, 
successful,  profitable.  $795,000.  30% 
dawn,  terms.  Contact:  James  C.  Ster¬ 
ling,  Bolitho-Sterling,  Box  492,  Bolivar, 
MO  65613. _ 

_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 

_ PERSONALS _ 

PARIS  HERALD  STAFFERS:  The  Inter¬ 
national  Herald  Tribune,  lineal  decen- 
dant  NYHT's  European  edition,  cele¬ 
brates  the  centennial  of  its  founding  in 
early  October.  If  you’d  like  to  be  kept 
current  on  Centennial  events  in  Europe, 
the  United  States  and  Asia  and  if  you’d 
like  to  participate  in  some  way,  let  us 
know.  Box  1780,  Editor  &  Publisher. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

Attention  Publishers  and  Circulation 
Executives.  FACT:  in  1986  EVERY 
newspaper  our  company  worked  with, 
showed  an  increase  in  paid  circulation! 
That  makes  four  years  in  a  row  that  all  of 
our  clients  have  gained  in  circulation. 
Not  a  bad  record.  Join  the  list  of 
winners  and  get  in  on  the  increase.  Use: 
Dan  Campbell  and  Associates,  the  tele¬ 
phone  sales  specialists.  Write  or  call, 
you’ll  be  glad  you  did.  3864  Center 
Road,  Brunswick,  OH  44212.  (216) 
225-7440. 

BURKE  CIRCULATION  MARKETING 
SERVICES  A  model  for  positive 
constructive  performances  by  your 
employees  and  organization.  (516) 
588-2735. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

PROFESSIONALISM 
IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 

Toll  Free  1-800  (247)-2338 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

PROMARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80’s.”  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCULATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. _ 

WRITING  TOO  MANY  STARTS 
compared  to  your  circulation  growth? 
Verify  100%  and  save  stops! 

Call  Ver-A-Fast  (216)  779-4050 

EDITORIAL  SERVICES 

GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e,  Chicago,  IL  60680,  (312) 
383-7845. 

THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach  news¬ 
paper  people,  you  can  meet  all 
the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job¬ 
seekers,  and  more,  in  the  pages 
of 

(212)  675-4380 

E&P 

CLASSIFIED 


_ CONSULTANTS _ 

INVESTIGATING  ELECTRONIC  COLOR 
PAGINATION  SYSTEMS?  Don’t  make  a 
move  until  you  talk  to  the  team  that 
started  it  all.  Gary  Moore  formerly  direc¬ 
tor  of  sales-publishing  for  SCITEX  has 
recently  formed  Media  Solutions  Inc. 
who's  mission  is  to  provide  consulting 
services  for  newspapers,  magazines  and 
catalogs.  Call  or  write  to  us:  Gary 
Moore,  Media  Solutions,  2  Elm  St., 
Musgrove  Bldg.,  Andover,  MA  01810. 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 

OMEGA  ELECTRONICS 
Electronics  servicing  and  consultants  in 
press  and  mailroom  equipment.  We 
specialize  in  TKS  and  Ferag  board 
repairs.  We  can  repair  and  return  most 
boards  to  you  in  3  weeks.  For  more 
information  call  (201)  843-7054  or 
write  us  at  161  West  Central  Ave, 
Maywood,  NJ  07607. 

STAFF  DEVELOPMENT.  Your  staff  is 
technically  competent  but  could  they 
be  more  effective  in  working  together  or 
managing  others?  For  greater  productiv¬ 
ity  and  job  satisfaction  contact:  R.E. 
Maloney  &  Associates,  7049  Ashlawn 
Dr.,  Brecksville,  OH  44141  or  call 
(216)  526-4551. 

WEB  SPECIALIST-press  repair,  reloca¬ 
tion,  erection.  Personnel  training  and 
Start-ups.  Reasonable  rates.  Hank 
Bustos  (301)  521-5178. 

LITERARY  AGENTS 

AGENCY  selecting  manuscripts  for 
publishers,  producers.  Novels  (all 
genres),  book-length  nonfiction,  screen 
and  teleplays  only.  For  information  send 
SASE  to  West  Coast  Literary  Associates, 
PO  Box  700520,  San  Jose,  CA  95170. 


EQUIPMENT 


&  SUPPLIES 


CAMERA  &  DARKROOM 

CAMERA  AND  DARKROOM 
Kodak  Versamat  5A-N  Black  and  white 
processor  with  extra  parts.  Write  Dick 
Mantz,  The  Morning  Call,  PO  Box 
1260,  Allentown,  PA  18105.  Or  Cal; 
(215)  820-6744. _ 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 

1987  DEPRECIATION  SCHEDULE 
Modified  A.C.R.S.  under  latest  tax 
reform  from  congress.  This  software 
package  includes  all  the  old  deprecia¬ 
tion  schedules  for  assets  acquired 
before  1987.  Simple  installation.  Sche¬ 
dules  are  warranted  for  changes  in 
depreciation  laws  for  5  years.  This  is 
written  to  be  run  on  an  IBM  System/36. 

LEONARD  C.  STEELE 
STEELE’S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 


_ COMPUTERS _ 

COMPUTERS/XETA-DATA  SYSTEM 
complete  state-of-the-art  system  for 
receiving,  composing  and  typesetting 
high  speed  stacks,  bonds,  commodo- 
ties,  option  prices  and  other  financial 
data.  Includes  2  XITROM  BOXES  only  9 
months  old.  Randal  Selig,  (312) 
664-8200.  $29,000. 

_ PLATEMAKING _ 

20  X  24  SST  Nuarc,  $3,250.  Chemco 
Marathon  20  x  24  roll  film  ascro  lights 
$2,000.  (408)  289-1400. 

LETTERFLEX  290As 
FOR  SALE 

Three  (3)  290A  systems  and  related 
punch-bend-trim  equipment  available 
due  to  conversion  to  offset. 

Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
(404)  526-5151 


_ MAILROOM _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

INSERTER  McCain  600  four  heads  with 
auto  loader  and  conveyor.  Excellent 
condition.  George  Willard  (313) 
469-4510. _ 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

WANTED/Quarter  folding  machine  for 
newspaper  broadsheets,  up  to  24 
pages.  Must  be  rotary/suction  feeder, 
and  fold  using  a  knife  and  fold  rollers. 
Muller  Martini  preferred.  Write  to 
Distribution  Dept.,  PO  Box  1511, 
Wenatchee,  WA.  98801. 


EQUIPMENT  &  SUPPLIES 

_ MAILROOM _ 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108's 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
_ (213)  256-4791 _ 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

1-CG  TRENDSETTER  88  w/spare 
parts,;  6  CG  MDT  350  Terminals;  2  CG 
Comp  IV  TG;  2  CG  Compuwriter  4B; 
5-CG  7200,  2  spare  parts  kits;  1-CG 
7201;  1-CG  Kwickdry  Drier;  8  CG 
2961,  3  spare  parts  kits;  4  CG  Perfora¬ 
tors:  1-AKI,  3-Teletype  &  1-Fairchild 
Perforators  w/spare  parts;  Addresso- 
graph  plate  maker,  addressing  machine 
and  storage  cabinet  on  wheels.  Contact 
Mr.  Nickel,  Crowley,  LA.,  (318) 
783-3450. _ 

2  Auto  logic  ATS  5 — 100  CRT  photo¬ 
typesetters,  SN27  and  SN271  5  years 
old,  available  6/7/87  upgrade  to  10  MB 
disc,  additional  supply  cassette,  PIO 
on-line  interface,  16C)0  bpi  MTU  w/L13 
controller,  auto  media  cutter  and  dark 
room  adapter  kits.  Call  Bob  Paluga, 
First  Chicago  Leasing  Corp.,  (312) 
407-1717. 

2  COMPUGRAPHIC  UNIFIED  Compos¬ 
ers.  Best  offer.  Contact  Gene  Washer, 
(615)  552-1808. 

AM  VARITYPER.  2  comp  set  3510/508 
typesetters,  5  5404  terminals,  process¬ 
or,  large  selection  typefaces.  Gary 
Cantrell,  919  828-7393. 

^VARITYPER  5810,  Preview, 
extended  memory,  11  fonts  $7,950. 
The  Observer,  Smithfield,  Rl  (401) 
949-2700. _ 

ATEX  publishing  system.  2  PDP 
11/34's,  16  terminals,  3  CDC  80  MB 
disk  drives,  soft  typesetters,  typesetter 
interfaces,  132  col  line  printers,  Diablo 
603  printers,  6  AlOOO  remote  cpu 
workstations.  Spare  disk  controller, 
mem,  cpu,  XDM  backplanes  etc. 
Contact  Bob  Chaney,  Summer  Institute 
of  Linguistics,  Dallas,  TX  (214) 
298-8000. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
(5(3  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
_ (614)  846-7025 _ 

EDIT  7770  II  HR,  $7,000; 

EDIT  7700  HR,  $5250; 

EDIT  7500  HR,  $4500. 

BOB  WEBER  (216)  831-0480. 

EDIT  7900  LR,  UNIVERSAL,  $3000; 
MDT  350,  Plain,  $1000; 

EDIT  2750  I,  $1250. 

BOB  WEBER  (216)  831-0480. 

PHOTOTYPESETTING 
Complete  typesetting  package 
Unisetter-  low  range 
5  Harris  Keyboards 
1  Harris  MicroStor 
1  Facit  Tape  Punch 
1  7200  Headliner  with  Fonts 
Sell  all  or  seperatley.  $14,900.  Call 
Doug  (201)  772-2121. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6  -  very  good 
condition  -  19/1 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Color  King,  with  KJ6  folder. 
Complete-press  or  add-on  units. 

5  Unit  Daily^ing  II,  KJ8  folder  mfg. 
1983  -  like  new 

f  1  Community  oil  lubricated  add-on  unit 
2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 
i  6  Unit  Community  SC  located  in  small 
I  daily  paper 

6  Unit  SSC,  1983  21  1/2",  4-high, 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  1983,  21  1/2,  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  unit  -  U-731 

1  Harris  V-15A  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1978  vintage 

2  Unit  V25  with  JF25  folder 

4  Unit  Harris  V25  with  JFIO  folder 
Baldwin  Count-O-Veyors,  Imprinter, 

Amal  Splicers,  3-knife  trimmer 
CALL  US  IF  YOU’RE  CONSIDERING 
I  SELLING  YOUR  PRESS! 

I N  LAN  D  N  EWSPAPER  M ACH I N  ERY 
I  CORPORATION 

I  (913)  492-9050  Tlx  42362 

SEE  US  AT  AM  ERICA*  EAST 
1  BOOTH  #  F-10 

GOSTSSC  PRESSES  ^ 
5-4  HIGH’S  22  3/4 
New  approximatley  1981 
5-TEC  ovens  &  chills 
■New  1984 
5-SSC  folders 

Complete  presslines  or 
individual  components  available, 
heatset  or  cold 

IPEC  INCORPORATED 
97  Marquardt  Dr. 

Wheeling  (Chicago)  IL  60090 
(312)  459-9700 

Telex  206766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Goss,  Metroliner,  22",  6  units,  3  decks 
Metro,  22  3/4",  4  units,  1  deck 
Metro,  23  9/16",  14  units,  8 
decks 

Cosmo,  22  3/4”,  5  units 
Urbanite,  22",  7  units 
Urbanite,  22  3/4",  6  units 
Urbanite,  ’1000’  series  folder 
Suburban  1500,  4  units  4  MEGS 
Suburban  1000,  8  units 
SC,  7  units,  1974 
Community,  6  units,  1969-77 
Community,  3  units,  1978 
Upper  formers:  SC  Urbanite 
Harris,  1650,  5  units,  1979 
V25,  8  units,  JF25,  1972-84 
VI 5D,  4  units,  JF25 
King,  KJ8  folder,  1980 
TEC  Model  C  dryer,  8  ft.  chills 
Enkel  ’2000’  auto-splicer 
Butler  4042-8  splicer 

Press  for  sale?  We  are  actively  buying 
presses  for  our  inventory. 

ONE  CORP/ATLANTA 
(404)  458-9351  TLX  700563 

Goss  Urbanite  22  3/4"  cut  off;  10  units 
(4  stacked)  all  cylinders  fitted  with  new 
bearings. 

Urbanite  folder  U832  with  balloon. 
S.U.  Folder  with  1/4  fold  and  double 
parallel  fold. 

Community  folder  with  1/4  fold. 

Colour  preprint  capability  with  reel  to 
reel  re-wind  and  Crossfield  sychro- 
scope.  This  versatile  press  prints  excel¬ 
lent  4-color  every  day. 

The  Company  has  now  upgraded  press 
facilities  with  a  double  width  Colorman 
35  press  which  is  now  being 
commissioned. 

The  Goss  Urbanite  is  available  ’as  is, 
where  is’,  mid  1987  from: 

South  China  Morning  Post 
GPO  Box  47 
Hong  Kong 

Tel  5-652222,  Telex  HK  86008,  Fax 
664448. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

-N-1650,  4  units,  1972,  22  Vt. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


HARRIS 

Harris  V25,  4  units,  JFIO  folder  w/h.q. 
double  parallel  fold. 

Harris  V15-A,  4  units  1  folder 
Harris  V15-A  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  upper  former 

GOSS 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

1  Goss  1500  series  unit 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELUNEOUS 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


EQUIPMENT  &  SUPPLIES 


PRESSES 


TKS  8  units  21  1/2"  c/o  (43”  circum¬ 
ference)  2  jaw  folders,  pasters  1977. 
IPEC  INCORPORATED 
97  Marquardt  Dr. 

Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 

TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 
Wheeling,  IL  60090 
v312)  459-9700  Telex  206766 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 

•HARRIS  1420  terminals,  7  keyboards 
and  tubes  in  excellent  working  order, 
with  cables,  $15,095  for  all  or  $1,995 
each. 

•HARRIS  double-sided  MicroStors,  2 
upgraded  model  1250s  in  perfect 
condition,  $6,295  for  both,  or  $3,495 
each. 

All  of  this  equipment  may  be  seen  work¬ 
ing  on  our  floor.  Herman  Baumann, 
(312)  824-1111. 


Attention  Advertisers: 


When  you  need  Classified, 
we're  here  —  every  week! 


Please  note  these  reminders  when  sending  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  ihstance,  Equipment  & 
Supplies-Phototypesetting:  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how  many  weeks 
the  ad  should  run. 

Remember — in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 


Goss  Urbanite  1,000  Series,  3  mono, 
folder,  3  color  unit. 

3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766. 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


WANTED  TO  BUY 

GOSS  METRO  CYLINDERS  2  plate 
cylindeis  2  blanket  cylinders**  GOSS 
METRO  LINER  CYLINDERS  2  plate 
cylinders  2  blanket  cylinders**  Please 
call  with  any  information  regarding  the 
above.  Bob  Buckley  (213)  232-2371. 
Pacific  standard  time. 


INLAND  will  pay  "top  dollar”  for  your 
press.  Looking  for  Goss,  Harris  and  King 
equipment.  PO  Box  15999,  Lenexa,  KS 
66215. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


SCANNING  EQUIPMENT 

COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new,  1 
year  old.  Can  be  seen  running.  Must 
make  room  for  new  equipment.  Best 
offer.  (312)640-1119. 


SCANNING  DEPT. 

Royal  Zenith  4050  the  ideal  scanner 
processor.  Extra  drums,  screens, 
cabinets,  punch,  etc.  Everything 
needed  to  produce  quality  4/color  sepa¬ 
rations  for  $60,000.00  plus  shipping. 
Call  (413)  568-6121. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 

PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER  (216)  831-0480. 

SURPLUS  EQUIPMENT  FOR  SALE- 
Compugraphic  Unified  Terminal  system 
with  1210  upgrade,  12  terminal  confi- 

furation,  serial#131.  Minimum  bid  of 
10,000.  Also  for  sale,  high  range 
Compugraphic  Unisetter,  serial 
#1390,  with  spare  parts  kit,  14  font 
strips,  width  cards  and  font  cabinet; 
and  Compugrahic  MDR  mini-disk  read¬ 
er,  serial  #247;  and  Compugraphic 
Compukwik  II  SI  I  processor  with  dryer. 
To  obtain  the  official  bid  document, 
Bowling  Green  State  University  Bid 
#8958,  please  call  (419)  372-8411, 
write,  or  stop  by  the  Purchasing  Depart¬ 
ment,  Bowling  Green  State  University, 
Bowling  Green,  Ohio  43403.  Deadline 
for  requesting  the  bid  document  will  be 
May  15,  1987. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480  _ 


_ PRESSES _ 

1500  series  Suburban  4  units,  double 
parallel  folder,  75HP  upper  former. 
(408)  289-1400. 


1981  News  King  2  unit  KJG  folder, 
double  parallel,  40  HP,  electric  hoist, 
air  comp,  call  for  installed  price  (408) 
289-1400. 


2  unit  Suburban,  sub  add  on.  units 
(408)289-1400. 


5  unit  Suburban,  double  parallel,  cross 
perf  folder.  Model  1000,  6  position  roll 
stand,  electric  hoist  (408)  289-1400. 

ATF  36”  3  unit,  double  parallel  and 
cross  perf.  folder,  2  position  roll  stands 
(408)  289-1400. 


Baldwin  web  guides,  2  web  3  years  old 
in  storage  1  1/2  years.  Sell  new 
$18,000,  asking  $12,000.  (408) 
289-1400. 


DOUBLE  PARALELL  CAPABILITY? 
Cole  CX102  easily  attaches  to  web 
press  folder.  Stationary  or  roll  away. 
Delivers  double  digest  fold  for  1  to  6 
webs.  Great  for  book.  Price  negotiable. 
(214)  963-8671  Clay  Stuart. 


GOSS 

5  Units,  1  S.C.  folder  with  40  HP  drive 

3  Units,  1  S.C.  folder  with  50  HP  drive 
2  Units,  1  Community  folder  with  15 

HP  drive 

5  Units  Suburban  (1-1500  Series)  with 
40  HP  drive,  1/2  &  1/4  page  folder 

HARRIS  V-15A 

2  Units,  1-JF7  folder  with  15  HP  drive 

4  Units,  1-JF7  folder  with  30  HP  drive 

6  Units,  1  folder  with  15  HP  drive 
Excellent  starter  press 

COLOR  KING 

5  Units,  2-KJ6  folders  with  60  &  20  HP 
drives,  rebuilt  N.K.  type  roll  stands 

NEWS  KING/DAILY  KING 
10  Units,  2-KJ6  folders  with  2-30  HF 
drives. 

MISCELLANEOUS 

Ebway  splicers  for  News  King  stands 
(priced  to  sell). 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 
All  presses  available  "as-is",  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FOLDERS  FOR  SALE 
Five  (5)  Goss  Headliner  Mark  II  Imperial 
3:2  Folders  at  $250,000  each. 
Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
(404)  526-5151. 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Goss  Metroliner  6  units  22" 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TE(1  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


Rebuilt  Urbanite  unit 

Unit  Community,  oil  lubricated  with 

Community  Folder 

Unit  Community,  grease  with  sidelay 
and  Community  folder 
Unit  Community,  grease  with  sidelay 
and  Community  folder 
Rebuilt  SC  quarter  folders 

SPECIALIZING  IN  GOSS  SINGLE 
WIDTH  PRESSES 

EMERGENCY  SERVICE  (717) 
657-6089 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


E&P  CLASSIFIED 


(212)  675-4380 


Editor  &  Publisher 
11  West  19th  Street,  New 
York  NY  10011 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor^  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
11  West  19  Street 
New  York,  N.Y.  10011 
212  675-4380 
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HELP 

WANTED... 


ADMINISTRATIVE 


NEWSPAPER  ASSISTANT 
GENERAL  MANAGER 
4-5  years  management  experience  for 
newspaper  in  tne  Santa  Rosa  area. 
Excellent  opportunity  for  a  creative, 
high  energy  achiever  with  strong  moti¬ 
vational  skills  and  leadership  abilities. 
Full  benefit  package.  Send  resume  and 
salary  expectations  to: 

Personnel  Director 
Lesher  Communications,  Inc. 

PO  Box  5088 
Walnut  Creek,  CA  94596 


PUBLISHER  WANTED  for  outstanding 
opportunity  at  Zone  8  weekly  with 
companion  shopper  and  tourist  maga¬ 
zines.  Heavy  growth  area  in  beautiful 
Rocky  Mountain  recreation  community. 
We  are  looking  for  a  hands  on  publisher 
strong  in  sales  and  management. 
Excellent  compensation  package. 
Please  send  resume  and  salary  history 
to  Box  1847,  Editor  &  Publisher.  All 
replies  held  in  strict  confidence. 


E&P 

CLASSIFIED 

It’s  your  people-to- 
people  meeting  place! 


PUBLISHER  TRAINEE 
Paper  in  weekly  group  in  the  lakes  and 
mountains  of  Maine,  New  Hampshire 
seeks  assistant  manager.  Sales  and 
community  skills  essential.  Editorial, 
circulation  and  production  experience 
helpful.  Integrity,  dedication  and  orga¬ 
nizational  skills  important.  Write  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers  Inc.,  PO  Box  269,  Norway, 
ME  04268. 


THE  UNIVERSITY  OF  ALASKA- 
FAIRBANKS  seeks  a  visiting  distin¬ 
guished  professor  of  journalism  and 
broadcasting  for  a  nine  month  appoint¬ 
ment  starting  August  24,  1987:  Teach 
undergraduate  courses  in  print  journal¬ 
ism,  such  as  magazine  article  writing, 
newsgathering  and  processing, 
advanced  newsgathering  and  process¬ 
ing,  mass  media  law  and  regulation  or 
other  courses  as  appropriate  to  applic¬ 
ant’s  experience.  Position  is  a  one 
academic  year  visiting  appointment 
with  rank  and  salary  based  on  experi¬ 
ence  and  qualifications.  Distinguished 
professional  magazine  or  newspaper 
writing  and/or  editing  experience, 
bachelor’s  degree  required.  Master’s 
degree  in  journalism,  previous  teaching 
experience  preferred.  Applications 
must  be  postmarked  by  April  15,  1987. 
Send  cover  letter,  resume  or  curriculum 
vita  including  names,  addresses  and 
telephone  numbers  of  two  academic 
references  if  the  applicant  has  taught 
and  three  professional  references  to: 
Search  Committee,  Department  of  Jour¬ 
nalism  and  Broadcasting,  University  of 
Alaska-Fairbanks,  AK  99775-0940. 
The  University  of  Alaska-Fairbanks  is  an 
EO/AA  employer  and  educational 
institution. 


THE  MISSOURI  School  of  Journalism  is 
seeking  a  managing  editor  for  its  gener¬ 
al  circulation  newspaper.  The  candidate 
will  supervise  news  coverage,  teach, 
and  help  maintain  relations  with  news¬ 
paper  management  experience  and  an 
ability  to  work  with  talented  colleagues 
and  students.  Advanced  degree  and 
teaching  experience  strongly  preferred. 
Tenure  track  appointment  begins 
August  1987.  Send  resume,  including 
references,  to  Byron  Scott,  Chair, 
Managing  Editor  Search  Committe, 
Missouri  School  of  Journalism,  Box 
838,  Columbia,  MO  65205.  Equal 
Opportunity  Employer. 


L  PLACE  YOUR  BET  J 
r . .  on  E&P  CLASSIFIEDS!  ^ 

We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products, 
services  or  systems  used  in  newspaper 
production  (or  if  you’re  a  publisher  with 
surplus  equipment  on  your  hands),  E&P 
Classifieds  are  your  best  bet  to  make,  or 
save,  $$$$$. 

E&P’s  “Help  Wanted”  ads  reach  the  indus¬ 
try  people  you’re  looking  for  to  fill  posi¬ 
tions  at  your  paper.  And  “Positions 
Wanted”  advertisers  tell  us  that  E&P  Clas¬ 
sified  ads  get  RESULTS! 

^  E&P  CLASSIFIEDS ...  M 

▼  You  Can  Bet  on  Them!  ▼ 


HELP  WANTED 


Angelo  State  University  seeks  a  faculty 
member  for  the  1987-88  academic 
year  to  teach  12  hours  of  basic  news- 
editorial/broadcast  courses  a  semester, 
advise  a  student  publication,  and 
provide  advisement  to  journalism 
students.  Minimum  of  three  years’ 
successful  professional  news-editorial 
experience  in  newspapers  or  broadcast 
news,  and  a  minimum  of  a  master’s 
degree  required,  Ph.  D.  preferred. 
College  teaching  experience  in  broad¬ 
cast  news  or  news-editorial  courses  is 
highly  desirable.  Ability  to  teach  adver¬ 
tising  or  public  relation  courses  a  plus. 
San  Angelo  is  located  in  the  Texas  Sun 
Belt.  The  department  will  be  moving 
into  a  new  facility  that  will  incorporate 
the  most  modern  news-editorial  and 
broadcast  equipment.  Application 
deadline:  April  6.  Address  inquiries  to 
Dr.  John  R.  Jenson,  Head,  Department 
of  Journalism,  San  Angelo,  Texas 
76909.  Angelo  State  University  is  an 
affirmative  action,  equal  opportunity 
employer. 


ASSOCIATE/PROFESSOR  to  teach 
news-editorial  courses;  also  will  be 
assigned  to  teach  and  advise  graduate 
students;  earned  doctoral  degree,  5  or 
more  years  of  professional  media  exper¬ 
ience.  required.  Send  letter,  names  of  3 
references  to  Dr.  Marian  Nelson,  Direc¬ 
tor,  School  of  Journalism  and  Broad¬ 
casting,  Oklahoma  State  University, 
Stillwater,  OK  74078-0195.  For  full 
consideration  application  should  be 
received  by  4-30-87.  An  Affirmative 
Action/Equal  Opportunity  Employer. 


HELP  WANTED 


ACADEMIC 


TWO  POSITIONS:  Assistant/associate 
professor,  tenure-track  in  Department 
of  Communication  at  Florida  Interna¬ 
tional  University  in  Miami;  (1)  to  coordi¬ 
nate  journalism  sequence  and  to  teach 
broadcast  journalism  and  basic  and 
advanced  reporting  courses  (admini¬ 
strative  experience  desirable);  (2)  to 
teach  writing,  theory  and  PR  campaigns 
in  public  relations  sequence. 

Doctorate  preferred,  master’s  required; 
however,  significant  professional  exper¬ 
ience  may  substitute  for  doctorate. 
First-rate  professional  writing  skills  a 
strong  plus.  Professinal  experience, 
especially  in  Latin  America,  also  a  plus. 
Position  for  Fall  1987;  contingent  on 
funding  approval. 

Dynar  'c  and  expanding  department 
emphasizes  applied,  professional  mass 
communication  education.  It  has  450 
undergraduate  majors;  master’s  prog¬ 
ram  will  be  added  in  1988.  Faculty 
expected  to  excel  at  teaching,  engage  in 
applied  research  and/or  creative/ 
professional  activity,  and  participate  in 
building  an  outstanding  program  with  a 
strong  urban  and  international  focus. 

Letter  of  application,  vita,  three  refer¬ 
ences  to  Prof.  James  Couch,  Chair, 
Search  Committee,  Department  of 
Communication,  Florida  International 
University,  North  Miami,  FL  33181. 
DEADLINE:  April  23,1987. 

Member  of  the  State  University  System 
of  Florida.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


UNIVERSITY  OF  QUEENSLAND 

Equal  Opportunity  in  Employment  is  University  Policy 

SENIOR  LECTURER/ LECTURER- JOURNALISM 

Applicants  should  have  considerable  professional  experi¬ 
ence  in  journalism,  tertiary  teaching  experience,  appropri¬ 
ate  academic  qualifications,  and  evidence  of  commitment  to 
research  and  scholary  publication  in  the  mass  media.  A 
higher  degree  is  expect^  for  applicants  seeking  appoint¬ 
ment  at  the  senior  lecturer  level.  Closing  date:  1  May  1987. 
Reference  No.  12787 

Salary  per  annum:  Senior  Lecturer:  $37,381-$43,568 
Lecturer:  $27,859-$36,660 

Additional  information  and  application  forms  available  from 
the  Director,  Personnel  Services,  University  of  Queensland, 
St.  Lucia,  4067,  Australia. 


ACCOUNTING 


ACCOUNTING 


ACCOUNTING  MANAGER 

Do  you  want  to  begin  an  exciting  career  in  the  mass 
communications  field  with  a  company  that  offers  excel¬ 
lent  benefits  and  a  future?  Do  you  possess  the  following 
qualifications... 

•CPA 

•2-3  years  big  eight  accounting  experience  a  must 
•Understanding  a  financial  analysis  in  computer  systems 
•Ability  to  deal  with  people  at  all  levels 
•Industry  experience  a  plus 

If  interested  reply  with  resume  and  salary  history  to: 
THE  PALM  BEACH  POST 
The  Evening  Times 
PO  Box  24700 
West  Palm  Beach,  FL 
33416-4700.  EEO 
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CIRCULATION 

Circ  Sis  Mgr  to  $60,000 

A  major  metro  in  the  Southwest  is 
looking  for  an  individual  with  signif¬ 
icant  circulation  experience  and 
knowledge  of  advertising  and  mark¬ 
eting.  Background  in  a  competitive 
market  is  required. 

Asst  Circ  Mgr  to  $55,000 

Major  metro  in  New  England  seeks 
an  individual  with  a  strong  back¬ 
ground  in  sales  and  promotion  and 
proven  supervisory  skills.  Experi¬ 
ence  in  working  with  independent 
contractors  is  required. 

Circ  Prom  Mgr  to  $40,000 

A  major  metro  in  the  Northeastern 
United  States  is  looking  for  an  indi¬ 
vidual  with  experience  with  junior 
carrier  programs  in  a  competitive 
marketplace.  Candidates  should  be 
self-motivated  and  have  a  pro''en 
track  record  in  sales  and  promo¬ 
tions.  Compensation  package 
includes  base  salary  plus  bonus. 

Circ  Mgr  to  $40,000 

A  100,000  circulation  daily  located 
on  the  West  Coast  is  looking  for  an 
individual  who  is  strong  in  computer 
knowledge  and  people  skills  to  track 
major  projects  and  determine 
trends  and  budget  performance. 
Candidates  now  living  in  the  West¬ 
ern  U.S.  are  preferred.  Compensa¬ 
tion  includes  a  20%  MBO 

Zone  Mgrs  to  $38,000 

A  major  metro  located  in  the  Mid 
Atlantic  States  is  seeking  candi¬ 
dates  with  inter  city  experience  and 
ability  to  work  with  independent 
contractors.  The  candidates  should 
have  strong  sales  copy  background 
with  the  flexibility  to  be  transfered  to 
home  delivery.  In  addition  to  salary, 
there  would  be  a  significant  MBO 
package  and  a  company  car. 

Circ  Dir  to  $30,000 

A  30,000  daily  conversion  in  SE 
U.S.  is  seeking  an  individual  with 
proven  ability  in  hiring,  printing  and 
supervising  a  circulation  depart¬ 
ment.  Knowledge  of  a  TMC  product 
and  conversion  experience  is 
requisite. 

Circ  Dir  to  $30,000 

A  group  of  weekly  newspapers  with 
a  circulation  in  excess  of  100,000  is 
seeking  a  candidate  who  is  exper¬ 
ienced  in  single  copy  sales,  promo¬ 
tions,  and  budgeting.  A  college 
degree  would  be  a  plus.  Prior 
experience  with  weekly  newspap¬ 
ers  is  required.  Promotional  poten¬ 
tial  to  regional  circulation  director 
position  a  good  possibility  within  a 
short  period  of  time. 

Mailroom  Foreman  to  $25,000 
A  100,000  circulation  daily  is  look¬ 
ing  for  an  individaul  as  a  general 
formean.  Sheridan  inserters  and 
Rockwell  counter-stackers  included 
in  the  mailroom  equipment. 

All  positions  fee  paid 
Send  resume  to  or  call: 

F.  Lincoln  Marx 

GORDON  WAHLS 
EXECUTIVE  SEARCH 

610  East  Baltimore  Pike 
PO  Box  905 

Media,  PA  19063 
(215)  565-0800 


HELP  WANTED 


CIRCULATION 


AREA  SUPERVISOR 
One  of  the  nation’s  fastest  growing  dail¬ 
ies  seeks  an  aggressive,  career  oriented 
individual.  We  are  a  daily  only  product 
with  a  circulation  of  over  100,000.  The 
right  candidates  to  join  our  team  will  be 
mature,  have  some  adult  carrier  experi¬ 
ence  and  possess  a  strong  desire  for 
advancement.  If  you  are  willing  to  relo¬ 
cate  to  the  most  imporant  metropolitan 
area  in  the  country  send  your  resume  in 
confidence  to 

Bob  Penick 

Home  Delivery  Manager 
The  Washington  Times 
3400  New  York  Avenue  NE 
Washington  DC  20002. 


CIRCULATION  ZONE  MANAGER  for 
highly  competitive,  central  New  Jersey 
newspaper,  52,000  circulation. 
Requires  three  years  proven  track 
record.  College  preferred.  We  are  look¬ 
ing  for  strong  individual  with  proven 
leadership  abilities  to  join  our  circula¬ 
tion  team.  Starting  salary  $26,500  plus 
monthly  bonus.  Send  resume  with 
salary  history  to  Box  1868,  Editor  & 
Publisher. 


CIRCULATION  PROMOTION  MGR. 
200,000  plus  metro  newspaper  looking 
for  a  creative  person.  Must  have  a 
proven  record  with  good  follow  through. 
Excellent  benefits  with  salary  commen¬ 
surate  with  experience.  Send  resume  to 
Box  1879,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
Aggressive,  growth-minded,  profession¬ 
al  needed  to  take  northern  Ohio  daily 
from  35,000  to  40,000  circulation.  In 
a  very  competitive  market.  Proven  sales 
and  promotion  experience  a  must. 
Strong  computer  background  and  P.I.A 
experience  helpful.  Salary  and  other 
benefits  based  on  experience,  success 
and  enthusiasm.  Send  resume  with 
salary  requirements  to  Box  1873, 
Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
Sunny  Southern  California's  finest  has  a 
great  job  for  you  if  you’re  a  successful 
supervisor  and  ready  to  move  up.  If  you 
can  lead  through  motivation  and  good 
sense  rather  than  through  intimidation, 
send  your  resume  to:  Tom  M.  Peterson, 
Circulation  Director,  The  Orange  County 
Register,  625  N.  Grand  Avenue,  Santa 
Ana,  CA  92711. 


LARGE  ZONE  6  daily  newspaper  has  an 
opening  for  a  highly  motivated  individu¬ 
al  with  proven  management  experience 
in  home  delivery  and  single  copy  sales. 
Individual  must  have  the  ability  to 
recruit,  train  and  motivate  independent 
contractors,  possess  solid  record  keep¬ 
ing  skills,  have  a  strong  sales  back¬ 
ground  and  be  able  to  work  in  a  compe¬ 
titive  market.  A  progressive  salary  and 
benefits  package  awaits  the  successful 
applicant.  Candidate  should  forward  a 
resume  to  Box  1900,  Editor  & 
Publisher. 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  DIVISION  MANAGER 
Looking  for  a  step  up?  This  competitive 
metro  in  Zone  9  currently  has  several 
positions  available  for  Home  Delivery 
Division  Managers.  These  positions  are 
responsible  for  the  direct  supervision  of 
our  home  delivery  independent  contrac¬ 
tors.  Must  be  street  wise  in  sales, 
service  and  collections,  and  know  how 
to  run  a  dealership.  Knowledge  of 
computerized  circulation  functions 
helpful.  $24,000  to  $25,000  to  start 
salary  plus  generous  commission  and 
benefits  packages.  Send  full  resume  of 
background  and  experience,  including 
salary  level,  sizes  of  newspapers  worked 
for  and  type  of  operation  to  Box  1855, 
Editor  &  Publisher. 


CREW  SALES  MANAGER 
The  Princeton  Packet  newspaper  group 
has  an  opening  for  crew  sales  manager 
in  its  circulation  department.  Responsi¬ 
bilities  include  outside  door  to  door 
crew  sales  activity,  recruitment,  train¬ 
ing,  monitoring,  motivating,  etc,  while 
running  own  crew  as  necessary.  This  is 
a  hands-on  situation  offering  salary  plus 
commision  and  excellent  benefits  pack¬ 
age.  If  you  have  good  door  to  door  sales 
experience  and  a  good  track  record, 
please  send  resume  to  Dan  Pitcher, 
Circulation  Sales  Manager,  The  Prince¬ 
ton  Packet,  PO  Box  350,  Princeton,  NJ 
08542.  Or  call  (609)  924-3244  Ext. 
171. 


DISTRICT  SALES  MANAGER 
One  of  New  England’s  most  award 
winning  dailies  has  a  significant  oppor¬ 
tunity  for  a  talented  sales  and  service 
oriented  individual.  We  are  an  aggres¬ 
sive  Times  Mirror  subsidiary  located  in 
an  affluent  community.  The  candidate 
we  seek  must  have  1  to  3  years  "hands 
on"  experience  in  home  delivery.  Along 
with  a  very  competitive  salary  and  a 
comprehensive  benefits  program  you 
will  be  eligilble  for  a  bonus  package.  If 
you  know  now  to  build  circulation  on  a 
solid  service  base,  reply  now.  Send 
resume  and  salary  history  to:  Robert 
Dance,  Southern  Connecticut  News¬ 
papers  Inc.,  75  Tresser  Blvd.,  Stam¬ 
ford,  CT  06904.  Confidential  handling 
of  all  replies  assured.  And  equal  oppor¬ 
tunity  employer. 


COMPUTER  TECHNOLOGY 


DISC  has  positions  available  in  its 
Applications  Engineering  department 
for  system  installers.  Duties  include 
design  and  implementation  of  our  news¬ 
paper  production  systems.  Applicants 
must  have  experience  in  one  or  more  of 
the  following  areas:  systems  manager, 
applications  or  support,  typeset  markup 
or  other  graphic  arts  related  work.  75% 
out  of  town  travel.  Send  resume  with 
salary  requirements  to:  DISC  (Install), 
9901  Derby  Lane,  Westchester,  IL 
60153. 


HELP  WANTED 


COMPUTER  TECHNOLOGY 


SYSTEMS  TECHNOLOGY  MANAGER 
(VAX  Systems  Programming)  Upon 
completion  of  6  month  employment  you 
will  recieve  $1,000  bonus!  New 
Jersey, s  largest  PM  daily  newspaper 
seeks  Manager  of  Systems  Technology. 
Ten  years  experience  with  2-3  years  in 
active  management  with  large  VAX 
System  in  cluster  environment.  Respon¬ 
sible  for  supervision  and  coordination  of 
Systems  Technology  staff  including 
Systems  Programming  and  Productions 
Systems  Support.  Evaluate,  recomend, 
develop  and  implement  new  software 
and  hardware  systems;  resolve  prob¬ 
lems  arising  on  computer  systems. 
Direct  training  of  programmers,  opera¬ 
tors  &  users  in  use  of  software  systems 
and  counsel  user  departments  in 
specifying  and  selecting  software. 
Responsibility  for  monitoring  and 
tuning  existing  systems.  Salary  compat¬ 
ible  with  experience,  excellent  benefits 
with  2  profit  sharing  plans; 
100%-125%  tuition  reimbursement 
plan.  Send  resume  to  Lynn  Polle,  The 
Record.  150  River  St.,  Hackensack,  NJ 
07601. 


GENERAL  FOREMAN 
NEWSPAPER  TRUCKING 

Large  morning  and  Sunday  newspaper  seeks  exper¬ 
ienced  foreman.  Must  be  capable  of  handling  sche¬ 
duling  and  union  grievances,  participate  in  contract 
negotiations,  review  runs  regularly  to  curtail  overtime. 
Will  regularly  meet  with  home  delivery  staff  and  news¬ 
paper  wholesalers.  Job  includes  some  night  shifts 
and  dispatching.  Apply  in  writing  listing  complete  work 
history  to  A.D.  Gittrich,  Circulation  Director,  Star- 
Ledger,  PO  Box  148,  Newark,  NJ  07101-9981.  No 
phone  calls  please.  Confidential  handling  assured. 


DATA  PROCESSING 


DATA  BASE  MANAGER 
The  Princeton  Packet  has  an  opening 
for  someone  with  several  years  experi¬ 
ence  as  a  manager  of  a  data  processing 
department  with  responsibility  for  the 
operation  of  a  newspaper  business 
processing  computer  system.  Experi¬ 
ence  with  Collier-Jackson  software  and/ 
or  the  HP  3000  a  plus.  The  Packet  is  a 
group  of  weekly  newspapers  with  great 
growth  potential  in  a  fast  developing 
area.  Salary  commensurate  with  experi¬ 
ence  and  an  excellent  benefit  package. 
Please  send  resume  and  salary  require¬ 
ment  to  R.  Denard,  The  Princeton  Pack¬ 
et,  PO  Box  350,  Princeton,  NJ  08542. 


_ ADVERTISING _ 

25,000  Zone  3  5-day  daily  seeking 
aggressive  Advertising  Director. 
Management  experience  required.  TMC 
,  and  sales  training  background  helpful. 
Excellent  pay,  bonus  and  benefit  Prog¬ 
ram.  Send  resume  to  Box  1889,  Eiditor 
&  Publisher. 


ADVERTISING  SALESPERSON 
Excellent  opportunity  for  qualified 
energetic  "shirt-sleeve”  person  who  is 
willing  to  work  for  an  excellent  salarj' 
plus  monthly  bonus  plan.  Must  be  self- 
motivated  and  possess  good  layout 
skills.  Outstanding  company  benefits. 
50M  daily  in  Indiana.  Send  resume  with 
salary  history  and  requirements  to  Box 
1843,  Editor  &  Publisher. 


ADVERTISING  SALES  promotion, 
circulation  promotion,  research.  Award¬ 
winning  ideas.  Excellent  publication, 
marketing  background.  Bob  Barbee, 
2224  South  Piney  Point,  223,  Hous¬ 
ton,  TX  77063.  (713)  785-9777. 

ADV/SALES  MANAGEMENT 
An  excellent  opportunity  in  advertising 
sales  and  management  for  a  qualified 
energetic  person  who  is  willing  to  work 
for  an  excellent  return.  Must  have  good 
sales  ability,  be  self  motivated  and  will¬ 
ing  to  take  on  responsibility.  Layout 
skills  helpful.  Should  be  able  to  talk 
with  both  advertising  agencies  and  to 
accounts  both  in  person  and  by  tele¬ 
phone.  Able  to  organize  and  lead  adver¬ 
tising  department  with  direct  line  to 
publisher  of  multi-business  (4  color) 
publications.  Location-  down  South. 
Write  in  detail  sales  record  and  qualifi¬ 
cation  in  field  of  management,  with 
references.  Interview  required.  Box 
1903,  Editor  &  Publisher. 
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HELP  WANTED 


ADVERTISING 


CHESAPEAKE  PUBLISHING  is  looking 
for  an  advertising  director  to  lead  an  8 
person  department  in  Waldorf,  Mary¬ 
land  25  miles  southeast  of  Washington, 
DC.  Strong  marketing  background  and 
solid  sales  experience  required.  Demon- 
stated  management  ability  preferred. 
Two  weeklies  and  a  twice  weekly  paper 
are  served  by  this  department  in  a 
rapidly  growing  suburban  area.  New 
office  and  printing  plant,  competitive 
salary,  excellent  benefits.  Resume  to 
Mary  Ziegenhagen,  Publisher,  The 
Maryland  Independent,  7  Industrial 
Park  Circle,  Waldorf,  MD  20601. 


CLASSIFIED  ADVERTISING  MANAGER 
We’re  a  growing  media  company  in 
beautiful  Zone  1  community  looking  for 
a  classified  advertising  genius  to  estab¬ 
lish  and  run  the  classified  ad  depart¬ 
ment  for  our  group  of  four  weeklies.  You 
should  be  enthusiastic,  creative  and  a 
leader  with  class  ad  and  telemarketing 
experience.  Competitive  compensation 
and  loads  of  opportunity.  Please  rush 
resume  and  cover  letter  with  salary 
expectations  to  Box  1866,  Editor  & 
Publisher. 


CLASSIFIED/TELEMARKETING  MGR 
We  are  a  weekly  direct  mail  advertising 
magazine  in  Dallas/Fort  Worth  with  high 
growth  opportunity  and  30  eager  sales 
people  looking  for  a  leader.  You  should 
be  an  experienced  telemarketing  sales 
manager,  degreed,  goal  oriented, 
enthusiastic  and  creative.  Proven 
success  a  must.  Competitive  salary  plus 
bonus,  full  benefit  package,  and  loads 
of  opportunity.  Send  cover  letter  and 
resume  to  Box  1871,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
needed  at  40,000  plus  7  day  newspap¬ 
er.  We’re  looking  for  someone  who  can 
take  a  good  department  to  new  heights 
with  strong  motivation  and  ideas.  Staff 
includes  supervisor,  6  telephone  ad 
visors,  and  2  outside  sales  people.  This 
market  will  experience  strong  growth 
over  the  next  several  years.  Send 
resume  and  salary  requirements  to  Bob 
Cornell,  Advertising  Director,  Water- 
town  Daily  Times,  260  Washington  St., 
Watertown,  NY  13601. 


CLASSIFIED  ADVERTISING  MANAGER 
Zone  5 

One  of  the  nations  top  10  dailies  seeks 
an  individual  with  proven  classified  and 
management  experience.  Must  be 
aggressive,  strong  on  team  building  and 
motivation,  proven  sales  and  manage¬ 
ment  skills,  excellent  human  resources 
skills  and  enthusiasm  to  lead  a  growing 
and  competitive  organization.  Respon¬ 
sibilities  include  overseeing  classified 
sales  staff  of  approximately  90  indivi¬ 
duals,  establishing  sales  goals,  rates 
and  procedures,  creating  promotion 
camf^ign  and  developing  and  oversee¬ 
ing  telemarketing  effort.  Must  possess 
vision  to  set  high  goals,  the  energy  and 
drive  to  achieve  them  regardless  of 
obstacles.  This  highly  visible  position 
reports  to  the  Senior  VP  of  advertising. 
We  offer  competitive  salary  plus  bonus 
and  liberal  benefits.  Send  resume 
detailing  education  and  work  back¬ 
ground  as  well  as  salary  history  and 
requirements  to  Box  1902,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER. 
Solid,  84-year-old,  9,0C0  daily/Sunday 
with  37,000  TMC  needs  “people 
person"  to  lead  &  train  staff  of  4,  plan 
sections,  set  goals  etc.  Senior  manage- , 
ment  is  progressive  &  open-minded. 
Great  community-rated  as  one  of  the 
best,  most  economical  places  in  the 
nation  to  live.  $17-$20,000  salary  & 
bonuses.  Write:  Al  Profant,  HERALD- 
CITIZEN,  PO  Box  2729,  Cookeville,  TN 
38502 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company 

Addres.s 

City 

State 

7ip 

Phone 

Classification. 


Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue 

3  weeks  —  $4.10  per  line,  per  issue 

4  weeks  —  $3.25  per  line,  per  issue 


Effective  January  1,  1987 

POSITIONS  WANTED 

1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  iine,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additionai  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


HELP  WANTED 

_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER  for 
progressive  Zone  3  46,000  daily  with 
TMC.  The  ideal  candidate  will  have 
previous  management  experience. 
Outstanding  opportunity  for  career 
minded  individual.  Excellent  compen¬ 
sation  and  benefits  package.  Send 
resume  and  salary  history  to  Box  1864, 
Editor  &  Publisher. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR,  Copy  Editor. 
Mid-size  daily  in  Zone  6  seeks  exper¬ 
ienced  people  for  2  positions.  Assistant 
city  editor  should  have  at  least  4  years 
experience,  some  of  it  in  city  editing 
and  people  management.  Copy  editor 
should  have  at  least  6  months  experi¬ 
ence  on  a  copy  desk.  Send  resume, 
tearsheets  and  salary  requirements  to 
Box  1854,  Editor  &  Publisher. 


SSMONEY  IN  JOURNALISMSS 

Scholarship  money  is  available  for 
college  students,  who  will  be 
juniors  or  seniors  in  the  fall,  plan¬ 
ning  a  career  in  newspaper,  radio 
or  broadcast  journalism. 

A  $1,000  award  and  $500,000 
award  is  available  through  the  Bob 
Eddy  Scholarships,  sponsored  by 
the  Connecticut  Professional 
Chapter  of  the  Society  of  Profes¬ 
sional  Journalists/Sigma  Delta  Chi. 
Competition  Is  open  to  Connecticut 
residents  attending  any  four-year 
college  or  university,  or  students 
enrolled  in  any  college  or  universi¬ 
ty  located  in  Connecticut. 

Deadline  for  applications:  April  15. 
Entry  forms  can  be  obtained  by 
calling  Bill  Seymour,  Scholarship 
Committee  chairman,  at  (203) 
282-0161  or  (203)  566-1808. 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  MANAGING  Editor-News 
for  Pacific  Stars  and  Stripes,  the  US 
Forces  state-of-the-art  daily  newspaper 
headquartered  in  Tokyo.  We  serve  main¬ 
land  Japan,  Okinawa,  Korea,  the  Philip¬ 
pines,  Guam  and  other  countries  in  the 
Far  East.  We  are  looking  for  a  news 
veteran  with  a  minimum  of  10  years 
experience,  to  include  experience  as  a 
news  editor  in  a  major  daily.  Base  pay  is 
$32,567  plus  a  cost  of  living  allow¬ 
ance,  housing,  military  exchange  and 
commissary  (shopping  and  food) 
privileges,  annual  vacation  and  in  addi¬ 
tion,  after  three  years,  up  to  three  weeks 
home  leave.  Applicants  should  forward 
Department  of  the  Army  Form  3433, 
Application  for  Nonappropriated  Fund 
Employment,  or  a  Standard  Form  171, 
Personal  Qualifications  Statement, 
available  at  US  Federal  Government 
offices,  plus  a  separate  typewritten 
statememt  on  plain  paper  giving  narra¬ 
tive  of  the  tasks  previously  performed.  If 
veteran’s  preference  is  to  be  claimed, 
appropriate  documentation  should  be 
mailed  along  with  application  to  reach 
9th  Area  Support  Group  (Prov) 
(USAGH) 

ATTN:  AJGH-PA-PORP 
APO  San  Francisco  96343-0064 
no  later  than  20  April  1987. 


ASSISTANT  CITY  EDITOR 
Southern  Indiana  daily  seeks  assistant 
city  editor.  Responsibilities  to  include 
copy  editing  and  layout  of  local  section. 
Send  resume,  samples  and  cover  letter 
outlining  your  newspaper  philosophy  to 
John  Rumbach,  The  Herald,  PO  Box 
31,  Jsper,  IN  47546. 

BRIGHT  ENERGETIC  Sports  writer 
needed  to  report  on  high  school  and 
junior  college  athletics  and  assist  with 
routine  department  office  work.  Dead¬ 
line  for  applications:  April  15.  Send 
resume  and  writing  samples  to  Bert 
Gault,  Executive  Sports  Editor,  Water- 
town  Daily  Times,  260  Washington  St., 
Watertown,  NY  13601. 


BUREAU  MANAGER-Editor  for  growing 
AM  in  Hudson  Valley.  Responsible  for 
staff,  correspondents  and  local  news 
content  of  community  -  focused  edition. 
Excellent  salary,  benefits.  Write:  Sam 
Daleo,  Managing  Editor,  Daily  Freeman, 
79  Hurley  Ave.,  Kingston,  NY  12401. 
No  phone  calls. 


EDITORIAL 

FOREIGN 

REPORTING 

ASSIGNMENTS 


International  business  news 
service  seeks  applicants  for 
demanding  overseas  reporting 
posts.  Duty  abroad  is  preceded 
by  work  in  New  York  as 
copyreader/reporter.  Competi¬ 
tive  pay  and  benefits  package, 
preference  given  to  candidates 
with  reading  and  speaking  know¬ 
ledge  of  German,  French,  Dutch, 
Swedish,  Italian,  or  Japanese. 
Send  resume  and  letter  to; 

PO  BOX  226-  DEPT.  28-EP 
CHURCH  ST.  STATION 
NEW  YORK,  NY  10008 

an  equal  opportunity  employer 
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HELP  WANTED 


EDITORIAL 


A  LIFESTYLES  EDITOR  who  under¬ 
stands  the  need  for  aggressive  feature 
writing  in  a  competitive  market.  Has  a 
bright  future  with  us.  You  will  develop 
story  ideas,  edit  copy  and  design  cover 
pages  for  a  daily  lifestyle  section  and 
weekly  food  and  entertainment  section. 
We’re  a  40,000  AM  Zone  2.  Write  to 
Sam  Fosdick,  York  Daily  Record,  1750 
Industrial  Highway,  York,  PA  17402 
with  your  philosophy  of  a  strong  feature 
section,  samoles,  and  resume. 

COPY  EDITOR 

The  Lewiston  Tribune,  one  of  the  West 
best  small  dailies,  is  looking  for  an 
experienced  copy  editor  to  design,  edit 
and  learn  to  paginate.  Salary  DOE. 
Night  work.  Great  place  to  live  for  the 
outdoor  enthusiast.  Send  resume,  refer¬ 
ences,  5  work  samples  to  Paul  Emer¬ 
son,  Managing  Editor,  Po  Box  957, 
Lewiston,  ID  83501. 


COPY  EDITOR 

We  have  a  newsroom  that  emphasizes 
team  work  and  creativity.  Our  universal 
desk  needs  an  editor  who’s  committed 
to  high  quality  and  able  to  express  that 
commitment  with  superior  page  design, 
headline  writing,  wire  editing  and  news 
judgment.  We’re  a  33,000  AM  in 
Kentucky’s  third  largest  city.  Send 
resume  and  work  samples  to  Rob  Schor- 
man.  Executive  Editor,  Messenger- 
Inquirer,  PO  Box  1480,  Owensboro,  KY 
42302. 


CENTRE  DAILY  TIMES,  a  Knight- 
Ridder  newspaper  in  central  PA,  seeks 
an  assistant  city  editor  with  sharp  local 
news  sense  and  flair  for  layout.  Super¬ 
visory  experience  a  plus.  Send  resume 
and  clips  to  Robert  Ashley,  Executive 
Editor,  PO  Box  89,  State  (College,  PA 
16804.  EOE. 


CLASSICAL  MUSIC  CRITIC.  We  are 
looking  for  a  top-flight  journalist  to  re¬ 
port  on  developments  and  review  cqn- 
certs  in  a  thriving  musical  community. 
Coverage  area  includes  significant  re¬ 
gional  symphony,  ballet  and  opera;  a 
wealth  of  visiting  concert  series;  and  a 
fertile  academic  and  professional  local 
music-dance  scene.  The  job  is  deman¬ 
ding  but  the  opportunity  is  tremendous. 
Minimum  2  years  news  reporting  or  edit¬ 
ing  experience  is  preferable  in  addition 
to  reviewing  experience  musical  know¬ 
ledge  and  other  credentials.  Send  re¬ 
sume,  clips  to  Robert  W.  Butler,  Arts  & 
Entertainment  Editor,  The  Kansas  City 
Star,  1729  Grand  Ave.,  KansasCity,  MO 
64108. 


EASTERN  NC  weeklies  seeking  energe¬ 
tic,  enthusiastic  reporter.  Photo  skills 
helpful.  We  publish  good  papers,  and 
are  looking  for  someone  to  help  us  grow 
better,  and  grow  with  us.  Salary 
$200-$250,  plus  mileage,  benefits. 
Send  resume  and  clips  to  Personnel 
Dept.,  News  Leader,  PO  Box  158, 
Fremont,  NC  27830. 


EDITOR 

Central  New  Jersey  20,000  circulation 
daily  needs  an  experienced  editor  with  a 
strong  background  in  community  jour¬ 
nalism.  Qualities  will  include  ability  to 
train,  motivate  and  direct  reporters  and 
copy  editors;  plan  news  coverage  of 
suburban  area  encompassing  17 
municipalities;  and  produce  exciting 
functional  layouts.  An  unusual  oppor¬ 
tunity  for  the  right  person.  Send  resume 
including  salary  history  to  Box  1882, 
Editor  &  Publisher. 


EDITOR,  FEATURES-  Growing  group  of 
Washington  DC  area  suburban  weeklies 
with  combined  circulation  of  130,000 
seek  experienced  features  editor  with 
an  eye  for  design  and  detail  and  strong 
organizational  skills.  Send  resume, 
references  and  work  samples  to  Adam 
Ambrose,  News  Editor,  Gazette  News¬ 
papers,  (iailer  6006,  Gaithersburg,  MD 
20877. 


HELP  WANTED 


EDITORIAL 


BUSINESS  REPORTER 
The  Racine  Journal  Times  seeks  a 
reporter  who  would  rather  write  about 
business  than  breathe  oxygen.  We’re  a 
38,000  PM  going  AM  in  June  and  want 
our  3  member  business  reporting  team 
to  cover  local  business  news  like  we’ve 
never  done  before. 

Name  it,  we  got  it  here:  manufacturing, 
retail,  automotive,  high-tech,  mom- 
and-pop,  entrepreneur,  recreation, 
tourism  and  industry.  You’ll  never  lack 
stories  to  write. 

The  successful  applicant  will  have  3-5 
years  reporting  experience  (business 
preferred),  an  intense  desire  to  report 
news,  good  people  skills  and  an  uncon¬ 
trollable  curiosity. 

Apply  by  April  17  (including  salary 
requirements)  with  resume  and  up  to 
10  or  your  best  clips  to: 

Susan  Dembowski 
Human  Resources  Manager 
The  Journal  Times 
212  Fourth  Street 
Racine,  Wl  53403 
Equal  Opportunity  Employer 


DAILY  NEWSPAPER  seeks  general 
assignment  reporter  with  strong  writing 
skills,  and  2-4  years  experience  in 
covering  school  boards,  municipal 
governments,  fire  and  police.  Ideal 
candidate  has  a  flair  for  hard  news,  can 
spot  trends  and  knows  how  to  develop 
breaking  issues.  Knowledge  of  35mm 
camera  helpful.  Send  resume  to  John 
Moore,  Managing  Editor,  The  Daily 
Item,  Sunbury,  PA  17801. 


COPY  EDITOR  The  Post  Star,  a  growing, 
35,000-circulation  Adirondack  region 
daily  in  Glenns  Falls,  NY,  seeks  an 
enthusiastic  copy  editor  to  join  a  news 
team  dedicated  to  putting  out  a  top- 
quality  newspaper.  Strong  language, 
layout  and  headline-writing  skills,  abili¬ 
ty  to  produce  on  deadline  and  a 
penchant  for  detail  are  musts.  Here’s  a 
chance  to  jump  aboard  a  paper 
that’s  going  places  in  a  growing 
community  rife  with  recreational  oppor¬ 
tunities.  Experience  preferred,  but  will 
consider  top-notch  entry-level  candi¬ 
date.  Send  cover  letter,  resume,  and 
tearsheets  to  Gary  Kebbel,  The  Post- 
Star,  PO  Box  2023,  Glenns  Falls,  NY 
12801 


COPY  EDITOR  with  experience  for 
central  plant  in  Southeast.  Publications 
include  weekly  and  small  daily  news¬ 
papers.  Modern  equipment.  Fair  salary 
for  education  and  experience.  Profit 
sharing,  health  insurance.  Send  resume 
to  Robert  Bryan,  300  4th  Ave.  SE,  Cull¬ 
man,  AL  35055. 


COPY  EDITOR:  Star  Magazine  in  Tarry- 
town,  New  York  seeks  copy  editor  with 
strong  rewrite  skills.  Must  have  clear, 
crisp  writing  style  that  can  turn  “ordin¬ 
ary"  copy  into  bright,  easily  understood 
articles  about  show  biz,  personalities, 
human  drama,  how-to,  etc.  Knowledge 
of  ATEX  word-processing  system  a  defi¬ 
nite  bonus,  though  not  required.  Top 
salary  for  successful  applicant.  Send 
resume  to  Bill  Ridley,  Managing  Editor, 
Star  Magazine,  660  White  Plains  Rd., 
Tarrytown,  NY  10591. 

COPY  EDITOR-Soundings,  the  national 
boating  tabloid  newspaper,  is  expand¬ 
ing  its  copy  desk.  We  publish  8  editions 
a  month,  at  a  pace  similar  to  dailies. 
But  the  organization  is  more  human- 
scale  with  more  opportunities  to  make 
your  presence  count  then  at  most  dail¬ 
ies.  Skills  required  include  copy  edit¬ 
ing,  page  layout  and  headlining.  Boat¬ 
ing  knowledge  desired.  Work  in  a  beaut¬ 
iful  waterfront  setting.  Send  resume  to 
Editorial  Director,  Soundings,  Essex, 
CT  06426. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

Quality  weekly  seeks  a  disciplined,  self 
starting  and  experienced  copy  editor. 
Strong  newspaper  editing  skills  a  must; 
layout  exposure/experience  a  plus. 
Stimulating  work  atmosphere,  lovely 
New  England  setting  and  competitive 
salary  and  benefits.  Please  send  resume 
to  Box  1863,  Editor  &  Publisher. 


COPY  EDITOR  Expanding  southwest 
AM  daily  looking  for  strong  word  editor, 
headline  writer  with  an  eye  for  layout  to 
work  on  18  person  copy  desk.  Experi¬ 
ence  on  wire  desk  and  with  color  and 
graphics  a  plus.  Letter,  resume:  Frank 
Lopez,  Assistant  Managing  Editor, 
Tribune  Newspapers,  120  W.  1st  Ave., 
Mesa,  AZ  8520i _ 

COPY  EDITOR-The  Worcester  Telegram 
is  interviewing  for  copy  desk  editors 
with  at  least  4  years  of  experience.  We 
are  a  carefully  edited  morning  newspap¬ 
er.  If  you  have  good  language  skills, 
can  write  inviting  headlines,  can  layout 
a  page  and  appreciate  high  standards, 
please  send  a  cover  letter  and  your 
resume.  Starting  salaries 
$30,000-132,000  depending  on  qual¬ 
ifications.  Benefits  are  company  paid. 
Personnel  Office,  Worcester  Telegram, 
20  Franklin  St.,  Worcester,  MA  01613. 


COPY  EDITOR 

Versatility,  solid  news  judgment,  strong 
layout  skills,  'proven  deadline  perfor¬ 
mance,  dependability  and  at  least  3 
years  of  experience  are  the  require¬ 
ments  for  this  position  on  a  morning 
daily  with  31,000  circulation.  The 
successful  applicant  will  edit  wire  copy 
and  design  Page  One  two  nights  a  week 
and  inside  pages  three  nights.  Among 
the  benefits  are  living  and  working  in 
the  scenic  Shenandoah  Valley  and 
enjoying  the  amenities  of  a  university 
city.  Send  resume  and  tear  sheets  to 
Richard  C.  Wagner,  Managing  Editor, 
Daily  News-Record,  PO  Box  193,  Harri¬ 
sonburg,  VA  22801. 

FINANCE  REPORTER  (experience 
covering  banking,  stock  market 
preferred)  and  entry-level  business 
reporter.  Resumes,  clips  to  Brian  Tuck¬ 
er,  Editor;  Crain’s  Cleveland  Business, 
140  Public  Square,  Cleveland,  OH 
44114. 


EDITOR/PUBLISHER  for  Michigan 
Christian  Advocate  United  Methodist 
weekly  paper.  Inquiries,  applications 
due  before  April  8.  Salary  negotiable. 
Contact  Dr.  William  Ritter,  29887  W. 
11  Mile  Rd.,  Farmington  Hills,  Ml 
48018.  (313)  476-8860. 


ENTERPRISING  REPORTER  who  can 
read  budgets  sought  for  growing 
13,000  plus  daily  and  Sunday  paper. 
Experience  preferred.  Write  Managing 
Editor  Dennis  Gruse,  Daily  Star,  PO  Box 
1149,  Hammond,  LA  70404,  or  call 
(504)  345-2333. 


FEATURE  SECTIONS  EDITOR  Award 
winning  30,0000  PM  daily  seeking  an 
experienced  feature  sections  editor  to 
manage  the  production  of  a  weekend 
tabloid,  lifestyle  pages  and  special 
sections.  This  is  a  hands  on  position 
entailing  editing,  headline  writing,  page 
layout  and  design.  Planning,  coordina¬ 
tion  and  supervision  of  a  2  member 
staff  included.  Send  cover  letter, 
resume,  work  samples  and  references 
to:  Excutive  Editor/Administration, 
Pottsville  Republican,  PO  Box  209, 
Pottsville,  PA  17901. 


FEATURE  WRITER  The  Ft.  Lauderdale 
News/Sun  Sentinel  is  looking  for  a 
feature  writer  for  its  lifesyle  section. 
Candidates  must  have  at  least  5  years 
professional  experience.  Send  10  writ¬ 
ing  clips,  resume  and  statement  of 
intent  tO:  Robin  Doussard,  Features 
Editor,  PO  Box  14430,  Ft.  Lauderdale, 
FL  33302.  No  phone  calls  please. 


EDITOR  &  PUBLISHER  for  March  28,  1987 


HELP  WANTED _ 

_ EDITORIAL _ 

COPY  EDITOR-Full-Time,  editing  news 
stories  and  writing  headlines;  some 
pager  l^out  and  working  in  composing 
room.  (Opportunity  for  advancement. 
Minimum  two  years  newspaper  editing 
experience  required.  Night  and 
weekend  hours.  Send  resume,  layout 
and  headline  samples  to  John  Zaimes, 
News  Editor,  News-Journal  papers.  Box 
nil,  Wilmington,  DE  19899. 

FOOD  EDITOR  The  Ft. Lauderdale 
News/Sun  Sentinal  is  looking  for  a  food 
editor  to  write  for  and  edit  its  weekly 
food  section.  Candidates  must  have 
solid  food  writing  experience  and  strong 
editing  and  planning  skills.  Send  10 
clips  (or  sections),  resume  and  state¬ 
ment  for  food  section  philosophy  to; 
Robin  Doussard,  Features  Editor,  PO 
Box  14430,  Ft.  Lauderdale,  FL  33302. 
No  phone  calls  please. 

FOOD  EDITOR-Our  readers  are  accus¬ 
tomed  to  provocative  food  pages.  Our 
next  food  editor  will  create  a  section 
that  covers  everything  from  traditional 
cookery  and  sophisticated  trends  to 
nutrition  news  and  consumer  issues. 
The  Florida  Times  Union  is  located  in  a 
dynamic  growth  area.  Our  next  food 
editor  will  plan  the  sections  and  write 
most  of  the  anchor  stories.  He  or  she 
will  work  closely  in  coordinating  photos 
and  illustrations  for  the  sections,  write  a 
weekly  column  and  represent  the  news¬ 
paper  in  public.  If  you  want  to  be  our 
next  food  editor  and  have  at  least  5 
years  experience  as  a  professional  jour¬ 
nalist,  working  familiarity  with  food, 
nutrition  and  recipes,  plus  good 
communication  skills,  send  resume, 
clips  and  salary  expectations  to  Sarah 
Wood,  AME/Features,  The  Florida 
Times  Union,  PO  Box  1949,  Jacksonvil- 
le,  FL  32231. _ 

GOING  A.M. 

The  Tacoma  News  Tribune  is  converting 
to  morning  publication  April  6  and 
needs  a  few  more  great  people  who  want 
to  be  part  of  an  exciting,  competitive 
situation.  Current  openings  include: 

Assistant  Metro  Editor 

Copy  Editor 

Sports  Copy  Editor 

Applicants  must  have  at  least  three 
years  of  daily  experience.  Send  resume, 
work  samples  and  a  copy  of  your  current 
paper  to  Norm  Bell,  Managing  Editor, 
PO  Box  11000,  Tacoma,  WA  98411. 

GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(5  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 

JOIN  THE  FLORIDA  PUSH 
We're  upgrading  our  staff.  We  want 
talented  and  experienced  reporters  and 
desk  people  who  want  chance  to  be 
creative  and  competitive  in  mid-sized 
but  growing  beach  city.  Florida  is  grow¬ 
ing  and  so  will  you  as  member  of  our 
staff.  Box  1883,  Editor  &  Publisher. 

LIFESTYLE  EDITOR 
Rural  Pennsylvania  daily  needs  some¬ 
one  to  take  charge  of  our  Contemporary 
Living  section.  This  means  writing  lively 
features  about  people,  generating  story 
ideas,  eye  for  detail,  make  up  assign¬ 
ments,  planning,  copy  editing,  writing 
headlines  for  theme  feature  pages,  and 
occasionally  speaking  to  community 
organizations  about  the  newspaper. 
Strong  writing  and  editing  skills,  4-5 
years  experience  on  a  daily  newspaper, 
with  a  "people”  personality.  Knowledge 
of  photography  helpful  but  not  neces¬ 
sary.  Send  resumes  to  John  Moore, 
Managing  Editor,  The  Daily  Item,  Box 
607,  200  Market  St.,  Sunbury,  PA 
17801. _ 

LOCAL  GOVERNMENT  reporter  needed 
for  small  daily  in  D.C.  area.  Will  consid¬ 
er  new  graduates.  Send  resume,  clips  to 
Box  1899,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  March 


_ HELP  WANTED 

_ EDITORIAL _ 

COPY  EDITORS 

Openings  created  by  promotions  at  a 
newspaer  of  quality.  Send  resume,  cover 
letter  and  work  samples  to  Paul  Neely, 
Managing  Editor,  Chattanooga  Times, 
PO  Box  951.  Chattanooga  TN  37401. 

MAJOR  METRO  DAILY 
Quality  reporters  and  editors  needed  at 
300,000  circulation  sunbelt  paper.  If 
you  have  at  least  5  years  experience  at  a 
medium-size  or  large  daily  and  you  are 
among  the  best  where  you  are,  please 
apply.  We  are  looking  for  aggressive 
self-starters  with  proven  ablility  who 
have  mastered  the  basics.  Box  1844, 
Editor  &  Publisher. 

MAKEUP  EDITOR 

Makeup  editor  with  at  least  2  years  of 
experience  needed  to  work  on  the 
graphics  desk  of  the  Nashville  Banner. 
Must  work  well  under  deadline,  produc¬ 
ing  solid,  creative  page  layouts  for  the 
daily  news  section.  Must  work  well  with 
photographers  and  artists  to  produce 
solid  news  packages.  Send  resume  and 
tearsheets  to  Joe  Worley,  Executive 
Editor,  Nashville  Banner,  1100  Broad¬ 
way,  Nashville,  TN  37202. 

MANAGING  EDITOR  NEEDED  who 
knows  how  to  manage  people,  edit 
copy,  layout  interesting  pages,  get  the 
most  from  local  stories  and  do  it  on 
time.  Aggressive  Zone  3  weekly  wants 
your  resume,  references  and  salary 
requirements.  Apply  Box  1865,  Editor 
&  Publisher. 

MANAGING  EDITOR 
Immediate  opening  for  editor  on  a  small 
daily  newspaper  in  southern  Zone  5. 
Beautiful  community  with  many  plus 
advantages.  Applicants  must  have  good 
writing  skills,  leadership  and  training 
abilities.  Advancement  opportunities 
are  excellent  for  the  right  person  in  our 
corporation.  Letter,  resume,  clips  and 
references  to  Box  1881,  Editor  & 
Publisher. 

MANAGING  EDITOR  NEEDED  who 
knows  how  to  manage  people,  edit 
copy,  layout  interesting  pages,  get  the 
most  from  local  stories  and  do  it  on 
time.  Aggressive  Zone  3  weekly  wants 
your  resume,  references  and  salary 
requirements.  Phone  Doug  Taylor  (606) 
498-2222.  Or  write  Mt.  Sterling  Advo¬ 
cate,  PO  Box  406,  Mt.  Sterling,  KY 

40353. _ 

PHOTO  EDITOR 

National  magazine  with  an  emphasis  on 
color  seeks  photo  editor.  Superb  organi¬ 
zation,  news  sense  and  attention  to 
detail  a  must.  Experience  managing  a 
staff  helpful.  Ideal  candidate  will  be 
well-read,  resourceful,  imaginative, 
flexible  and  cool.  Pay  about  $40K.  Box 
1838,  Editor  &  Publisher. 

MANAGING  EDITOR 
Growing  business  publication  seeks 
managing  editor  to  supervise  staff  of  3 
full  time  reporters  and  5  outside  contri¬ 
butors.  Working  knowledge  of  the  stock 
market  is  preferred  particulary  small 
OTC  stock.  Located  in  Columbia,  Mary¬ 
land.  Send  resume  to  Mike  Kovacs, 
Penny  Stock  News,  PO  Box  86,  Colum¬ 
bia,  MD  21045. 

MANAGING  EDITOR—  for  for  4  award 
winning  and  dynamic  zoned  weeklies  in 
and  around  Boston  with  95,000 
combined  circulation.  Must  have  3-5 
solid  years  experience  in  reporting  and 
editing  community  news  and  strong 
leadership  skills.  Send  resume,  news¬ 
papers,  and  references  to:  Mark 
Leccese,  Tab  Newspapers,  1254  Chest¬ 
nut  St.,  Newton.  MA  02164. 

REPORTER 

Top-notch,  fast  growing  city  business 
paper  has  opening.  Business  reporting 
or  daily  newspaper  experience  required. 
Reply  to  Box  1850,  Editor  &  Publisher. 
28,  1987 


HELP  WANTED  _ 

_ EDITORIAL _ 

REPORTER —  New  Hampshire's 
statewide  daily  is  seeking  a  nightside 
reporter,  and  offering  top  pay.  3  years 
experience,  photographic  ability  and 
proven  reporting  skills  under  deadline 
pressure  essential.  Copy  editing  experi¬ 
ence  a  plus.  No  phone  calls.  Send 
resume,  clips  and  references  to  C. 
Perkins,  M.E.,  The  Union  Leader,  Box 
780,  Manchester,  NH  03105. _ 

REPORTER  Small  daily  PM  newspaper 
located  in  Northern  New  York  is  looking 
for  a  general  assignment  reporter. 
Prefer  2-3  years  experience.  Photogra¬ 
phy  ability  preferred  but  not  necessary. 
Send  resume,  including  education, 
experience,  clippings  of  your  work, 
references  and  salary  expectations  to 
Joyce  T.  Tavernier,  Publisher,  Malone 
Evening  Telegram,  136  E.  Main  St., 
Malone,  NY  12953. _ 

REPORTERS-well  respected  and  rapid¬ 
ly  expanding  community  twice  weekly 
newspaper  seeks  experienced  quality 
oriented  reporter(s)  for  general  assign¬ 
ment  and  or  local  government  beat. 
Successful  candidate(s)  will  have 
degree  from  accredited  J-school,  at 
least  3  years  of  solid  newspaper  report¬ 
ing  experience,  and  a  commitment  to 
helping  produce  a  top  notch  community 
newspaper.  Strong  photo  skills  a  plus. 
Good  opportunities  for  advancement. 
Salary  commensurate  with  experience. 
Send  cover  letter,  resume,  five  clips  of 
your  best  work,  and  references  to  Jim 
Dyson,  Assistant  to  the  Publisher,  The 
News  Ealge,  PO  Box  E,  Hawley,  PA 
18428. 

REPORTER  FOR  42,000  AM.  Two  to  4 
years  daily  experience;  no  so-so  spell¬ 
ers.  Send  clips  and  resume  to:  Joan 
Bastel,  Daily  Intelligencer,  333  N, 
Broad  St.,  Doylestown,  PA  18901. 

REPORTER  for  weekly  Connecticut 
legal  newspaper,  part  of  national  chain. 
Wide  variety  of  news  and  features, 
including  legal  trends,  law  firm  news, 
legislative  issues,  trials.  Creative,  high¬ 
ly  talented  staff.  Strong  writing  skills 
and  two  years  reporting  experience  a 
must;  legal  background  a  plus.  Send 
resume  and  clips  tO:  Senior  Editor,  The 
Connecticut  Law  Tribune,  Stamford 
Landing,  62  Southfield  Avenue,  Stam¬ 
ford,  CT  06902. 

SPORTS  EDITOR  for  Kansas  City  area 
daily.  Resume,  clips  and  salary  needs 
to:  417  Thompson,  Excelsior  Springs, 
MO  64024. 

SPORTS  EDITOR  wanted  for  Texas  Gulf 
Coast  daily  (circulation  8,000)  some 
layout  skills  required.  Immediate  open¬ 
ing.  Send  clips,  resume  to  Box  1551, 
Bay  City,  TX  77414.  (409)  245-5555. 

SPORTS  EDITOR.  Sunbelt,  40,000 
AM.  We  are  NOT  looking  for  a  reporter 
or  a  columnist;  we  have  those.  We  ARE 
looking  for  a  manager  of  people,  sche¬ 
dules  and  news  hole,  a  man  or  woman 
who  will  edit  staff  copy-prep,  outdoor. 
Division  I,  Division  II,  NAIA,  pro  stories 
and  photos — and  combine  it  with  AP, 
NYT,  SHNS  into  a  quality  daily  report. 
We  are  an  independent,  offset,  4-color, 
paginated  newspaper.  Complete 
company  benefit  package.  Our  employ¬ 
ees  know  of  this  ad.  Send  resume  to  Box 
1888,  Editor  &  Publisher. 

THE  EL  PASO  HERALD-POST,  a  prog¬ 
ressive,  31,000  circulation  newspaper 
in  a  fascinating  bi-cultural  border  area, 
is  seeking  a  dynamic  assistant  city 
editor  who  is  loaded  with  story  ideas, 
understands  both  hard  news  and 
features  and  knows  how  to  lead.  The 
applicant  might  be  a  city  editor  at  a 
smaller  paper  or  an  experienced  repor¬ 
ter  at  a  larger  one.  Please  write  —  Don't 
call  —  Jay  Ambrose,  Editor,  El  Paso 
Herald-Post,  PO  Box  20,  El  Paso,  TX 
79999. 


HELP  WANTED 

_ EDITORIAL _ 

SPORTS  EDITOR  progressive  medium 
size  west  Texas  newspaper  in  major 
sports  area  seeks  aggressive  sports 
editor.  Competitive  wages  and  benefits. 
Contact  News  Editor,  Pete  Briscoe, 
Odessa  American,  PO  Box  2952,  Odes¬ 
sa,  TX  79760.  No  phone  calls. 


REPORTER  with  at  least  2  years'  experi¬ 
ence  needed  for  high-production  posi¬ 
tion  in  lifestyle-family  section  of  Florida 
PM  daily.  Applicants  must  be  able  to 
produce  quality  stories,  features  in  vol¬ 
ume.  Experience  in  layout,  photography 
helpful.  Good  pay,  benefits.  Send  re¬ 
sume,  clips  to  Executive  Editor,  Naples 
Daily  News,  PO  Box  7009,  Naples,  FL 
33940. 


REPORTER-PHOTOGRAPHER-  Weekly 
newspaper  in  rural  New  Jersey  seeks 
person  with  solid  skills  in  both  reporting 
and  photography.  Responsible  for  meet¬ 
ing  coverage  all  news  and  feature  photo- 
raphy  and  darkroom  operation, 
esume  and  samples  to  W.  Heyde, 
Star-Gazette,  PO  Box  500,  Hacketts- 
town,  NJ  07840. 

REPORTER  for  43,000  weekly  with 
minimum  2  years  in-depth  reporting 
experience.  Resume  and  clips  to  Palo 
Alto  Weekly,  Box  1610,  Palo  Alto,  CA 
94302.  Northern  CA  applicants  only. 

REPORTER/PHOTOGRAPHER  for 
weekly  newspaper  in  Wyoming.  Position 
offers  possibility  of  rapid  advancement 
into  news  editors  job.  Also  offers  poten¬ 
tial  for  advancement  to  other  newspap¬ 
ers  within  our  company  in  Wyoming  and 
Montana.  We  have  won  32  national 
awards  in  the  past  6  years  and  seek 
individuals  who  wish  to  help  continue 
that  tradition.  Contact  Ken  Smith, 
Green  River  Star,  PO  Box  580,  Green 
River,  WY  82935  or  call  (307) 
875-3105. 

THE  MIAMI  NEWS  is  seeking  a  versa¬ 
tile,  talented,  provacative  entertain¬ 
ment  editor  who  can  write,  plan  cover¬ 
age  and  supervise  staff.  At  least  5  years 
experience  in  entertainment  coverage 
on  a  daily  newspaper  required;  previous 
supervisory  experience  preferred.  Send 
resume,  clips  and  references  to:  Daisey 
Harris,  Lifestyle  Editor,  The  Miami 
News,  PO  Box  615,  Miami,  FL  33152. 

THE  STAR-HERALD,  a  six-day  AM 
daily,  is  updating  its  resume  files  in 
anticipation  of  potential  newsroom 
openings  in  sports,  general  assignment 
and  copy  desk.  Prefer  1-2  years  experi¬ 
ence  Zones  7-8;  new  grads  with  solid 
internships  considered.  Resume,  clips, 
references  to  Ken  Campbell,  Managing 
Editor,  PO  1709,  Scottsbiuff,  NE 
69361. 


DAILY  JOURNAL  CO., 

The  West  Coast’s  largest  and 
most  respected  law  publisher, 
needs  reporters  with  daily  news¬ 
paper  experience  in  court  and 
law  beats  for  positions  in  the  San 
Francisco  Bay  area  and  in  Los 
Angeles. 

We  re  looking  for  top-quality 
reporters  with  a  commitment  to 
fairness,  accuracy  and  second- 
to-none  coverage  of  the  law 
community  in  both  areas.  Send 
replies,  including  salary  history, 
to  Editor,  The  Los  Angeles  Daily 
Journal  Company,  Box  30157, 
Oakland,  CA  94604. 
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HELP  WANTED 


Tokyo  Bureau  Chief  for  international 
daily  news  service,  covering  high-tech 
industry.  Prior  wire  experience,  know¬ 
ledge  of  high-tech  and  computer  indus¬ 
try  desirable;  two  years  journalism 
background  minimum.  Duties  include 
reporting,  editing  news  on  Japanese 
industry,  building  contacts  and  stringer 
network  throughout  Asia;  coordinating 
assignments  with  Boston  headquarters. 
Need  highly  motivated  person  capable 
of  working  independently  overseas. 
Good  salary;  will  move.  Write  Box 
1907,  Editor  &  Publisher. 


WASHINGTON  DC- Six  reporters  with  3 
to  5  years  daily  experience  for  some  of 
the  most  challenging,  available  assign¬ 
ments  in  Washington.  Send  best  clips 
to  Editor,  States  News  Service,  1333  F 
St.,  NW.,  Washington,  DC  20004. 
EOE. 


WAUKESHA  (Wis)  FREEMAN  needs 
city  county  editor  to  work  with  repor¬ 
ters.  develop  story  ideas  and  do  backup 
wire  editing  and  layout.  Send  cover 
letter  and  resume  to;  Managing  Editor, 
Waukesha  Freeman,  PO  Box  7,  Waukes¬ 
ha,  Wl  53187. 


WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J,  Lacey,  WA  98503. 


HELP  WANTED 


TULANE  UNIVERSITIES’  Office  of 
University  Relations  has  an  opening  for 
a  writer.  Strong  news  and  feature  writ¬ 
ing  ability,  media  relations  skills  and 
general  PR  sense  essential.  Great 
chance  to  grow  in  a  creative  environ¬ 
ment.  Salary  mid-teens.  Application 
deadline  April  10.  Send  resume  and 
work  samples  to  Staff  Writer  Search, 
Office  of  University  Relations,  300 
Hebert  Hall,  Tulane  University,  New 
Orleans,  LA  70108.  An  equal  opportun¬ 
ity,  affirmative  action  employer. 


WE’RE  A  BIG  BANK  in  New  York  trying 
to  track  down  the  brightest,  most  excep¬ 
tionally  talented  people  in  the  world. 
Our  new  group  is  responsible  for  making 
the  bank’s  cash  machines  and  other 
electronic  products  "user  friendly."  We 
employ  writers,  graphic  designers, 
educators,  industrial  designers,  psycho¬ 
logists,  philosophers-truly  some  of  the 
most  creative  people  anywhere.  .Ve’re 
not  anything  like  a  newspaper,  but  we 
like  people  who  are  extremely  bright, 
who  can  explain  things  to  others  clearly, 
and  who  can  communicate  complex 
thoughts  simply.  Opportunities  at  all 
levels,  both  long-term  and  short-term, 
full-time  and  part-time.  Tell  us  about 
yourself.  Box  1857,  Editor  &  Publisher. 


HELP  WANTED 


PHOTOGRAPHY 


PHOTO  DIRECTOR 

A  newspaper  resolved  to  be  noted  for  its 
visual  impact  offers  an  excellent  oppor¬ 
tunity  to  run  its  photo  department. 
We’re  seeking  expertise  coupled  with 
good  managerial  style.  Send  resume, 
cover  letter  to  Box  1890,  Editor  & 
Publisher. 


ASSOCIATE 

EDITOR 

Dow  Jones  &  Company's  rapidly  growing  Information  Services 
Group  is  seeking  an  Associate  Editor  for  Dow  Jones  News/ 
Retrieval,  the  nation’s  premier  on-line  business  information  service. 
The  position  will  be  located  in  our  Princeton,  New  Jersey  facility. 

We  are  looking  for  a  news  professional  with  a  minimum  of  seven 
years  of  national  reporting  or  editing  experience,  preferably  in  busi¬ 
ness  or  economics,  who  is  ready  to  step  into  editorial  management. 

This  postion  will  involve  product  design  and  development  responsi¬ 
bilities  for  business  and  financial  data  base  services  as  well  as 
sharing  in  the  management  of  a  department  of  more  than  40 
people.  The  Associate  Editor  will  also  assist  in  setting  departmental 
policy  and  share  in  general  administrative  responsibilities,  including 
personnel  and  budgetary  duties. 

The  successful  candidate  must  be  able  to  write  well  and  speak 
informally  in  groups,  hold  a  Liberal  Arts  of  Journalism  degree  and 
have  a  working  knowledge  of  corporate  finance  and  the  securities 
markets.  A  Masters  degree  in  business  would  be  helpful,  as  would 
some  managerial  experience. 

The  position  offers  a  competitive  salary,  an  excellent  benefit  pack¬ 
age  along  with  the  opportunity  to  be  part  of  our  team  in  one  of 
America's  “most  admired"  corporations.  Interested  candidates 
should  submit  a  resume  in  confidence  along  with  salary  history  to: 

J.A.  Nyitray 

Regional  Personnel  Manager 
Department  AD-EP 

Dow  Jones  &  Company,  Inc. 

PO  Box  300 

Princeton,  New  Jersey,  08543-0300 
Equal  Opportunity  Employer  M/F 


_ PRESSROOM _ 

EXPERIENCED  PRESSMAN  who  can 
produce  top  quality  newspaper  work  on 
1979  6  unit  Daily  King.  Clean,  modern 
plant  in  Columbus,  Ohio  producing 
small  weekly  newspapers.  Send  resume 
of  experience  and  availability  to  Hirt 
Publishing  Co.,  PO  Box  352,  Bellevue, 
OH  44811.  Phone  (419)  483-7000. 

LARGE  CARIBBEAN  daily  newspaper 
seeks  services  of  hands-on  letterpress 
foreman  for  one-year  training  and  tech¬ 
nical  assistance  assignment.  Send 
resume  and  salary  requirements  to  Box 
1887,  Editor  &  Publisher. 

PRESS  OPERATORS  Vi/ANTED  for  SF 
Bay  Area  must  have  high  quality  and 
commercial  experience  on  single  width 
Goss  or  Harris  offset  equipment.  We 
offer  competitive  salary  and  excellent 
benefits.  Send  resume  to  FP  Press, 
37428  Centralmont  Place,  Fremont, 
CA  94536.  Attention  K.  Valentine. 


PRESSROOM  NIGHT  Foreman  for  a 
newspaper  and  commercial  plant. 
Prefer  4  years  plus  experience  with 
some  Goss  Urbanite  experience.  Send 
resume  including  salary  history  and 
references  to  Port  Arthur  News,  PO  Box 
789,  Port  Arthur,  Tx  77640. & 
Attention  Charles  Mitchell. 


PRESSROOM  MANAGER 
Aggressive  Midwestern  daily  seeks 
confident  pressroom  manager.  Offset 
experience  required.  Letterpress  experi¬ 
ence  helpful.  Excellent  salary  and  bene¬ 
fits.  Reply  in  confidence  to  Box  1870, 
Editor  &  Publisher. 


PRODUCTION 


COLD  TYPE  MANAGER 
Two  leading  national  publications 
located  in  the  South  have  an  opening 
for  an  experienced  supervisor  with  abili-  _ 
ty  to  direct,  organize,  train  and  motivate ' 
personnel  in  typesetting,  paste-up, 
proof  reading  and  art  departments. 
Knowledge  of  Harris  and  Atex  typeset¬ 
ting  systems  required.  Ability  to  imple¬ 
ment  pagination  desirable.  Excellent 
salary  and  benefits  including  reloca¬ 
tion.  Reply  to  Box  1898,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
San  Juan,  Puerto  Rico,  11  year  old 
English  language  weekly  tabloid  busi¬ 
ness  publication  needs  experienced 
highly  organized  manager  for  a  16 
person  prepress  production  depart¬ 
ment.  Must  have  good  supervisory  skills 
of  art,  design,  dark  room,  photography, 
typesetting,  paste-up,  stripping  and 
know  how  to  deal  with  an  outside  print¬ 
er.  Our  newspaper  is  a  high  quality 
publication  averaging  84  pages  weekly 
with  a  considerable  amount  of  color. 
Need  hard  working  highly  motivated 
manager  with  ambition.  Company  also 
publishes  several  other  publications. 
Spanish  speaking  desirable  but  not  a 
requirement.  Send  covering  letter, 
resume,  publication  samples  and  salary 
requirements  to  Publisher,  Carribean 
Business,  1700  Fernandez  Juncos 
Ave.,  San  Juan,  PR  00909. 

PRODUCTION  MANAGER  needed  for 
under-10,000  circulation  Wyoming 
daily  with  growing  job  work  operation. 
Press,  composition,  darkroom  and  elec¬ 
tronic  experience  essential.  Send 
resume,  references  and  salary  require¬ 
ments  to  Box  1877,  Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


FLORIDA’S  CAPITAL  newspaper,  a 
55,000  morning  daily  in  one  of  the 
country’s  leading  newspaper  groups,  is 
seeking  a  highly  motivated  professional 
in  production  field  who  is  capable  of 
assuming  increasing  responsibilities. 
The  mid-management  position  of  Pre- 
Press  Manager  offers  personal  growth 
and  opportunity  for  advancement, 
excellent  benefits  package  with  salary 
level  in  mid-30’s  plus  handsome 
monetary  incentive  plan.  If  you  possess 
a  college  degree  in  related  field,  5-10 
years  production  supervisory  experience 
and  knowledge  in  electronic  editing 
systems,  display  ad  systems,  camera 
and  color  scanner,  respond  with  resume 
to;  Doris  Dunlap,  Tallahassee  Demo¬ 
crat,  PO  Box  990,  Tallahassee,  FL 
32302.  An  Equal  Opportunity 
Employer. 


GOSS  URBANITE  PRESS  FOREMAN 
Immediate  Opening 
Quality  conscious  press  foreman. 
Supervisory  experience  preferred  but 
will  consider  an  offset  trained  Number 
2  person.  We  are  a  privately  owned 
growing  afternoon  daily  with  no  Satur¬ 
day  or  Sunday  shifts.  Located  in  a 
congenial  Five  College  community  in 
western  Mass.  We  offer  competitive 
wages  and  superior  benefits.  Send 
resume  to: 

VICTOR  TARDUE 
Production  Manager 
Daily  Hampshire  Gazette 
Northampton,  MA  01060 
(413)  584-5000. 


MAILROOM 


MAILROOM  SUPERVISOR  Southern 
California  daily  62,000  circulation  has 
immediate  opening  for  an  experienced 
individual  who  will  be  responsible  for 
entire  mailroom  operation.  Experience 
with  machine  inserting  a  must.  Label¬ 
ing  TMC  product  a  plus.  Send  resume 
and  salary  requirements  to  Circulation 
Director,  San  Gabriel  Valley  Tribune, 
1210  Azusa  Canyon  Road,  West  Covi¬ 
na,  CA  91790. 


MARKETING 


MARKETING  SERVICES  DIRECTOR 
Innovative  40,000  AM  in  the  Southwest 
seeks  experienced  manager  to  build  new 
marketing — research — promotion  de¬ 
part¬ 
ment.  Develop  sales  materials;  design 
and  administer  ongoing  research; 
coordinate  multi-media  promotion 
efforts.  Position  reports  to  publisher. 
Competitive  salary,  great  benefits  and 
growth  opportunity.  Send  resume  and 
salary  history  to  Box  1869,  Editor  & 
Publisher. 


vear  old  SALES/MARKETING  MANAGER 
loid  busi  Continued  growth  has  produced  an 
ipripnreH  Opening  in  sales  at  Creative  Data 
for  a  16  Systems--the  newspaper  software 
n  deoart  professionals  with  the  largest  customer 
icnru  cviiic  of  installed  business  systems  in 

tShv  newspaper  industry, 

mino  pnH  ^s  an  IBM  VAR,  CDS  markets  its  soft- 
iidp  nrint  applications  on  System/36  and 

>h  oualitv  System/38  hardware  to  newspapers 
!pc  ^ppkiu  internationally.  The  opening  is  based  in 
’  nf  rninr  ^he  Company’s  Kansas  City  headquar- 
mntiuatPri  with  40%  travel  anticipated, 

loanv  also  F>roviding  excellent  products  and 
-iiir-atinnc  services  starts  with  an  unyielding  orien- 
but  not  a  Nation  toward  truly  understanding 
letter  customer  needs.  Candidates  with  prior 
and  salarv  riewspaper  and/or  computer  sales 
darrihpan  coosultaot  experieoce  have  the  highest 
z  Juncos  likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 

_  path  commensurate  with  your  experi- 

eeded  for  ence  and  performance.  Please  send 
Wyoming  your  resume  with  qualifications  and 
operation,  requirements  to: 

I  and  elec-  VP  of  Marketing 
iai.  Send  Creative  Data  Systems 
ry  require-  9300  W.  110th  Street,  Suite  150 
Publisher.  Overland  Park,  KS  66210 
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HELP  WANTED 

_ RESEARCH _ 

RESEARCH  MANAGER 
A  number  1  who  wants  to  move  on,  or  a 
number  2  who  wants  to  move  up. 
Thorough  knowledge  of  Belden/ 
Scarborough  type  data.  Strong  interpre¬ 
tative  and  presentation  skills.  Sales 
orientation.  Familiarity  with  IBM  PC, 
computer  data  bases  and  graphics. 
Visible  position  at  one  of  the  top  growth 
newspapers  in  the  U.S.  and  fastest 
growing  part  of  the  NY  market. 

Position  is  challenging  and  has  a  future. 

Send  cover  letter  and  resume  to: 

Personnel  Department 
Asbury  Park  Press 
3601  Highway  66,  Box  1550 
Neptune,  NJ  07754. 

_ SALES _ 

SALES  PROMOTIONS 
If  you  can  write  advertising  and  promo¬ 
tions  copy,  handle  crisp  layout  and  use 
these  talents  in  assisting  in  sales,  we 
want  to  talk  to  you.  We  are  an  estab¬ 
lished  trade  paper  publishing  company 
of  many  years  located  in  the  Sun  Belt. 
Send  resume  and  clips  to  Box  1904, 
Editor  &  Publisher. 

SENIOR  ACCOUNT  MANAGER 
CREATIVE  DATA  SYSTEMS-An 
outstanding  growth  opportunity  for  a 
proven  sales  professional  to  join  a 
dvnamic  rapidly  growing  company. 
Must  have  8-10  years  sales 
experience-3  in  the  newspaper  indus¬ 
try.  Must  be  aggressive,  hard  working 
and  ready  to  accept  additional  responsi¬ 
bility  in  a  short  time.  Excellent  total 
compensation  package  based  on  back¬ 
ground  and  accomplishments.  Send 
resume  to  VP  of  Sales  and  Marketing, 
Creative  Data  Systems  Inc.,  9300  W. 
noth  St.,  Overland  Park,  KS  66210. 

ADVERTISING  SALES 
Come  join  an  exciting  innovative  and 
dynamic  crew.  Increased  opportunities 
in  our  market  has  forced  us  to  expand 
our  outside  advertising  sales  staff, 
jf  your'e  a  self  starter,  we're  interested 
in  you.  Advertising  sales  experience 
helpful  but  not  a  must.  Guaranteed 
compensation  through  training  period 
with  liberal  commision  thereafter. 

This  is  a  great  career  opportunity  with 
an  excelllent  compensation  package  as 
well  as  expenses,  health  insurance,  life 
insurance,  profit  sharing  and  more. 
Please  send  your  resume  to: 

Jim  Ingram 
Northwest  Herald 
PO  Box  250 
One  Herald  Square 

Crystal  Lake,  I L  60014 


POSITIONS 


WANTED 


ADMINISTRATIVE 

AWARD-WINNING  MANAGEMENT 
TEAM  AVAILABLE-Includes  Managing 
Editor;  Production  Manager;  Advertis¬ 
ing  Manager;  and  Photographer/Sports 
Editor.  All  four  are  experienced  veter¬ 
ans,  and  J-School  grads.  Each  fully 
understands  the  team  concept.  The 
team  currently  runs  an  award-winning 
twice-weekly  community  newspaper 
with  TMC  publication.  We  are  botton 
line  oriented.  Will  consider  all  areas, 
but  prefer  Zones  5  through  9.  Members 
are  available  as  a  group,  or  on  an  indivi¬ 
dual  basis.  Reply  to  Box  1859,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  for  March 


POSITIONS  WANTED 

ADMINISTRATIVE 

FORMER  EXECUTIVE  Vice  president  of 
finance  CPA  20  years  experience  in 
publishing  and  printing  wishes  to  relo¬ 
cate  to  Zones  3  or  4.  Write  Box  1805, 
Editor  &  Publisher. 

PUBLISHER  OR  CORPORATE 
Publisher  seeks  new  challenge. 
Successful  history  as  publisher  and  at 
corporate  level.  Solid  profit  history. 
Experience  all  facets.  Will  run  your 
newspaper  or  company.  Now  employed. 
Box  1891,  Editor  &  Publisher. 

WEEKLY  PUBLISHER/GENERAL 
MANAGER,  with  proven  track  record  of 
high  achievement,  seeks  career 
commitment.  Building  ad  sales  and 
getting  the  best  out  of  others  are  my 
forte.  Self  motivated.  “Street  smart." 
Will  work  hard,  doing  whatever  it  takes, 
for  an  excellent  return.  Box  1832, 
Editor  &  Publisher. 


NEWSPAPER  PEOPLE 
TRUST  E&P 


CLASSIFIED 

ADVERTISING 


_ ADVERTISING _ 

LOOKING  FOR  a  strong  GM  who  under¬ 
stands  newspaper  operations  and  can 
develop  commercial  web  income? 
Current  GM  experienced  in  both  news¬ 
papers  and  commercial  web  sales. 
Strong  motivator,  trainer,  very  results 
orientated.  Prefer  upper  Zone  5.  Write 
Box  1892,  Editor  &  Publisher. 

WEEKLY  PUBLISHER/ADVERTISING 
DIRECTOR  with  proven  track  record  of 
high  achievement  seeks  career  commit¬ 
ment.  Excels  in  building  ad  sales  and 
getting  best  results  out  of  others.  Self 
motivated.  Box  1893,  Editor  & 
Publisher. 


_ CIRCULATION _ 

CIRCUUTION  MANAGER,  seeks  work 
with  daily  under  10,000  paid  circula¬ 
tion,  25  years  experience  7,500  daily, 
employed  man,  prefers  Zone  5  or  7.  Box 
1821,  Editor  &  Publisher. 

CIRCULATION  MANAGEMENT,  18 
year  experienced  professional  seeking 
25,000  plus  circulation.  Will  consider 
short  term  consultant  basis.  Strong  in 
sales.  Prefer  Zone  9  but  will  consider 
7&8.  Box  1884,  Editor  &  Publisher. 

YOUNG,  ENERGETIC,  minority,  circula¬ 
tion  professional  seeks  challenging 
management  position  in  Single  copy  or 
Home  Delivery.  Hands  on  experience  in 
Single  copy  sales.  Home  Delivery,  Tele¬ 
phone  sales  and  Customer  service.  Prov¬ 
en  ability.  Business  degree.  Reply  to 
Box  1905,  Editor  &  Publisher. 


_ EDITORIAL 

AGGRESSIVE,  AWARD-WINNING  jour¬ 
nalist,  expertise  in  criminal  justice 
issues,  seeks  reporting  position  at 
100,000  plus  daily.  7  years  exper' 
ence.  Reply  Box  1876,  Editor  & 
Publisher. 

A  JOURNALIST  like  this  is  rare.  Twenty 
years  experience  with  weeklies  and  dail¬ 
ies.  An  award  winner.  Exceptional 
writer,  reporter,  editor  and  leader.  Call 
Bmce^Harrison  at  (815)  232-2258. 

BEST  SPORTS  EDITOR  in  America 
seeks  move  up  to  mid-major  metro  or 
suburban,  excellent  leader,  organize. 
Computer  and  people  oriented.  Don’t 
pass  me  by.  Contact  Box  1841,  Editor 
&  Publisher. 
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POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

AWARD-WINNING  reporter  on  large 
Western  daily  wants  to  come  home  to 
Zones  2  or  5.  Have  a  decade  of  experi¬ 
ence  covering  everything  from  soft 
features  to  complex  investigations.  Also 
have  done  a  wide  range  of  newsroom 
jobs,  including  slot  work  and  managing. 
Box.  1836,  Editor  &  Publisher. 

WASHINGTON  STRINGER:  Exper¬ 
ienced  journalist  will  write  weekly  news 
feature  article  from  Washington  D.C. 
with  your  paper’s  local  readers  in  mind. 
Focus  on  consumer,  health  and  elderly 
issues.  Assignments  welcome.  Box 
1894,  Editor  &  Publisher. 

WASHINGTON  D.C.  writer/editor/ 
paralegal  translates  legalese  documents 
to  plain  English.  Analysis  and  summary 
of  statutes,  regulations,  court  deci¬ 
sions.  Box  1895,  Editor  &  Publisher. 

BEST  SPORTS  EDITOR  in  America 
seeks  move  as  No.  1,  No.  2  or  beat 
assignment  at  medium  to  large  metro  or 
suburban.  Excellent  leader,  organizer. 
Computer  and  people  oriented.  Don't 
pass  me  by.  Contact  Box  1841,  Editor 
&  Publisher. 

MAILROOM 

MAILROOM  MANAGER 
Aggressive-gets  the  job  done  familiar 
with  all  mailroom  equipment  and 
systems.  Experienced  in  department 
budgeting,  heavy  inserting  demands, 
and  mailroom  coordination  and  sche¬ 
duling.  Strong  organizational  and 
people  skills.  Experience  in  union  and 
non-union  environments.  Box  1828, 
Editor  &  Publisher. 

ENERGETIC,  creative  journalist  seeks 
position  as  a  general  assignment  repor¬ 
ter  or  feature  writer/photographer  on  a 
daily.  Solid  writing,  photo,  design 
skills.  Knowledge  of  Native  American 
issues.  Available  in  May.  Dianna  Troyer, 
Box  1748,  Lander,  WY  82520. 

FILM  CRITIC  currently  writing  exclusive 
weekly  column  for  a  35,000  daily  seeks 
writing  position  on  entertainment  staff 
of  Philly/S.  Jersey/DE-area  daily  or 
weekly.  Experience  includes  film,  TV, 
video  reporting  background.  Box  1886, 
Editor  &  Publisher. 

MARKETING  RESEARCH 

RESEARCH  ANALYST  seeks  new  posi¬ 
tion.  2*/2  years  at  large  metropolitan. 
Statistics  degree.  For  resume  write  Box 
1878,  Editor  &  Publisher. 

FINANCIAL  REPORTER 

Seeks  similar  or  general  assignment 
spot  on  daily  in  Zone  2  or  Zone  9.  Box 
1901,  Editor  &  Publisher. 

PRODUCTION 

IN  INDIANA-Just  retired  wire  editor  of 
21  years  seeks  part-time  desk  and  writ¬ 
ing  job  at  $8,000  a  year.  Call  (317) 
284-6200. 

PHOTOGRAPHER 

NEWS  PHOTOGRAPHER  with  degree 
and  two  years  weekly  and  daily  experi¬ 
ence  seeks  full  time  staff  position. 
Eager  to  work  hard  and  learn.  Willing  to 
relocate.  Please  contact  Chuck  Riechl, 
1819  Powell  St.,  Norristown,  PA 
19401.  (215)  279-1131. 

REPORTER-PHOTOGRAPHER-Feature 
Writer.  Wants  to  come  out  of  retire¬ 
ment.  Crisp,  accurate  copy  and  head¬ 
lines.  Innovative,  arresting  features. 
Strong  on  community  relations.  Will 
locate  anywhere  in  U.S.  or  Canada.  P.F. 
Brennan,  Apt.  D-4,  Willow  Brook  Apart¬ 
ments,  Greenburg,  PA  15601.  (412) 
836-1723. 

PHOTOGRAPHER  with  30  years  big  to 
small  city  experience  seeks  staff  posi¬ 
tion  in  Zone  3  or  4.  Box  1896,  Editor  & 
Publisher. 

TOP  NFL  BEAT  writer/reporter  seeks 
relocation.  Anywhere,  USA.  8  years  of 
scoops,  enterprise,  total  coverajge. 
Available  immediately.  Box  1906, 
Editor  &  Publisher. 

HARD  WORKING  PHOTOGRAPHER 
WITH  GOOD  EYE  seeks  employment 
with  medium  to  large  publication  in  any 
area.  Currently  employed  by  weekly  with 
100,000  circulation.  Richard  Bowles, 
The  Marietta  Daily  Journal.  1257 
Blueberry  Trail,  Decatur,  GA  30003. 
(404)  634-2002  home,  or  (404) 
.292-5572  work. 

TV,  MOVIE  CRITIC.  Experienced,  tunny 
TV  editor  wants  to  write  TV  or  movie 
reviews  and  features.  Box  1867,  Editor 
&  Publisher. 

E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
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SHOP  TALK  AT  THIRTY 


Newspapers  must  offer  incentives  to  national  advertisers 


By  Jim  Hoge 

The  newspaper  business  has 
always  been.  I’m  sure  you’ve 
noticed,  given  to  much  analysis. 

However,  as  an  industry,  that  ten¬ 
dency  was  usually  externally 
directed.  We  were  not  widely  known 
for  introspection  and  soul-searching. 
You’ll  note  past  tenses  have  been 
used  so  far  but  that  has  changed,  and 
it  will  change  even  more. 

American  newspapers  have 
decided  to  give  themselves  a  candid, 
inward  look,  and  to  do  it  as  objec¬ 
tively  as  possible.  We  recognized  the 
need  for  an  examination  of  how  we  do 
business,  not  in  a  sudden  burst  of 
humility  but  because  others  were 
already  actively  engaged  in  this  pur¬ 
suit.  A  lot  of  what  they  were  saying 
was  true;  and  the  truth  —  as  it  often 
does  —  was  beginning  to  hurt. 

The  smarter  heads  in  our  business 
realized  that  change  can  be  effected 
only  after  an  honest  appraisal  is 
made.  That  would  include  not  only 
how  we  view  ourselves  but,  more 
importantly,  how  others  view  us. 

What  was  needed  was  a  methodol¬ 
ogy  and  an  apparatus  that  could 
accomplish  this  task  and  do  it  in  a 
manner  which  would  fairly  represent 
the  thinking  of  1 ,700  fiercely  indepen¬ 
dent  newspapers,  not  generally 
known  for  a  consensus  on  anything. 

The  obvious  and  very  correct 
approach  to  the  matter  was  for  the 
Newspaper  Advertising  Bureau  to 
organize  the  effort.  They  did  a  fine  job 
of  doing  just  that  as  the  Future  of 
Advertising  Committee  came  into 
being.  Set  up  into  10  subcommittees, 
its  charter  was  to  examine  the  princi¬ 
pal  areas  of  newspaper  advertising. 
An  intensive  review  of  each  was  made 
by  experienced,  knowledgeable 
newspaper  executives.  So  we  began 
the  painstaking,  sometimes  painful, 
process  of  examining  an  industry. 

The  subcommittees  have  worked 
on  the  problems  of  readership  and 
reproduction  quality.  They’ve  exam¬ 
ined  the  possibilities  of  various  forms 
of  standardization  and  alternate  dis¬ 
tribution.  The  sales  structure  of  news¬ 
papers  has  been  given  very  com¬ 
prehensive  analysis.  A  group  study¬ 
ing  the  subject  of  market  data  has 


(Hoge  is  president  and  publisher  of  the 
New  York  Daily  News.  This  is  a  speech 
he  gave  at  a  recent  ANA  TV/Media 
Workshop.) 


Jim  Hoge 

done  important  work  in  this  vital  area. 
A  task  force  on  promotion  and  adver¬ 
tising  has  reviewed  ways  of  improv¬ 
ing  the  image  of  newspapers. 

What  that  perception  all  too  often 
boils  down  to  is  that  newspapers  are 
just  too  difficult  to  do  business  with, 
and  too  expensive.  Which,  by  the 
way,  was  the  task  of  the  tenth  sub¬ 
committee. 


through  industry  organizations.  We 
heard  a  steady  litany  of  criticism 
about  the  way  we  operate:  Too  diffi¬ 
cult  to  buy.  Too  much  diversity  in 
formats.  Too  much  variation  in 
mechanical  requirements  and  closing 
dates.  Too  little  product  knowledge 
by  salespeople.  And  advertising 
rates  —  just  too  much  altogether. 

Unfortunately,  what  has  not  been 
noticed,  or  at  least  recognized,  are  the 
improvements  newspapers  have 
made.  As  a  product,  newspapers  are 
bigger,  better  written  and  produced, 
and  offer  better  value  to  readers  than 
they  ever  have. 

Modern  design  and  color  make 
newspapers  much  easier  to  read,  and 
certainly  provide  a  better  environ¬ 
ment  for  advertising.  There- has  been 
a  resurgence  in  Sunday  magazines, 
once  a  newspaper  staple.  Through 
major  investments,  revamped  maga¬ 
zines  have  appeared  in  several  major 
markets,  including  the  Daily  News  in 
the  New  York  area. 

However,  it  is  as  an  informational 
medium  that  newspapers  have  grown 
immensely.  Appetites  for  news  whet¬ 
ted  by  television  have  led  to  an  inter¬ 
est  in  local,  national  and  international 
affairs  in  greater  depth  than  ever 


It  is  apparent  to  me  and  many  others  in  our 
industry  that  some  change  in  pricing  must  be  made. 
V/e  cannot  compete  without  flexibility  and  imaginative 
pricing.  We  cannot  expect  to  renew  our  relationship 
with  national  advertisers  until  we  show  some 
understanding  of  their  point  of  view. 


Nowhere  has  that  perception  been 
stronger  than  in  the  national  advertis¬ 
ing  area,  both  among  clients  and  agen¬ 
cies.  For  too  long  their  image  of  news¬ 
papers  has  been  that  of  a  cumbersome 
giant,  slow  to  react,  even  slower  to 
change.  As  a  result,  in  recent  years 
we’ve  seen  a  steady  decline  of 
national  advertising  revenues  lost  to 
television,  magazines  and  direct  mail. 

Advertisers  and  agencies,  staffed  in 
large  part  by  television-oriented  peo¬ 
ple,  often  have  little  or  no  knowledge 
of  newspapers  as  a  modern  marketing 
tool.  That,  incidentally,  is  a  situation 
newspapers  should  remedy. 

The  burden  of  education  is  on  us, 
either  by  individual  newspapers  or 


before,  and  newspapers  have  met  that 
challenge.  News,  commentary  and 
feature  articles  have  combined  to  give 
Americans  a  view  of  the  world  both 
wider  and  in  sharper  focus. 

In  recent  years,  newspapers  have 
become  more  and  more  a  part  of  the 
community.  Not  just  reporting  on  it, 
or  observing  it,  but  actually  contrib¬ 
uting  toward  its  well-being. 

All  of  this  is  in  addition  to  previous 
major  initiatives  by  newspapers. 
Standard  Advertising  Units  were 
developed  to  reduce  production  costs 
for  agencies  and  make  multimarket 
buys  easier. 

AD/SAT  is  an  innovative  effort  by 
(Continued  on  page  40) 
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A  reading  test. 


runs  between  35-50  percent. 

We  cannot  let  almost  a  third  of  America’s  youth 
continue  to  drift  toward  hopelessness. 

That’s  why  the  National  Education  Association 
has  initiated  a  major  new  effort  to  rescue  young  people 
from  dropping  out.  The  NE A  has  established  a  $  1 . 7 
million  fund,  a  war  chest  against  dropouts  and  illiter¬ 
acy,  called  Operation  Rescue.  And  were  asking  other 
concerned  groups —both  inside  and  outside  education 
—  to  match  us,  dollar  for  dollar  in  our  fight  against 
academic  failure. 

Our  goal  with  Operation  Rescue:  to  cut  the 
dropout  rate  in  half  by  1990,  a  significant  step  to  stem 
the  tide  of  illiteracy. 

a  Our  goal  as  an  Association:  we  stand  for 

excellence  in  every  classroom,  for  every  child. 
That  has  never  wavered  in  128  years. 


A  maze  of  garbled  letters.  That’s  just  what  27 
million  Americans  see  when  they  look  at  a  page  of  print. 
They  couldn’t  distinguish  this  page  from  any  other. 

These  Americans  are  functionally  illiterate  — 
on  a  one-way  ticket  to  American  poverty. 

Illiteracy  breeds  frustration,  anguish  and  crime. 
Its  costs  are  enormous.  Welfare  checks,  lost  taxes,  poor 
workmanship  and  remedial  education  amount  to 
more  than  $200  billion  a  year. 

Federal  funds  to  fight  illiteracy  are  sparse,  and  the 
administration  wants  them  cut  even  further.  Yet  each 
year  the  number  of  functional  adult  illiterates  grows 
by  another  2.3  million  persons. 

To  fight  adult  illiteracy,  we  need  to  stop  the  rising 
rate  of  teenage  dropouts .  About  30  percent  of  ^ 

aren’ 


America’s  teenagers  aren’t  graduating  from 
high  school.  In  large  cities  the  dropout  rate 


The  Subject  Is  Excellence 


END  THE  TUG  OF  WAR- 
COME  TO  PITTSBURGH 


Words  and  pictures  need  to  work 
together  to  tell  the  reader  the  whole  story. 
The  third  annual  Pittsburgh  Conference 
May  8-10  provides  a  way  for  editors,  pho¬ 
tographers,  artists  and  designers  to 
share  their  journalistic  skills. 

The  program  focuses  on  visual  presen¬ 
tation,  with  ways  to  enhance  design, 
graphics,  photography  and  art.  The  con¬ 
ference  also  looks  to  the  future — examin¬ 
ing  problems  and  possible  solutions. 

Professional  faculty  members  will  offer 
critiques  and  suggestions  for  improving 
each  newspaper’s  design,  art  and  pho¬ 
tography.  And  there  will  be  an  oppo.  cu- 
nity  for  hands-on  page  design,  picture 


editing  and  computer-generated  graph¬ 
ics  and  typography. 

In  the  past  two  years,  more  than  700 
journalists  from  30  states  have  attended 
this  conference.  Proceeds  underwrite 
The  Pittsburgh  Press  Picture  Editing 
Scholarship,  a  $1,500  award  for  a  journal¬ 
ism  major  pursuing  a  career  in  news¬ 
paper  picture  editing. 

The  registration  fee  for  the  three-day 
program  is  $45.  For  more  information, 
write:  J.  Bruce  Baumann,  assistant  man¬ 
aging  editor/ graphics.  The  Pittsburgh 
Press,  34  Blvd  of  the  Allies,  Pittsburgh,  Pa. 
15230;  or  caU  (412)  263-1502. 
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